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Editor  &  Publisher 


Now  The  Sun-Times 
leads  the  Tribune 
in  daily  full  run 
classified  linage 


CMlyPiMF^n 

CMmWmI  AdvaHrttsifig  Liiwoe 
1063vt.19ra 


Tribune  r-- 
8.813.154  s 


Sun-TImes 

8,665,308 

Tribune 

8,634,063 


In  the  last  20  years. 
The  Sun -Times  is 
UP  6,411,669  lines. 


Sun-Times 

2.253.649 


Proof  again  that  more 
of  Chicago’s  bright  ones 
reach  for  The  Bright  One. 


Marshall  Field,  Publisher 
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“arnica  f  ami  laris” 

Jeanne  Arnold  is  indeed  "a  friend  of  the  fami¬ 
ly.”  She  recently  completed  a  series  on  the  work¬ 
ings  of  Family  Court  entitled  "Court  of  Secret  Sor¬ 
rows,”  which  dealt  with  the  many  problems  han¬ 
dled  by  Family  Court  never  previously  written 
about  because  the  court  is  traditionally  closed  to 
the  press.  The  series  presented  viewpoints  of  the 
persons  caught  in  the  web  of  those  secret  sorrows, 
judges,  probation  officers,  lawyers,  parents,  social 
workers,  law  enforcement  officials  and  the  children 
whose  future  rests  on  the  judgment  and  compassion 
of  the  court. 

Jeanne  Arnold  has  written  stories  like  this  for 
The  Times-Union  for  more  than  25  years.  She  con¬ 
siders  social  and  minority  problems  her  "special 
beat.”  ■ 

The  Court  of  Secret  Sorrows  brought  under¬ 
standing  of  Family  Court  to  readers  who  are  in¬ 
creasingly  concerned  with  social  ills  in  the  com¬ 
munity  and  the  workings  of  their  remedies. 

Jeanne’s  series  exemplifies  the  writing  pro¬ 
duced  every  day  at  our  newspapers.  We  try  to  say 
things  to  our  readers  that  help,  inform  or  change 
for  the  better.  Jeanne  won  the  New  York  State  Bar 
Association  Media  Award  for  her  series.  She  made 
a  difference  to  the  State  Bar.  She  made  a  difference 
to  the  community.  People  like  Jeanne  are  what  our 
newspapers  are  all  about. 


Capital  Newspapers  Group,  Albany,  N.Y. 
Times-Union 

Knickerbocker  News  Union-Star 


newspapers  that  make  a  difference. 


Represented  by  Hearst  Advertising  Service,  Inc. 


MArnr  a  Hewspqi»  Subsmbes  to  fmUy  WeoUy 

Everybody  Wins 


Readers — Ad  Staffers — Circulators — Editors — Business  Managers — Publishers 


Newspapers  gain  new  linage 
and  advertising  revenue; 
advertising  managers  and 
salesmen  earn  valuable  awards 


Tn  1972  Family  Weekly’s  year-around  advertising  space 
sales  promotion  program,  “TRIP”  (Tie-in  Retail  Incen¬ 
tive  Program),  stimulated  the  purchase  by  retailers  of 
more  than  5,000,000  lines  in  subscribing  newspapers. 
Family  Weekly’s  unique  plan  helps  newspapers  by  alert¬ 
ing  them  to  opportunities  for  developing  more  rop 
linage,  by  tieing  in  with  manufacturers’  marketing  and 
promotion  programs.  This  Family  Weekly  merchandis¬ 
ing  tool  produced  more  than  $1,000,0()0  in  revenue 
for  the  papers  tied  in  with  national  brand  name  ads 
appearing  in  Family  Weekly.  Due  to  this  linage,  sub¬ 
scribing  newspapers’  space  salespeople  received  from 
Family  Weekly  prize  points  redeemable  for  about 
$45,000,  in  their  choice  of  quality  merchandise.  (More 
than  2,250  newspapermen  and  women  are  enrolled  in 
the  Family  Weekly  tie-in  program.) 


Newspapers  gain  new  readers 
and  raise  circulation  rates; 
managers  and  staffers 
win  valuable  awards 

Family  Weekly’s  “Circulation  Bonanza”  program  in 
1972  stimulated  nationwide  participation  by  circulation 
managers  and  their  staffs,  who  shared  thousands  of 
dollars  in  awards.  They  included  overseas  trips,  prize 
watches,  and  many  other  desired  merchandise  items. 


Editors  were  pleased  at  the  popular  varied  content  and 
colorful  graphics  of  Family  Weekly.  More  and  more 
readership  surveys  indicated  that  Family  Weekly  was 
the  best-read  section  in  subscribing  newspapers. 

Business  managers  liked  the  improved  cash  flow  induced 
by  more  advertising  and  circulation  revenue  that  Family 
Weekly  helped  develop  for  their  papers. 

Publishers  appreciated  the  prestige,  goodwill  value  and 
profit  that  Family  Weekly  helped  enhance. 


The  colorgravure  magazine  that's  an  Integral  part  of  284  influential  subscribing  newspapers 


Mntffv , 


MORE  THAN  10,000,000  COPIES  DELIVERED  EVERY  WEEKEND 

If  you’d  like  to  know  more  about  Family  Weekly,  phone  or  write 
the  magazine’s  publisher  relations  representative  in  your  area. 

President  &  Publisher.  MORTON  FRANK,  641  Lexington  Avenue.  New  York,  New  York  10022  •  (212)  935-5256 

Vice  President  &  Director,  Publisher  Relations;  ROBERT  D.  CARNEY,  2530  Sherbrooke  Drive,  N.E.,  Atlanta,  Georgia  30329  •  (404)  636-5258 
Vice  President  &  Director,  Publisher  Relations;  LEE  ELLIS.  1537  Stanford  Street,  Santa  Monica,  California  90404  •  (213)  828-4282 
Publisher  Relations  Manager;  ROBERT  H.  MARRIOTT,  3610  Market  Avenue  North,  Canton,  Ohio  44714  •  (216)  492-3110 
Merchandising  Manager:  CARYL  ELLER,  NYC— Assistant  to  the  Publisher;  JOSEPH  G.  ARMSTRONG,  NYC. 


EDITOR  &  PUBLISHER  CALENDAR 


A  mat  for 
all  seasons . . 

Certified 

Newspaper 


They’re  the  favorites  of  stereo- 

typers  everywhere— Certified 

Newspaper  Dry  Mats!  Easy  ^  V  |1 1  |p 

to  handle.  Easy  to  mold.  II 

And  the  highlights  of  the  ^QDV  1^  iTS^ 

original  halftones  and  type  ^1  pHAI  ^ 

are  always  caphjred.  In  news  I  i' 

publishing  plants,  large  and 

small,  all-year-round,  you’ll  see 

our  hand-pack  or  packless  Certified  Newspaper  Mats  in  use 
speeding  production,  making  stereotypers  and  their  bosses 
happy.  Certified  Newspaper  Dry  Mats.  You  can  depend  on  them. 

Ciitifili  Inr  Hit  Cirp.,li9t.EP-i,Wist  firitii,  Mass.  01472 

CERTIFIED  DRY  MATS 

Usad  as  the  Standard  of  excellence  since  1924 


JANUARY 

20-23 — Great  Lakes  Newspaper  Mechanical  conference.  Sherman  House, 
Chicago. 

20- 26— Suburban  Newspapers  of  America.  Hyatt  Regency  Hotel,  Acapulco, 
Mexico. 

21- 24— International  Newspaper  Advertising  Executives  Association.  Walt 
Disney  World.  Orlando,  Fla. 

21-Peb.  2— API  Sports  Editors  seminar.  Columbia  University. 

26-28 — ^Texas  Press  Association.  Marriott  Hotel,  Dallas. 

FEBRUARY 

4-16— API  Newspaper  Promotion  and  Public  Relations  seminar.  Columbia 
University. 

4-7 — SNPA  Seminar,  The  Energy  Crisis.  University  of  Miami. 

8-10 — Alabama  Press  Association.  Downtowner  Motor  Hotel,  Montgomery, 
Ala. 

8-10 — Ohio  Newspaper  Association.  Sheraton-Columbus,  Columbus. 

10-13 — Inland  Daily  Press  Association  Winter  meeting.  Fairmont  Roosevelt 
Hotel,  New  Orleans,  La. 

I  l-l^— Southern  Classified  Advertising  Managers.  Atlanta  Lodge,  Cocoa 
Beach,  Fla. 

15- 17 — Pennsylvania  Society  of  Newspaper  Editors.  Seminar  on  Press  and 
Government.  Sheraton  Harrisburg,  Inn,  Harrisburg,  Pa. 

16- 17 — ^Texas  Press  Association  Advertising  conference.  Cibola  Inn.  Arling- 
ton. 

16-17— Oregon  Newspaper  Publishers  Association.  University  of  Oregon 
School  of  Journalism  Press  Conference,  Eugene. 

16-17 — Women  In  Communication,  Region  7.  Downton  Ramada  Inn, 
Topeka,  Kansas. 

18-20 — Texas  Daily  Newspaper  Association.  Fort  Brown  Hotel,  Brownsville. 
18-21 — ANPA/NPRA  Personnel  Workshop.  Del  Webb’s  Towne  House, 
Phoenix,  Ariz. 

18-March  2— API  Managing  Editors  and  News  Editors  (for  newspapers 
over  50,000  circulation).  Columbia  University. 

22-24— South  Carolina  Press  Association.  Town  House  Motor  Inn,  Columbia. 

22-24 — Northwest  Dally  Press  Association.  Hyatt  Lodge.  Minneapolis. 

24—  Women  in  Communications.  Region  5,  Hotel  Westward  Ho,  Phoenix, 
Aril. 

25- 27— New  York  State  Publishers  Association.  Thruway  Hyatt  House, 
Albany. 

MARCH 

2-4 — Maryland,  Delaware.  D.C.  Press  Association  convention.  Sheraton- 
Lanham,  Washington  Beltway. 

4-6— AN  PA  Newspaper  in  the  Classroom  Conference.  Continental  Plaza 
Hotel,  Chicago. 

4-16 — API  Management  and  Costs  seminar  (for  newspapers  over  75,000 
circulation) .  Columbia  University. 

8-10 — Mid-Atlantic  Newspaper  Mechanical  conference.  Hilton  Hotel, 
Washington,  D.C. 

8- 10 — National  Newspaper  Association  Government  Affairs  conference. 
Washington,  D.C.  Hilton. 

9- 10 — Mississippi  Press  Association/ Louisiana  Press  Association  Annual 
Workshop,  Prentiss  Motel-Scottish  Inn,  Natchez.  Miss. 

15- 17 — North  and  East  Texas  Press  Association,  Arlington. 

16- 18 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Pick- 
Ft.  Hayes  Hotel.  Columbus. 

18-19 — New  York  State  Society  of  Newspaper  Edik's.  Binghamton. 

18-30 — API  Classified  Advertising  Managers  seminar.  Columbia  University. 
22-23 — Now  Jersey  Press  Association  News-Editorial  Institute.  Howard 
Johnson  Motor  Hotel,  Atlantic  City. 

22- 24 — INPA  Promotion/ Research  Seminar.  Ramada  Inn,  Phoenix. 

23- 24 — Hoosier  State  Press  Association.  Atkinson  Hotel,  Indianapolis. 
25-27 — Central  States  Circulation  Managers  Association.  Marriott  Motor 

Hotel.  Chicago. 

29-31 — Tennessee'  Press  Association  Advertising  conference.  Hyatt  Regency 
Hotel,  Knoxville. 

29-31— Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertis¬ 
ing  Managers  Association.  Sheraton  Harrisburg  Inn,  Harrisburg.  Pa. 

APRIL 

1-3 — Spring  Meeting  of  ISCMA.  Hotel  Hershey,  Hershey,  Penna. 

1-4— Information  Industry  Association,  Penn  Center  Holiday  Inn,  Phila¬ 
delphia. 

1-5— Newspaper  Purchasing  Association  Conference.  Regency  Hyatt  House, 
Atlanta,  Ga. 
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Rochester  (N  Y.)  retailers  count  on  the  Gannett 
Newspapers  (Democrat  and  Chronicle  &  The  Times-Union) 
to  cover  this  dynamic,  million-person  marketplace 

Rochester  now  ranks  an  impressive  ninth  nationally  in  Median  Household  Income* 

These  same  retailers  also  depend  on  The  Rochester  Newspapers  for  more  sophisticated  research  such  as 
that  contained  in  the  Continuing  Market  Studies,  conducted  by  Belden  Associates  of  Dallas.  Data  for  this 
exhaustive,  retail-oriented  study  was  collected  through  face-to-face  interviews  in  the  home  Eleven  key 
retailers  including  Sibley's,  McCurdy's,  Sears,  Two  Guys,  J.  C.  Penney,  and  B  Forman  were  compared  as  to 
merchandise,  pricing,  service  and  appearance.  The  study  gives  retailers  keen  insight  into  their  position  in 
the  market. 

The  study  also  confirms  that  the  Rochester  papers  deliver  80%  unduplicated  readership  on  any  given  day, 
and  92%  readership,  on  a  cumulative  basis,  over  a  five  day  period**. 

The  Belden  Study  is  just  one  of  the  many  forward-looking  programs  instituted  by  Cort  Peterson,  retailer- 
turned-newspaperman,  whose  promotion  experience  spans  25  years  in  top  positions  with  the  May  Company, 
Montgomery  Ward  and  Dayton's. 

Open  the  door  to  discovery  and  opportunity  in  Rochester,  New  York.  Put  it  in  print,  and  stay  active  in 
the  marketplace 


Gannett  Rochester  Newspapers 

DEMOCRAT  &  CHRONICLE  •  THE  TIMES-UNION 

*Sales  Management's  Survey  of  Buying  Power,  1972 
**Rochester  Standard  Metropolitan  Statistical  Area  (Four  Counties) 


Story  oihI  KoHy-SotMi,  loc.,  Notioool  RofrosootoNvoi 


IN  COLORADO  SPRINGS,  THE 

GAZETTE 
TELEGRAPH 
IS  RISING 

WHILE  THE  "SUN  IS  SETTING! 


GAZETTE 

TELEGRAPH 

SUN 

1971  Third  Quarter 

49,864 

29,344 

1971  Fourth  Quarter 

51,108 

28,767 

1972  First  Quarter 

53,003 

27,571 

1972  Second  Quarter 

53,939 

27,152 

1972  Third  Quarter 

56,060 

26,983 

Figures  from  September  30,  1972  ABC  Audits 


GAZETTE  TELEGRAPH 


NOW  I  HAVE  \ 
I  MY  OWN  E&P  I 
\  SUBSCRIPTION  / 

_ 


f  YOU’RE  NO 
DUMMY!  / 

'x, _ y 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 

EDITOR  &  PUBLISHER.  850  Third  Avonuo,  Now  York,  N.  Y.  10022 

Dear  Editor  &  Publisher; 

Please  start  my  subscription  now,  addressed  to: 


City  . 

Company  . 

Nature  of  Business  ... 
□  Remittance  enclosed 


810  a  year,  U.S.  and  Canada — 
All  other  countries,  $25  a  year. 


CA  TCH-lines 


By  Lenora  Williamson 

INTERVIEWS  IN  EUROPE  ARE  MORE  INTERE.STING, 
Marlene  Dietrich  declared  as  she  became  irritated  at  the  line 
of  questions  asked  by  tv  reporters  during  a  New  York  press 
session  heralding  her  one-woman  television  debut.  In  Europe, 
she  said,  the  press  is  “more  interested  in  artistic  things.  Here 
they  want  to  know  if  I’m  going  to  wear  a  see-through  dress, 
or  if  I  wash  the  kitchen  floor.”  Dan  Lewis,  in  his  syndicated 
column,  reported  that  a  reporter  has  asked,  “Is  it  true  you 
wash  your  own  kitchen  floors  to  work  off  your  frustrations?” 
Answer:  “I  have  no  frustrations.  I  just  like  to  keep  a  clean 
kitchen.” 

*  *  » 

STOP  THE  PRESS — A  daily  log  in  the  composing  room  of 
the  Washington  (D.C.)  Star-News  for  a  certain  Friday  noted 
that  press  start  was  9:18  a.m. — “18  minutes  late.”  Official 
cause  listed  on  log  was  “improper  webbing  of  presses  for 
color.”  Another  cause  of  the  delay,  not  reported  at  that  time: 

A  pressman,  locking  up  plates  on  one  side  of  a  press,  sneezed 
as  the  starting  bell  was  about  to  ring  at  8:58.  His  false  teeth 
flew  from  his  mouth  and  dropped  beside  a  plate,  out  of  view. 
All  presses  ordered  shut  down  immediately.  Teeth  retrieved 
at  9:18  a.m.  Presses  started;  teeth  and  pressman  in  good 
shape.  Foreman  visibly  shaken. 

*  *  » 

MS.  SPORTS  is  the  name  of  a  column  about  women  and 
sports  written  by  Susan  Craig  for  the  Albuquerque  Journal. 

*  *  * 

AMONG  THINGS  THAT  AREN’T  WHAT  they  used  to  be, 
explains  Lydel  Sims  in  his  “Assignment:  Memphis”  for  the 
Commercial  Appeal,  is  the  split  second.  Sims  got  a  reader 
inquiry  asking  about  the  shortest  measured  interval  of  time 
and  had  answered  the  last  he  heard  it  Was  a  nanosecond,  or 
one-billionth  part  of  a  second.  A  physicist  from  Los  Alamos 
happened  to  be  visiting  in  Memphis  and  wrote  a  note  to  set 
Sims  straight.  We,  said  the  physicist,  routinely  deal  with  pico¬ 
seconds.  “A  picosecond  is  one  thousandth  of  a  nanosecond, 
hence  one  trillionth  of  a  second.”  And  then  he  added  a  bit 
about  a  time  interval  of  one  hundredth  of  a  billionth  of  a  bil¬ 
lionth  of  a  second  (“nuclear  transit  time” — the  time  it  takes 
for  light  to  travel  across  an  atomic  nucleus)  as  the  shortest 
time  interval  theoretically  possible. 

*  *  * 

THE  INEXACT  TRUTH— The  Black  Cat  column  of  the 
Rockland  (Me.)  Courier-Gazette  reports  that  a  lady  being 
trundled  into  a  hospital  room  struck  up  a  conversation  with 
her  room-mate  who  explained  that  she  had  just  been  “in  the 
expensive  care  unit  three  days.” 

*  »  * 

AH,  THE  MEMORIES  captioned  Bill  Gold  in  his  District 
Line  column  of  the  W ashington  Post  reporting  Mark  Russell’s 
comment  in  the  weekly.  Roll  Call:  “At  the  White  House,  tour¬ 
ists  may  view  relics  of  the  American  past — a  Dolley  Madison 
sofa,  Lincoln’s  bed,  a  picture  of  a  press  conference  .  .  .” 

(A  puzzlement:  in  pursuit  of  spelling  accuracy,  a  spot  check 
of  almanacs  and  bio  dictionaries  revealed  2  votes  for  “Dolley”; 

2  for  “Dolly”;  2,  no  mention  at  all.  That  ties  it.) 

«  *  * 

PURE  GOLD  DUST,  the  newsletter  to  correspondents  from 
Golden  A.  Buchmiller,  regional  editor,  of  the  Salt  Lake  City 
Deseret  News  starts  off  with  a  quote  from  Hugh  Mulligan, 
AP:  “Gentle  care  must  attend  the  birth  of  a  humor  story.” 
Further  down,  Goldie  instructs  his  writers:  “Please  get  out 
and  re-read  the  treatise  on  humor  writing  which  was  in  your 
Gold  Dust  envelope  last  month  .  .  .  Assignment — this  month 
will  you  apply  what  you  have  learned  from  Mulligan’s  article 
and  put  as  much  humor  as  possible  into  your  own  stories.  For 
my  benefit  will  you  attach  a  notice  on  your  humor  pieces  re¬ 
questing  me  to  ‘Watch  for  Humor.’  I  don’t  want  to  miss  it!” 

«  *  » 

WE  GET  THE  PICTURE — “A  paucity  of  postdawn  puffy 
puce  clouds  lighty  punctuated  Southland  skies  today  as  sun¬ 
shine  and  balmy  temperatures  bathed  the  Basin,”  noted  a  Los 
Angeles  Herald-Examiner  weather  lead. 
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NEWARK 
METRO  AREA- 

MOST 

AFFLUENT 


REACH  AND  SELL  THE  BIG  GROWING 
NEW  JERSEY  MARKET  THRU  NEW  JERSEY’S 
LARGEST  NEWSPAPER 

THE 

STAR-LEDGER 


A  NEWHOUSE  NEWSPAPER 


Editor  Publisher 

•  THE  FOURTH  ESTATE 

Robert  U.  Brown  J«m«t  Wright  Brown 

Publithor  and  Editor  Publiihar,  Chairman  of  tha  Board,  1912-1959 


Newsprint  shortage 

The  message  from  the  president  of  the  American  Newspaper  Pub¬ 
lishers  Association  reported  elsewhere  in  this  issue  is  quite  clear:  The 
newspapers  of  the  U.S.  and  Canada  face  a  critical  shortage  of  new’sprint 
in  1974,  and  perhaps  in  1973,  if  the  increase  in  consumption  continues 
at  the  presently  indicated  rate. 

Estimated  consumption  during  1972  was  650,000  tons  or  6.8%  high¬ 
er  than  1971,  the  largest  annual  increase  in  history  bringing  consumjv 
tion  to  a  record  high  of  10,250,000  tons  for  the  year.  It  is  estimated 
conservatively  that  1973  could  bring  another  5%  or  500,000-ton  in¬ 
crease  in  consumption.  That  w'ould  bring  usage  close  to  the  rated 
capacity  of  North  American  mills,  and  there  is  no  guarantee  that  these 
mills  can  produce  at  rated  capacity.  Additional  newspaper  growth  in 
advertising  and  circulation  for  1974  would  place  newspapers  in  the 
position  of  trying  to  scrape  the  bottom  of  a  non-existing  barrel  of 
supply. 

It  seems  to  be  clear  that  newspap>ers  have  been  underestimating 
their  own  requirements  or  just  neglecting  to  maintain  their  own  stocks 
on  hand.  As  of  Nov.  30  publishers’  stocks  on  hand  declined  to  19  days 
supply  which  was  the  lowest  point  in  the  record  of  such  statistics. 

There  is  no  doubt  that  both  the  long-range  and  short-range  forecasts 
for  consumption — a  demand  for  more  than  13  million  tons  by  1980 — 
indicate  the  need  for  new  newsprint  mills  and  machines.  In  the  mean¬ 
time,  publishers  who  fail  to  build  their  own  inventories  by  taking 
regular  monthly  shipments  may  6nd  themselves  in  short  supply  without 
a  supplier.  From  now  on  publishers  should  try  to  keep  the  mills  oper¬ 
ating  at  or  near  capacity  because,  as  the  ANP.A  says,  "capacity  not 
utilized  in  any  month  is  lost  forever.” 


Curve  hall  from  FTC 

Ten  months  ago  when  the  Federal  Trade  Commission  proposed  free 
“counter  ads”  on  radio  and  television,  under  the  FCC  fairness  doctrine, 
to  rebut  exaggerated  or  unsubstantiated  advertising  claims,  ES:P 
warned  that  some  day  someone  would  try  to  apply  the  same  philosophy 
to  newspaper  advertising  pages. 

This  week  the  FTC  has  throwm  a  curve  ball  around  newspaper  ad 
departments  right  over  the  editor’s  desk.  The  idea  is  to  use  the  news 
columns  to  keep  advertisers  honest  on  the  ad  pages. 

FTC  proposes  to  check  prices  twice  a  month  of  50  to  100  commonly 
purchased  items  in  up  to  10  supermarket  chains  in  at  least  12  metro¬ 
politan  areas.  The  increase  in  aggressive  and  “low^est”  price  claims  is 
cited  by  an  FTC  spokesman.  Survey  results  will  be  announced  at  local 
press  conferences  with  the  aim  of  arranging  newspaper  publication  of 
the  full  list. 

"Local  immediacy”  and  “public  service”  are  given  by  FTC  as  the 
reasons  why  newspapers  should  do  this.  PerhapsI  It  might  bring  some 
chiselers  into  line,  but  because  of  the  time  lag  between  survey  and 
publication,  it  will  have  little  use  as  a  “shoppers  guide,”  bear  little 
resemblance  to  current  and  fluctuating  prices,  and  cause  consumer 
confusion  as  to  why  prices  listed  then  are  are  not  being  charged  now. 
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letters 


AD  DISCRIMINATION 

I  cannot  recall  an  Editor  &  Publisher 
editorial  more  lacking  in  perception  of  an 
issue  than  your  December  23  commentary 
on  ad  classification  by  sex.  You  allege  that 
the  anticipated  Supreme  Court  ruling  in 
the  case  of  the  Pittsburgh  Press  will  de¬ 
termine  “whether  or  not  a  newspaper  can 
continue  to  provide  a  long-established  ser¬ 
vice  for  its  readers,  saving  them  consider¬ 
able  time  .  .  .  cataloguing  jobs  by  male 
interest,  female  interest,  or  male-female 
interest.” 

This  is  not  the  question  at  issue.  No  one 
has  in  any  way  questioned  either  the  val¬ 
ue  of  categorizing  ads,  or  the  newspaper’s 
right  to  set  up  the  categories.  The  ques¬ 
tion  is  whether  a  newspaper  or  other 
medium  has  the  right,  through  these  clas¬ 
sifications,  to  effectively  exclude  males 
from  some  sorts  of  work  and  females 
from  other  sorts. 

I  think  you  will  find  many  persons  with¬ 
in  the  profession  who  feel  the  Commission 
on  Human  Rights  is  right,  and  the  Press 
is  wrong  and  discriminatory.  Many  of  us 
are  currently  striving  within  our  own  or¬ 
ganizations  to  eliminate  the  male-female 
classifications  voluntarily.  Males  are  obvi¬ 
ously  able  to  perform  many  of  the  jobs 
now  listed  under  “female  interest,”  and 
females  are  likewise  capable  of  many  of 
tbe  tasks  classified  “male  interest.”  Such 
being  the  case,  male-female  classifications 
are  clearly  and  purely  discriminatory. 

I  would  suggest  that  publications  inter¬ 
ested  in  classifications  which  help  the 
reader  save  time  could  adopt  categories 
such  as  “light  labor,”  “heavy  labor,” 
“secretarial  work,”  etc.,  which  would  fa¬ 
cilitate  job  hunting  without  discriminating 
by  sex. 

Charles  A.  Radin 
(Radin  is  editor  of  the  Hackettstovm 
(N.J.)  Gazette  and  Washington  (N.J.) 
Star). 

*  *  * 

SPECIAL  AWARD 

On  April  18,  1945,  Ernie  Pyle  was 
killed  in  battle  action  on  le  Shima,  a  2  x 
6-mile  island  off  the  West  coast  of  Okina¬ 
wa.  It  did  not  happen  on  Iwo  Jima,  as 
stated  by  Robert  U.  Brown  when  he  wrote 
about  memories  of  1945  in  “Shop  Talk  at 
Thirty”  in  the  January  6  issue. 

For  personal  reasons.  I’m  establishing  a 
special  Ernie  Pyle  Award.  Anyone  who 
gets  the  correct  date  and  place  in  a  pub¬ 
lished  story  or  advertisement  about  Ernie 
will  receive  an  8x10  print  of  a  photo  of 
the  Buddy  Monument  that  was  erected  by 
the  77th  Infantry  Division  to  precisely 
mark  that  ill-fated  spot  on  le  Shima. 
Scripps-Howard  people  are  especially  eli¬ 
gible  for  this  award. 

Maurice  Selvin 

5  Juniper  Rd. 

Andover,  Mass.  01810 

*  *  * 

CORRECTING  GRAMMAR 

Ah,  the  dangers  of  commenting  on 
grammatical  errors.  Billie  Brown  of  At¬ 
lanta,  Ga.  raps  (E&P,  December  23)  Saul 
Freilich  for  a  grammatical  error  in  the 
catalogue  of  police  bloopers. 

Brown  writes,  “You  might  wish  to  point 


out  to  Mr.  Freilich  that  accepted  usage 
prohibits  the  construction  ‘different  than’ 
in  favor  of  ‘different  from.’  ”  Brown  then 
goes  after  the  entire  sentence  in  question 
and  proposes  this  phrasing:  “They  are 
errors  which  give  impressions  far  differ¬ 
ent  from  those  the  officers  intended.” 

Well,  score  two  for  Brown:  Accepted 
usage  does  not  prohibit  “different  than.” 
His  proposed  reconstruction  of  the  sen¬ 
tence  is  in  need  of  some  fixing,  too.  He 
should  use  “that”  instead  of  “which.” 

H.  Kenneth  Hansen 

(Hansen  is  chairman  of  the  Society  for 
Technical  Communication  Public  Informa¬ 
tion  Committee  in  Minneapolis,  Minn.) 

«  *  * 

FOR  FEWER  CHILDREN 

In  regard  to  Robert  Winokur’s  denunci¬ 
ation  of  Allan  Deutsch’s  letter  in  your 
column,  please  inform  Winokur  that  he 
had  best  read  the  papers  more  carefully. 

True,  the  birth  rate  has  fallen  to  below 
replacement  level  at  the  present  moment, 
but  because  of  the  large  number  of  women 
of  child-bearing  age  our  population  is  ex¬ 
pected  to  continue  to  rise  for  some  years 
to  come.  Demographers  now  expect  it  to 
level  off  at  about  250-280  million  before 
true  zero  population  growth  occurs — 
providing  the  birth  rate  stays  constant. 

The  drain  on  the  world’s  natural 
resources,  especially  those  which  are  non¬ 
renewable,  is  indeed  serious,  whether  or 
not  Mr.  Winokur  thinks  so. 

Speaking  of  “basic  rights,”  what  right 
is  more  basic  to  future  generations  than 
to  be  assured  of  sufficient  natural  resour¬ 
ces  for  survival? 

Having  too  many  children  is  not  a  basic 
“right,”  and  if  Mr.  Winokur  thinks  it  is, 
he’d  better  examine  his  constitution,  and 
the  Bible  as  well.  The  latter  document 
says  “replenish,”  not  “overpopulate.” 

Doug  Fulton 

(Fulton  is  with  the  Ann  Arbor  (Mich.) 
News) 

*  *  * 

BAD  GRAMMAR 

Apparently  writing  skill  is  not  the  po¬ 
litical  writer’s  number  one  “necessity  for 
success”  that  Bill  Boyarsky  says  it  is 
(December  16,  1972,  p.  14).  Describing  his 
improvement  from  the  days  when  he  did 
not  have  such  skill,  he  says,  “When  I 
started,  my  grammar  and  spelling  was 
terrible.” 

Mr.  Boyarsky,  and  evidently  E&P’s 
proofreader,  should  recognize  a  compound 
subject  and  use  a  plural  verb.  Otherwise, 
their  grammar  are  still  terrible. 

BE3RNDA  McKiNSEY 
(McKinsey  is  an  English  instructor  at 
UCLA.) 

*  «  IP 

CONSENSUS 

Please  tell  me  that  Roy  Copperud  didn’t 
really  write  a  book  entitled  American  Us¬ 
ages  :  The  Concensus,  as  he  reported  in  his 
column  of  December  16. 

I  have  been  laboring  for  a  long  time 
under  the  assumption — confirmed  by  every 
dictionary  I  can  find — that  the  word  is 
consensus,  derived  from  the  same  root  as 
consent. 

Robert  F.  Campbell 
(Campbell  is  editor  of  the  Gainesville 
(Ga.)  Times.) 


BAD  EXAMPLE 

Editor  &  Pubusher  has  set  a  bad  ex¬ 
ample  for  newspapers  by  using  the  letters 
Ms.  for  a  new  assistant  woman’s  editor 
when  announcing  her  appointment.  (De¬ 
cember  23  issue,  News-people  in  the 
News.) 

There  is  no  known  authority  for  Ms. 
Woman’s  Libbers  are  its  reported  inven¬ 
tors,  but  they  have  no  right  to  impose  it 
on  millions  of  other  women,  or  on  the 
press. 

Ms.  is  unpronounceable.  How  does  one 
address  a  “Ms.”  verbally?  Its  use  is  an 
ignoble  disguise  of  marital  status. 

Who  could  have  authority  to  dictate  its 
use? 

Webster’s  New  20th  Century  defines 
Mrs.  as  the  abbreviation  for  mistress  and 
says  it  is  the  customary  title  for  married 
women.  It  defines  Miss  as  the  title  for 
unmarried  women.  It  gives  the  origin  of 
neither.  Ms.  is  not  in  it. 

Were  Ms.  to  come  into  wide  use,  lex¬ 
icographers  might  eventually  accept  it, 
but  newspaper  editors  who  opt  to  it  will 
be  asking  for  trouble  from  women  who 
dislike  it. 

Regardless  of  Woman’s  Libbers’  dislike 
of  Mrs.  and  Miss,  they  have  definite  news 
value.  They  tell  readers  something  they 
like  to  know,  and  something  they  are  en¬ 
titled  to  know. 

E.  Walton  Opie 
(Opie  is  publisher  and  editor  of  the 
Staunton  (Va.)  Leader.) 

«  «  * 

WRONG  IMPRESSION 

Your  story  of  Jan.  6  gives  the  errone¬ 
ous  impression  that  El  Mundo  has  failed 
to  pay  back  taxes  in  Puerto  Rico.  We  have 
promptly  paid  all  the  taxes  we  owed. 

There  is  a  legal  dispute  as  to  whether 
our  newspaper  is  entitled  to  flexible  de¬ 
preciation  like  other  manufacturing  con¬ 
cerns.  Our  attorneys  insist  that  newspa¬ 
pers  should  be  classified  as  manufacturing 
companies  in  Puerto  Rico  as  they  are  in 
the  United  States.  An  officer  of  the  ad¬ 
ministration  which  was  defeated  in 
November  ruled  to  the  contrary  just  be¬ 
fore  leaving  office  at  the  end  of  the  year. 

We  are  appealing  the  ruling  and  we  are 
confident  that  our  position  will  be  upheld. 

1.  Roi»iiguez 

(Rodriguez  is  general  manager  of  El 
Mundo. 


Short  Takes 

Bill  Keller  sank  four  soul  shots  in  the 
last  six  seconds  ...  —  San  Diego  Union. 

*  *  * 

Four  Musicians  who  represented  the 
school  in  the  Concert  that  was  hell  last 
Saturday  evening.  —  Hamilton  (N.Y.) 
Mid-York  Weekly. 

«  *  « 

Eighty-seven  nuns  and  16  laywomen 
will  be  authorized  next  month  to  assume 
the  priestly  function  of  disturbing  the 
Holy  CJommunion. — Hartford  Courant. 

*  *  * 

However,  Chief  Brown  feels  the  fire¬ 
men  did  a  “real  good  job”  and  did  as  lit¬ 
tle  as  possible  in  putting  out  the  fire. — 
Boonville  (Ma)  News. 
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“The  New  York  Times’ 


in-depth  reporting  of  the  worldwide  scene 
is  invaluable  to  an  editor.” 
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Newsprint  shortage  looms 
on  the  horizon,  says  ANPA 


Newsprint  shortajfes  are  coming  and 
are  possible  before  the  end  of  1973,  ac¬ 
cording  to  a  statement  last  week  to  top 
executives  of  ANPA  member  newspapers 
from  Stanford  Smith,  president  of  the 
American  Newspaper  Publishers  Associa¬ 
tion, 

Smith  said  his  “disturbing  statement  is 
realistic  when  one  examines  carefully 
figures  on  newsprint  capacity,  production, 
consumption  and  earnings  of  newsprint 
manufacturers.” 

“Reserve  manufacturing  capacity  in  the 
U.S.  is  practically  non-existent,”  he  ex¬ 
plained.  “Reserve  capacity  in  Canada  for 
1973  is  estimated  to  be  700,000  tons  but 
this  is  an  exaggeration  because  it  includes 
200,000  tons  for  mothballed  or  inoperable 
machines  for  at  least  part  of  1973,  leaving 
North  American  standby  only  500,000 
tons.  In  his  recent  analysis  ‘The  U.S. 
Economy  and  Newsprint  Consumption  in 
1973,’  Dr.  Jon  G.  Udell  projected  1973 
consumption  to  reach  10,750,000  tons.  If 
his  projection  turns  out  to  be  correct,  the 
margin  of  safety  would  be  reduced  fur¬ 
ther  to  400,000  tons  or  less.”  (Consump¬ 
tion  in  1972  was  650,000  tons  or  6.8% 
higher  than  1971,  a  record  high  and  the 
largest  annual  increase.) 

“No  added  manufacturing  capacity  is 
expected  in  North  America  before  1974 
when  two  U.S.  mills  expect  to  add  a  ma¬ 
chine  each.  Although  the  result  will  be  a 
net  increase  to  capacity,  in  each  case  one 
machine  will  also  be  taken  out  of  news¬ 
print  production  by  these  same  mills. 
Since  at  least  two  years  ‘lead  time’  are 
required  from  decision  to  production  of 
newsprint,  the  tight  supply  situation  is 
inevitable. 

Contracts  with  unions 

“Virtually  every  Canadian  newsprint 
producer’s  labor  contracts  come  up  for 
negotiation  in  1973  and  tough  bargaining 
is  expected.  If  strikes  occur,  the  above 
margin  of  reserve  capacity  could  be  quick¬ 
ly  wiped  out.”  (Union  contracts  in 
Eastern  Canadian  will  expire  April  30.  In 
Western  Canada  the  date  is  June  30.) 

“In  1972  the  big  five  Canadian  pulp  and 
paper  companies  only  earned  around  2%% 
on  their  investment  in  existing  equipment 
built  at  low  cost.  Under  present  market 
conditions  sufficient  investment  in  new  ca¬ 
pacity  at  today’s  costs  just  will  not  be 
made. 

“Manufacturers  have  been  deterred 
from  building  new  capacity  by  their  finan¬ 
cial  position  but  they  are  taking  some 
steps  to  correct  the  situation.  The  Clanadi- 
an  industry  is  seeking  correction  of  unjust 
tax  burdens  with  good  prospects  of  suc¬ 
cess.  They  are  also  seeking  freight  rate 
relief.  Newsprint  companies  are  applying 


strong  cost  control  procedures  and  seek¬ 
ing  improved  manufacturing  processes 
through  research  while  applying  moderni¬ 
zation  and  speed-up  of  old  machines.” 

No  solution  seen 

Smith  said  that  in  the  long  run  there  is 
no  solution  except  new  mills  or  new  ma¬ 
chines  to  produce  the  newsprint  that  U.S. 
and  Canadian  newspapers  will  surely 
need  in  1975  and  thereafter. 

For  the  short  run,  he  advised  publishers 
to  follow  the  long-standing  advice  of  sup¬ 
pliers  to  place  orders  in  advance,  take 
shipments  every  month  and  maintain  rea¬ 
sonable  inventories  in  their  plants.  “Ca¬ 
pacity  not  utilized  in  any  month  is  lost 
forever,”  he  admonished. 

Publishers  stocks  on  hand  dropped  at 
the  end  of  November  to  19  days  supply, 
the  lowest  point  for  which  ANPA  has 
records,  and  compared  to  26  days  the  year 
before. 

Newspaper  growth  forecast 

In  the  forecast  mentioned  by  Smith,  Dr. 
Udell  said  “the  healthy  outlook  for  the 
U.S.  economy  promises  a  substantial 
growth  of  newspapers  and  newsprint  con¬ 
sumption  during  1973. 

“Assuming  a  newsprint  consumption  of 
10,250,000  tons  in  1972  and  a  five  to  six 
percent  real  growth  of  the  economy  in  the 
year  ahead,  newsprint  consumption  should 
advance  to  10,750,000  tons  in  1973.  A  U.S. 
consumption  of  10,750,000  tons  would  be 
5%  more  than  the  estimated  consumption 
of  1972.  This  prediction  is  conservative  in 
light  of  the  likely  economic  growth  of  the 
U.S.  However,  consumption  could  fall 
short  of  the  prediction  if  these  were  sub¬ 
stantial  losses  due  to  strikes  against 
newspapers. 

“A  500,000-ton  increase  would  bring  de¬ 
mand  dangerously  close  to  rated  capacity, 
especially  during  the  latter  months  of  the 
year  when  consumption  is  heavy.  There  is 
some  question  as  to  whether  or  not  mills 
could  actually  produce  at  rated  capacity. 
More  important,  additional  growth  during 
1974  could  produce  an  extremely  tight 
newsprint  situation.  Also,  if  the  predic¬ 
tions  of  this  report  for  1973  should  be  too 
conservative,  shortages  of  capacity  could 
appear  within  the  next  12  months  (1973). 
Therefore,  both  the  current  growth  of  de¬ 
mand  and  the  long  run  trend  predictions 
indicate  that  new  capacity  will  be  needed 
in  the  future.” 

Dr.  Udell  has  projected  13,100,000  tons 
consumption  for  1980  assuming  an  annual 
growth  rate  of  3.7%  for  the  national 
economy.  He  pointed  out  most  economists 
predict  an  average  annual  economic 
growth  of  4%  or  more. 
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NLRB  to  hold 
hearings  on 
moonlighting 

The  extent  to  which  Gannett  Co.,  Inc. 
may  restrict  outside  activities  of  news¬ 
room  employes  at  its  two  Rochester,  N.Y. 
newspapers  will  be  the  subject  of  hear¬ 
ings  ordered  by  the  general  counsel  of  the 
National  Labor  Relations  Board  (NLRB). 

The  counsel’s  ruling  reversed  an  earlier 
decision  by  the  NLRB’s  Buffalo  regional 
office  dismissing  an  unfair  labor  practice 
charge  filed  against  Gannett  by  the  News¬ 
paper  Guild  of  Rochester,  bargfaining  unit 
for  the  employes. 

Although  agreeing  that  objections 
voiced  by  the  Guild  to  a  new  outside  activ¬ 
ities  clause  warranted  further  study,  the 
board  upheld  the  regional  director’s 
finding  that  Gannett  had  not  been  using 
the  issue  to  frustrate  reaching  a  new 
agreement. 

According  to  Guild  president  James  A. 
Sykes,  the  clause  demanded  by  Gannett 
would  ban  all  off-duty  activities  of  news¬ 
room  employes  of  the  Times-Union  and 
Democrat  and  Chronicle  without  prior  ap¬ 
proval  of  the  executive  editor. 

“The  company  has  told  us  that  the  pro¬ 
posed  contract  language  could  be  inter¬ 
preted  to  mean  that  Guild  members  would 
have  to  seek  permission  to  hold  office  in 
such  groups  as  the  Knights  of  Columbus 
or  a  Planned  Parenthood  organization,” 
he  said. 

Sykes  said  that  while  the  Guild  agrees 
that  reasonable  restrictions  on  outside 
work  are  required  to  preseiwe  the  integri¬ 
ty  of  their  reporting  and  the  reputation  of 
the  company,  Gannett  has  not  justified  the 
need  for  controls  over  uncompensated  ac¬ 
tivities  of  its  newsroom  employes. 

Guild  attorneys  during  their  research 
on  the  appeal  of  the  regional  director’s 
ruling  found  no  record  of  any  other  pub¬ 
lishers  making  similar  demands  upon 
newsroom  employes,  Sykes  said.  “We  feel 
that  the  hearing  ordered  by  the  NLRB 
could  result  in  a  precedent-setting  rul¬ 
ing,”  he  said. 

The  Rochester  Guild,  Local  17,  The 
Newspaper  Guild,  has  been  working  with¬ 
out  a  new  contract  since  Nov.  17,  1968. 
The  outside  activities  clause  is  now  the 
main  issue  holding  up  an  agreement  be¬ 
tween  the  Guild  and  Gannett. 

• 

Multimedia  buys 

An  agreement  in  principle  to  sell  the 
stock  of  the  Clarksville  (Tenn.)  Leaf 
Chronicle  Co.  to  Multimedia  Inc.  of 
Greenville,  S.C.  has  been  reached.  In¬ 
cluded  in  the  sale  was  the  Leaf  Chroni¬ 
cle,  an  evening  and  Sunday  paper  with  a 
sworn  circulation  of  15,110  and  its  three 
subsidiary  companies  which  own  and  op¬ 
erate  15  weekly  newspapers. 


9 


Series  in  Chicago  Defender 
criticizes  ‘white’  press 


By  Margaret  Cronin  Fisk 

A  series  in  the  Chicago  Daily  Defender, 
one  of  the  largest  black  newspapers  in  the 
U.S.,  has  accused  Chicago’s  major  dailies 
of  considering  black  life  “incredibly  cheap 
and  unimportant.” 

One  article  written  by  Defender  staff 
writer  Robert  McClory,  charged  that  in 
the  non-black  press  “black  deaths  and 
tragedies  are  so  often  overlooked  com¬ 
pletely  or  find  their  way  only  as  far  as 
the  obituary  pages,  that  it  seems  the  mur¬ 
der  of  a  black  man  is  regarded  by  the 
press  as  a  ‘death  due  to  natural  causes’.” 

The  series  which  began  January  6,  was 
written  partially  in  response  to  protests 
black  Chicagoans  had  been  voicing  over 
coverage  by  the  white  media  of  the  De 
Mau  Mau  organization. 

McClory  said  black  ministers  and  other 
community  leaders  had  been  holding  meet¬ 
ings  on  the  South  Side  of  Chicago  follow¬ 
ing  articles  publicizing  police  reports  of 
De  Mau  Mau,  a  black  organization  al¬ 
legedly  formed  to  kill  whites.  Blacks  were 
also  critical  of  recent  disclosures  of  finan¬ 
cial  mismanagement  by  the  president  of 
Malcolm  X  College. 

Blacks  singled  out 

McClory  said  blacks  at  the  meetings 
charged  the  white  press  singled  out 
wrongdoing  by  blacks  and  accepted 
uncritically  police  reports  of  black  con¬ 
spiracies. 

The  McClory  series  focuses  on  “ordi¬ 
nary  day-to-day  reporting”  claiming  in¬ 
difference  by  the  Chicago  dailies  to  such 
stories  as  murders  where  blacks  are  vic¬ 
tims. 

In  McClory’s  first  article  he  cited  the 
non-coverage  of  the  violent  deaths  of 
eight  black  businessmen  and  compared  the 
coverage  of  murders. 

In  one  case,  McClory  said,  a  white  stab¬ 
bing  victim  made  the  front  page  with  32 
paragraphs  in  one  paper,  19  in  another 
and  16  in  still  another. 

A  black  woman  was  murdered  in  simi¬ 
lar  circumstances  the  same  day  McClory 
said,  but  her  murder  merited  only  slight 
mention  at  the  bottom  of  lengthy  follow¬ 
ups  of  the  white  case.  In  one  account  the 
black  victim’s  name  was  incorrect,  McClo¬ 
ry  said. 

One  black  victim  who  was  not  over¬ 
looked,  McClory,  said,  was  a  young  former 
Chicagoan  gunned  down  in  Atlanta,  Ga. 
The  dead  man  had  worked  in  a  Black 
Muslim  store  in  Atlanta.  One  newspaper 
said  the  murder  represented  a  “new  wave 
of  violence  in  power  struggle  among 
Black  Muslims,”  according  to  McClory.  He 
charged,  however,  “the  story  in  no  way 
indicated  how  or  why  (the)  murder  had 
been  linked  to  Black  Muslim  friction.” 

McClory  said  the  Defender’s  columns 
previously  had  included  criticism  of  black 
coverage  in  the  mass  media  but  “only  in 
passing.  This  is  the  first  time  we’ve  gone 
into  specifics.”  He  added,  “usually  it  was 


just  a  blanket  assertion.” 

Publisher  of  the  Defender  is  John  Seng- 
stacke,  who  is  also  a  member  of  the  board 
of  directors  of  the  American  Society  of 
Newspaper  Editor’s. 

Emmett  Dedmon,  editorial  director  of 
the  Chicago  Daily  News  and  Chicago 
Sun-Times,  said  he  had  not  seen  the  De¬ 
fender  series  and  would  have  no  comment. 

Clayton  Kirkpatrick,  editor  of  the  Chi¬ 
cago  Tribune,  said  he  had  seen  one  part  of 
the  series  but  would  have  no  comment  at 
this  time. 

Lloyd  Wendt,  editor  and  publisher  of 
Chicago  Today,  said  he  read  the  series  but 
would  not  comment  on  it. 

«  *  * 

Sniper  coverage  rapped 

The  Boston  Globe  said  in  an  editorial 
(January  12)  that  accounts  of  the  New 
Orleans  sniper  shootings  “raised  new 
doubts  about  the  ability  of  the  news  media 
to  report  sensitive  stories  that  involve 
black  people  and  crime.” 

The  Globe  said:  “The  five  days  of  cov¬ 
erage  have  been  marked  by  confusion, 
contradictory  stories  and  unanswered 
questions,  and,  in  a  vacuum  of  evidence 
the  news  media  have  disseminated  a  good 
deal  of  aspersion,  insinuation  and  innuen¬ 
do.  ..  . 

“The  sniper,  Mark  Essex,  23,  of  Kan¬ 
sas,  was  black,  and  that  fact,  it  now 
seems,  was  exaggerated  by  the  news 
media  in  their  treatment  of  the  story.  The 
press  was  willing,  perhaps  eager,  to  ac¬ 
cept,  without  evidence,  the  suggestion  that 
the  shootings  were  part  of  a  national  con¬ 
spiracy  to  kill  policemen.” 

The  Globe  cited  the  final  report  of  a 
forum  on  national  priorities  held  at  Har¬ 
vard  in  1972.  The  forum  was  sponsored  by 
the  Congressional  Black  Caucus,  three 
newspapers  and  Harvard’s  Insititute  of 
Politics. 

The  report  claimed  “In  the  America 
seen  through  the  lens  of  the  white- 
controlled  mass  media,  blacks  are  either 
invisible  or  glimpsed  in  distorted  focus. 
There  is  widespread,  long-standing  and 
deeply  entrenched  racism  among  the  en¬ 
tire  mass  media.  There  is  a  clear  pattern 
of  systematic  exclusion,  distortion,  delib¬ 
erate  mishandling  of  black  people,  commu¬ 
nities  and  culture.” 

The  Globe  concluded  “That  stands  as  a 
more  serious  indictment  of  the  press  than 
anything  Spiro  Agnew  has  proffered,  and 
its  message  is  unmistakable.  We  can  no 
longer  turn  our  heads  and  pretend  that 
we  just  don’t  hear  it.” 

Wins  silver  spoon 

Ruth  Ellen  Church,  food  editor,  Chicago 
Tribune,  has  been  given  the  Silver  Spoon 
Award  of  the  National  Association  for  the 
Specialty  Food  Trade  Inc.  for  her  syndi¬ 
cated  wine  column. 


Unions  abandon 
strikers  at 
Charleston  W.Va. 

After  almost  15  months,  the  strike 
against  Newspaper  Agency  Corporation 
of  Charleston,  W.  Va.  is  almost  at  an 
end.  All  that  remains  is  clarification  of 
legal  questions  before  the  National  Labor 
Relations  Board  in  Cincinnati. 

The  break  in  the  often-violent  strike 
came  when  locals  representing  striking 
mailers,  composers  and  route  drivers 
withdrew  that  representation.  Earlier, 
the  national  union,  the  International 
Mailers  Union  had  announced  that  it 
would  no  longer  support  the  over  200 
strikers  who  have  been  out  since  Novem¬ 
ber  19,  1971. 

The  NLRB  must  now  conclude  work  on 
de-certification  motions,  and  if  the  re¬ 
quirement  for  a  de-certification  election  is 
waived,  the  strike  will  become  history. 
Picket  lines  have  already  been  with¬ 
drawn,  and  plans  are  going  ahead  for  the 
resumption  of  normal  production. 

The  unions  originally  struck  the  paper 
over  the  question  of  a  union  shop,  but 
tensions  increased  when  the  papers  in¬ 
volved,  the  Charleston  Gazette  and  the 
Daily  Mail,  recruited  non-union  workers 
to  man  the  jobs  held  by  the  strikers,  and 
was  able  to  continue  publication. 

A  spokesman  for  the  papers  said  that 
they  “were  very  relieved”  that  the  strike 
was  over,  and  that  hoped-for  moderniza¬ 
tion  and  a  change  to  offset  printing  could 
be  accomplished  quickly. 

A  spokesman  for  the  strikers  said,  “It’s 
over,  we’ve  lost.”  The  NAC  indicated  that 
it  was  anxious  to  hire  back  the  strikers, 
and  said  they  would  be  given  all  “rights 
and  privileges  accorded  them  by  law  and 
by  court  decisions.”  In  accordance  with  an 
NRLB  ruling,  the  strikers  who  could  not 
be  immediately  rehired  would  be  placed 
on  preferential  hiring  lists.  The  only 
strikers  who  would  not  be  hired  back  with 
privileges  would  be  those  who  had  been 
found  “legally  guilty”  of  having  committed 
“acts  of  violence  against  the  corpora¬ 
tion.” 

However,  each  case  would  have  to  be 
reviewed  separately,  and  rehiring  would 
be  on  the  basis  of  experience.  At  present, 
the  people  working  in  the  composing  and 
mailing  rooms,  and  the  drivers,  are  not 
represented  by  any  union. 

The  final  NLRB  action  on  the  de¬ 
certification  question  is  expected  immi¬ 
nently.  The  14  month  strike  had  been 
marked  by  several  outbreaks  of  violence. 
• 

Newspaper  closes 

The  Home  Journal,  a  daily  newspaper 
on  St.  Thomas  Island  for  21  years,  ceased 
publication  January  12.  J.  R.  Smith,  chief 
executive  officer,  said  that  it  would  be 
replaced  by  a  weekly  paper  called  The 
Weekly  Journal.  Smith  said  “overwhelm¬ 
ing  economic  problems”  made  the  daily 
prohibitive. 
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Voluntary  bench-bar-press 
guides  found  to  be  working 


A  lar^e  majority  of  editors,  lawyers 
and  judges  who  participated  in  a  survey 
on  the  fair-trial,  free-press  situation  in 
their  states  report  that  voluntary  agree¬ 
ments  between  the  news  media  and  the 
legal  profession  have  been  successful. 

Hu  Blonk,  managing  editor  of  the 
Wenatchee  Daily  World,  reported  this 
week  on  the  survey  conducted  by  the 
Freedom  of  Information  Committee  of 
The  Associated  Press  Managing  Editors 
Association.  Blonk  is  vicechairman  of  the 
committee. 

Blonk  said  that  a  large  majority  of 
those  replying  in  the  23  states  which  have 
voluntary  agreements  felt  that  the  codes 
have  resulted  in  improved  news  coverage 
of  trial  and  arrests  while  protecting  free¬ 
dom  of  the  press  and  fair  trial. 

The  study  disclosed  that  editors  in  20  of 
the  code  states  feel  there  has  been  no 
appreciable  loss  of  the  people’s  right  to 
know.  In  one  state  it  was  felt  that  some 
freedom  had  been  lost,  and  in  two  states 
there  was  no  clear-cut  agreement. 

The  bench-bar-press  agreements  came 
about  as  the  result  of  an  American  Bar 
Association  effort  several  years  ago  to 
safeguard  fair  trial.  The  ABA  issued  a 
document  called  the  Reardon  Report, 
which  man/  newsmen  opposed  because 
they  felt  it  encroached  on  freedom  of  the 
press. 

In  a  countermove,  a  number  of  influen¬ 
tial  editors  argued  that  voluntary  state 
bench-bar-press  agreements  would  be 
more  workable  in  assuring  both  fair  trial 
and  free  press.  Subsequently  the  ABA 
relaxed  its  efforts  to  restrict  news  cover¬ 
age  while  editors  brought  about  an  in¬ 
creasing  number  of  codes  of  restraint. 

Blonk  said  that  more  than  200  APME 
questionnaires  were  sent  to  selected  edi¬ 
tors  in  every  state  and  to  members  of  the 
legal  profession  chosen  at  random  in  the 
23  states  which  have  voluntary  codes. 

Blonk  said  that  editors  in  only  one  of 
the  27  noncode  states — Alabama — 
reported  a  concerted  effort  to  bring  about 
a  cooperative  code.  And  editors  in  only 
four  of  the  remaining  noncode  states  felt 
there  was  much  of  a  chance  for  a  volun¬ 
tary  agreement  being  drawn. 

There  were  41  press  replies  from  the  23 
code  states  and  46  from  noncode  states. 
Replies  were  received  from  the  legal  pro¬ 
fession  in  19  of  the  23  code  states. 

The  23  states  that  have  adopted  the 
cooperative  approach  are  Arizona,  Cali¬ 
fornia,  Colorado,  Idaho,  Kentucky,  Massa¬ 
chusetts,  Minnesota,  Missouri,  Nebraska, 
New  Jersey,  New  Mexico,  New  York, 
North  Carolina,  North  Dakota,  Oklahoma, 
Oregon,  Pennsylvania,  South  Dakota,  Tex¬ 
as,  Utah,  Virginia,  Washington  and  Wis¬ 
consin. 

Editors  in  all  but  three  of  the  code 
states  said  the  agreements  were  quite  suc¬ 
cessful  or  had  a  degree  of  success.  A 
Texas  editor  said  there  was  no  effect  ei¬ 
ther  way  and  editors  in  Idaho  and  New 
Jersey  said  it  was  too  soon  to  tell. 


Editors  in  20  of  the  23  code  states  said 
they  felt  they  were  better  off  with  the 
agreements  than  without  them. 

Blonk  said  that  enthusiasm  for  the 
agreements — which  involves  judges,  prose¬ 
cutors,  lawyers,  police  officers  and  others — 
was  shared  by  members  of  the  legal  pro¬ 
fession  responding  to  the  survey. 

In  18  of  the  19  states  from  which  re¬ 
plies  were  received  from  lawyers  and 
judges,  it  was  reported  that  the  agree¬ 
ments  had  improved  coverage  of  trials 
and  arrests  while  safeguarding  free  press 
and  fair  trial. 

Some  lawyers  and  judges  reported  vio¬ 
lations  of  the  voluntary  pacts  in  some 
states  but  said  they  were  not  of  such 
magnitude  as  to  destroy  the  effectiveness 
of  the  effort,  Blonk  said. 

• 

Louisville  paper  urges 
public  to  demonstrate 
against  the  war 

Louisville  Courier- Journal  called  for 
large-scale,  peaceful  demonstrations  in 
Washington  on  Inaugpiration  Day  in  a 
January  3  editorial. 

The  object  of  these  demonstrations  was 
to  convince  the  world  that  the  President’s 
November  re-election  victory  did  not  “in¬ 
clude  a  mandate  for  the  barbarous  de¬ 
struction  of  Vietnam,”  the  editorial  said. 

The  nearly  450-word  editorial,  which 
was  arrived  at  after  “long  and  careful” 
consideration  by  the  paper’s  editorial 
board,  was  not  “a  call  for  the  trashers, 
the  burners  and  the  looters,”  but  rather 
was  intended  as  an  appeal  to  the  “many 
millions  of  loyal  but  heartbroken  Ameri¬ 
cans.” 

The  Journal  emphasized  that  since  the 
ceremonies  will  be  televised  that  they 
would  present  an  “ideal  time”  to  protest 
the  recent  massive  bombing  of  Hanoi. 

The  editorial  called  for  a  demonstration 
similar  to  the  November,  1969  Mora¬ 
torium  Day  demonstration  that  brought 
a  quarter  of  a  million  people  to  Wash¬ 
ington. 

• 

Fire  damages  paper 

A  fire  (January  3)  at  the  ML  Carmel 
(Ill.)  Daily  Republican-Register  caused 
more  than  $60,000  worth  of  damage  to 
editorial  offices  and  composing  room.  The 
newspaper  was  unable  to  publish  on  Janu¬ 
ary  4  and  5.  A.  Philip  Tofani,  publisher 
and  editor,  said  insurance  would  cover  the 
loss. 

Amtrak  editor 

John  McLeod,  travel  editor  of  the 
Washington  (D.C.)  Daily  News  before  it 
merged  with  the  Washington  Evening 
Star,  has  been  named  to  the  newly  created 
post  of  Amtrak  travel  editor. 


Idaho  judge  cites 
editorial  as  reason 
for  moving  trial 

As  a  result  of  an  editorial  published  in 
the  Pocatello  (Ida.)  State  Journal  dealing 
with  rape.  District  Court  Judge  Gus  Carr 
Anderson  has  granted  a  change  of  venue 
in  the  trial  of  a  man,  accused  of  the  1971 
attempted  rape  and  kidnapping  of  a  Po¬ 
catello  woman. 

The  editorial,  which  appeared  the  night 
before  the  trial  was  to  begin  in  Ander¬ 
son’s  court,  was  objected  to  by  both  coun¬ 
sels  as  being  prejudicial  to  the  defendant. 
The  newspaper  was  further  ordered  to 
appear  in  court  to  show  cause  why  it 
should  not  be  held  in  contempt. 

In  a  brief  30  minute  hearing  (January 
15),  the  judge  dismissed  the  charge  say¬ 
ing  that  he  understood  the  editorial  was 
published  in  good  faith. 

Managing  editor  Lyle  Olson  said  of  the 
judge’s  decision:  “I  am  still  utterly  baffled 
by  the  judge’s  actions.  Neither  I  nor  the 
editorial  staff  was  aware  that  a  trial  was 
pending,  but  even  if  we  were,  the  editorial 
in  question  is  really  quite  innocuous.” 

Commenting  on  public  attitudes  toward 
rape,  the  column  cited  a  recent  case  in 
Washington,  D.C.,  in  which  an  accused 
rapist  was  acquitted  by  a  jury  on  the 
ground  that  the  victims  (two  college  stu¬ 
dents)  had  not  struggled  enough. 

The  editorial  stated :  “A  very  real 
dilemma  faces  a  woman  being  attacked. 
Should  she  follow  police  advice  not  to 
resist  and  be  considered  a  willing  partner, 
or  should  she  demonstrate  her  innocence 
and  wind  up  in  a  hospital — or  morgue.” 

Said  Olson:  “There  is  nothing  here  on 
the  order  of  a  public  outcry  against  the 
crime  of  rape.  Simply  a  discussion  of  the 
attitudes  of  those  involved.  I  think  the 
judge  just  lost  his  cool.” 


No  progress  in  strike 
by  New  Haven  pressmen 

A  strike  by  the  Printing  Pressmen  and 
Assistants  Union  No.  47  against  the  New 
Haven  Journal-Courier  is  now  into  its 
sixth  week  with  negotiations  seemingly  at 
an  impasse. 

The  central  issue  is  a  planned  reduc¬ 
tion  of  crews  on  the  paper’s  two  presses 
from  ten  to  eight,  which  the  union  claims 
will  mean  a  loss  of  regularly  scheduled 
work,  and  subsequently  a  loss  of  jobs  in 
the  36  pressmen  shop. 

Other  disputes  involve  the  union’s  de¬ 
mand  for  a  5.5  percent  wage  hike,  alleged 
reductions  in  holiday  pay,  and  elimination 
of  night-shift  bonuses. 

Since  the  contract  expired  November  22, 
the  paper  has  been  printed  by  supervisory 
personnel  from  the  advertising  and  busi¬ 
ness  departments. 

No  negotiations  have  taken  place  since 
the  talks  broke  down  Christmas  week, 
and  neither  side  has  expressed  any  op¬ 
timism  about  an  early  settlement. 
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Tom  Crowe:  INAE’s  49th  president 


THOMAS  K.  CROWE 

Indianapolis  Star  and  News 


At  age  13,  most  boys  want  to  be  profes¬ 
sional  ballplayers  ...  or  firemen  ...  or 
policemen  ...  or  like  their  fathers. 

Tom  Crowe  wanted  to  be  a  newspaper 
ad  salesman. 

“Someone  recently  asked  me  how  I 
managed  to  get  into  this  business,”  said 
the  President-elect  of  the  International 
Newspaper  Advertising  Executives  Asso¬ 
ciation,  “and  I  began  to  wonder  if  I  have 
ever  thought  about  anything  else  in  my 
life.” 

It  started,  as  you  might  imagine,  with  a 
paper  route,  delivering  the  Detroit  Times. 
Tom  Crowe  remembers  the  date,  Septem¬ 
ber  1,  1939.  He  doesn’t  recall  the  exact 
time,  but  he  remembers  it  was  early  in 
the  morning  and  very  dark.  The  truck- 
driver  came  to  the  front  door  with  100 
papers  and  said  “you’ve  got  to  go  out  and 
sell  these  ‘extras’.” 

After  much  pleading  with  his  mother 
who  didn’t  relish  the  idea  of  peddling 
papers  in  the  dark,  Crowe  recalls,  “I  went 
riding  up  and  down  my  route  hollering  at 
the  top  of  my  lungs;  “EXTRA,  EXTRA, 
HITLER  BOMBS  WARSAW!”  “The  peo¬ 
ple  came  rushing  into  the  street  ...  it 
was  thrilling  ...  I  think  it  was  then  that 
I  first  realized  that  many  people  didn’t 
read  the  Times  because  nobody  had  asked 
them  to  try  it.” 

“It  was  quite  a  thrill  to  see  porch  lights 
go  on  and  see  people  rushing  out  to  the 
street  and  I  think  it  was  at  that  time  I 
realized  that  a  guy  could  really  make  a  lot 
of  money  in  the  newspaper  business  be¬ 
cause  the  price  of  a  daily  newspaper  in 
Detroit  was  3c  a  copy,  but  do  you  know 
something,  I  don’t  think  anyone  paid  just 
3c  for  that  extra.  Some  people  grabbed  a 
nickel,  others  a  dime,  but  you’d  be  sur¬ 
prised  how  many  even  came  running  out 
with  a  quarter  in  their  hands.  The  nice 
thing  about  it  was  that  no  one  expected 
any  change,  and  I  sold  every  one  of  those 
100  papers! 

Put  food  on  the  table 

“When  I  got  home  my  Mother  and  I  sat 
at  the  kitchen  table  and  counted  the  mon¬ 
ey  which  was  pretty  darn  important  in 
those  days  because  my  father  died  when  I 
was  9  years  old  and  there  were  some 
mighty  lean  years  when  that  paper  route 
of  mine  accounted  for  some  of  the  food  on 
the  table. 

“I  don’t  know  how  many  years  it’s  been 
since  a  kid  has  gone  out  and  sold  an  extra 
but  I’ll  certainly  never  forget  that  one.  I 
was  so  doggone  proud  of  my  self  as  a 
salesman,  but  along  with  being  proud,  I 
was  also  thankful.  And,  as  I  told  my  moth¬ 
er,  it’s  a  good  thing  people  didn’t  ask  me 
any  questions  because  after  it  was  all 
over,  I  said;  ‘By  the  way  Mom,  who  is 
Hitler  and  where  is  Warsaw?’  ” 

Shortly  after,  he  began  filling  in  tem¬ 
porarily  as  branch  manager  while  the  dis¬ 
trict  circulation  manager  looked  for  a  new 
man.  It  took  a  long  time  to  find  him,  and 
in  the  interim,  young  Crowe  picked  up 
more  valuable  experience. 

Following  that  came  a  part-time  job  in 
the  circulation  department  during  high 
school  (“actually  it  was  40  hours  .  .  .  and 

12 


a  whopping  $18  a  week  salary”)  as  a 
“general  cleric.”  His  job  was  processing 
stop  orders  and  running  off  reader  insur¬ 
ance  policies  and  collection  cards  on  an 
addressograph  machine  (“the  machine 
was  so  noisy,  I  did  this  when  everybody 
went  home  at  5:30  ...  it  was  a  lesson  in 
self-discipline,  because,  you  see,  the  boss 
also  left  at  5:30”). 

Finds  competition  challenging 

In  1944  Crowe  entered  the  Navy,  and 
upon  discharge,  immediately  sought  work 
on  his  old  paper,  the  Detroit  Times.  “I 
was  very  interested  in  advertising,  but 
felt  much  more  comfortable  in  circulation. 
It  was  a  big  and  difficult  choice  for  me, 
but  my  good  friend  Bill  Mills,  then  busi¬ 
ness  manager  of  the  Times,  suggested  I 
go  to  work  in  the  classified  advertising 
department.  Anyone  who  knows  about 
newspaper  classified  sections  will  remem¬ 
ber  that  the  Detroit  News,  was,  and  is, 
one  of  the  tops  in  the  country.  But  I 
welcomed  the  challenge  of  selling  ads 
against  them.” 

The  salary  was  $44  a  week,  up  from 
$18,  but  after  a  couple  of  years  in  clas¬ 
sified,  restlessness  began  to  set  in.  Visions 
of  full  page  ads  and  big  budgets  were 
swimming  in  his  head,  so  he  gathered  up 
his  courage  and  in  1948  went  to  see  the 
retail  advertising  manager  Charles  B. 
Lord,  a  former  president  of  INAE.  When 
the  secretary  announced  him.  Lord  asked 
“who  the  hell  is  Tom  Crowe?” 

“I  almost  lost  my  nerve  right  there,” 
confesses  Crowe.  “He  looked  up  at  me  and 
asked  what  was  on  my  mind.  I  replied,  ‘I 
know  I  can  sell  display  advertising  and 
that’s  something  you  don’t  know.  But  if 
you  don’t  give  me  the  chance,  neither  of 
us  will  ever  know  for  sure,’  He  stood  up 
and  said,  ‘I  like  your  attitude,  let’s  go  see 
Jess  Fleck  the  advertising  director.’  ” 

A  job  as  salesman  in  the  retail  depart¬ 
ment  soon  followed,  and  with  it  a  territo¬ 


ry  which  “stretched  as  far  as  it  had  to  to 
get  the  ads.”  “Of  course  I  had  some  estab¬ 
lished  accounts,”  said  Crowe,  “but  I  knew 
I  had  to  do  better,  so  I  started  canvass¬ 
ing.  In  Highland  Park  there  was  a  small 
appliance  store  known  as  Highland  Appli¬ 
ance  and  there  I  had  my  first  test  as  an 
ad  salesman. 

“The  man  there  said  that  he  disagreed 
so  much  with  our  editorial  policy  that  he 
got  angry  every  time  he  read  the  paper.  I 
told  him  that  was  just  great,  it’s  what 
newspapers  are  all  about  .  .  .  like  it  or 
not,  you  read  it  just  the  same.  Anyhow,  I 
sat  down  with  the  man’s  son,  who  had 
intervened  on  my  behalf,  and  wrote  a  two 
column,  five  inch  ad  for  a  refrigerator.  I 
came  back  to  the  office  one  excited  young 
guy-” 

Things  really  hadn’t  changed  much 
from  the  delivery-boy  days,  only  the 
stakes  were  somewhat  higher,  and  conse¬ 
quently  the  rewards.  Needless  to  say. 
Highland  Appliance  is  today  a  successful 
chain  operation  and  major  appliance  ad¬ 
vertiser. 

Works  with  Sears 

Another  account  particularly  rewarding 
to  Crowe  was  his  association  with  Sears 
and  its  sales  promotion  manager,  the  late 
Jim  Glasgow. 

In  1955,  during  the  newspaper  strike 
that  left  him  facing  the  Christmas  season 
without  a  job,  he  received  a  call  from 
Glasgow  offering  him  a  temporary  job  as 
salesman.  “What  could  have  been  a  catas¬ 
trophe  turned  into  a  great  asset.  I  learned 
a  tremendous  amount  from  Jim  about  re¬ 
tailing  and  retail  advertising.” 

Crowe  spent  12  years  with  the  Times  as 
a  retail  ad  salesman  and  in  that  time 
learned  the  business  inside  and  out.  By 
April  of  1960,  he  was  restless  again,  and 
ready  to  move  into  management;  unfortu- 
{Continued  on  next  page) 
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{Continued  from  page  12) 
nately,  there  were  no  openings  on  the 
staff.  The  decision  was  to  leave  Detroit, 
and  it  was  not  an  easy  one. 

“When  I  told  Beth,  my  wife,  that  we 
would  probably  have  to  leave  Detroit,  she 
just  smiled  and  said,  “wherever  you  say, 
we’ll  get  along  fine  anywhere  as  long  as 
we’re  together.’’ 

The  opportunity  came  in  a  telegram 
from  Charlie  Lord,  who  was  then  adver¬ 
tising  director  of  the  Star  and  News  in 
Indianapolis. 

Crowe,  who  had  stayed  in  close  touch 
with  his  former  mentor  and  idol,  was 
offered  the  position  of  assistant  retail  ad¬ 
vertising  manager  which  he  gladly  ac¬ 
cepted. 

For  Crowe  the  move  meant  more  than 
just  a  move  up  into  management  ranks,  it 
was  like  joining  a  “family”  at  the  Star 
and  News.  “I  say  family  because  that’s 
really  the  kind  of  atmosphere  I  found 
myself  in.  Just  a  week  or  so  after  joining 
the  company  I  attended  the  annual  family 
picnic  at  the  Fourth  Estate  which  is  a 
recreation  area  provided  for  employees.  It 
was  certainly  quite  different  coming  from 
the  atmosphere  that  prevailed  in  Detroit 
to  one  of  mutual  trust  and  admiration.” 

After  becoming  retail  ad  manager  in 
1961,  and  assistant  ad  director  the  follow¬ 
ing  year,  he  succeeded  the  late  Charlie 
Lord  as  ad  director,  in  1967. 

Future  looks  bright 

On  the  subject  of  the  future  of  newspa¬ 
per  advertising,  he  is  optimistic,  to  say 
the  least.  “I  believe  the  future  is  bright 
and  will  get  brighter  no  matter  how  many 
different  forms  of  reaching  consumers 
come  along,”  he  asserts,  “because  newspa¬ 
pers  are  a  news  medium,  and  newspa¬ 
per  advertising  is  news  to  its  readers.  On 
TV  and  radio,  it  is  only  an  interruption.” 

To  Tom  Crowe,  newspapers  not  only 
give  news  of  a  town,  they  mirror  its  char¬ 
acter;  and  advertising  helps  to  present 
the  total  picture.  “A  man  who  contem¬ 
plates  doing  business  in  a  distant  town, 
picks  up  the  local  newspaper  and  sees  a 
true  picture  of  the  men  he  will  have  to 
deal  with;  their  enterprises,  and  in  about 
all  cases,  he  can  estimate  the  character  of 
the  men  soliciting  public  patronage.” 

“A  newspaper,  unlike  a  booklet  about  a 
city,  is  not  the  opinionated  production  of 
one  person,  but  a  chronicle  of  the 
thoughts  of  thousands.”  As  he  says, 
“Show  me  a  good  newspaper,  and  I’ll 
show  you  a  good  city.” 

“The  newspaper  advertising  business  is 
alive  and  well  and  I’m  just  as  excited 
about  the  future  of  our  business  today  as 
I  was  selling  extras  about  that  guy  named 
Hitler  in  1939.” 

Crowe  takes  an  active  role  in  business 
and  civic  organizations.  He  is  on  the  plans 
committee  of  the  Bureau  of  Advertising,  a 
director  of  Newspaper  Preprint  Corpora¬ 
tion,  past  president  of  the  Advertising 
Club  of  Indianapolis,  vicepi’fesident  of  the 
Better  Business  Bureau  of  Central  Indi¬ 
ana,  a  member  of  the  executive  committee 
of  the  Downtown  Promotion  Division  of 
the  Merchants  Association  of  Indianapol¬ 
is,  and  a  director  of  the  Boys  Club  Associ¬ 
ation. 

Crowe  has  two  sons,  ages  25  and  22,  a 
6-year  old  daughter  and  one  grandson,  age 
3. 


Four  retail  stores  were  picked  as  the 
best  newspaper  store  ads  in  1972  in  a 
competition  sponsored  by  the  National 
Retail  Merchants  Association  and  the  Bu¬ 
reau  of  Advertising. 

The  winners — J.  C.  Penney  Co.,  ZCMI, 
1.  Miller,  and  Ziesel’s — were  singled  out 
as  the  best  ads  in  four  categories,  based 
on  sales  volume. 

The  winners  were  presented  a  silver 
shopping  bag  embedded  in  a  block  of  Inc¬ 


ite  as  a  trophy  during  the  NRMA’s  annu¬ 
al  convention  in  New  York  on  January  9. 
Morris  L.  Rosenblum,  vicepresident  and 
creative  advertising  director,  Macy’s,  who 
is  chairman  of  the  NRMA  sales  promo¬ 
tion  division,  and  E.  Lawrence  Goodman, 
vicepresident,  department  store  sales. 
Bureau  of  Advertising,  ANPA,  presented 
awards  to  the  winners,  runner-ups  and 
honorable  mention. 

Winning  ads  are  shown  on  pages  H  &  15 
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Utility  ads  answer 
customer  complaints 

Florida  Power  &  Light  Co.  and  their 
agency.  Bishopric  &  Felden,  Inc.  have  de¬ 
veloped  a  new  ad  series  which  takes  notice 
of  customer  complaints  and  tries  to  an¬ 
swer  them  openly. 

The  series,  “You  Ask,  FPL  Answers” 
invites  customers  to  write  in  with  their 
questions.  Ads  then  appear,  built  around 
these  questions,  and  an  FL&P  response. 

The  ads  run  in  newspapers  and  on  tv, 
and  radio.  Spokesmen  for  the  company 
say  that  using  the  “news  media  is  the 
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most  efficient  method  to  relay  the  facts” 
to  FL&P’s  1.4  million  customers. 

Questions  generally  are  of  the  type  that 
ask  about  environmental  impact,  rates 
relative  to  other  areas,  or  plant  construc¬ 
tion. 

• 


Name  changed 

The  Meriden  Record  Company, 
Meriden,  Conn.,  has  changed  the  name  of 
the  afternoon  daily  newspaper  from 
Meriden  Journal  to  The  Journal,  effective 
January  2. 
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NoRMA  AWARDS 


Sete.  Wall-to-wall  savinqs 
on  Race’n  Press  floor 
No  floor  actiesive  needed. 
No  muss  or  fuss.  Just  peel  off 
the  back  and  press  into  place. 
That^  an.  Replace  a  tired 
floor  in  just  an  afternoon. 

Do  it  yourself  and  save 
instalation  costs.  That  should 
cover  everytNng.  BeautifuNy. 


JCPenney 

Tlw  wakiM  art  h«n  wary  day. 


‘Cited  for  emph4uis  on  consumer  benefits' 


over  S50  million 
sales  volume: 

FIRST  PRIZE: 

J.  C.  PENNEY  CO. 

1301  Avenue  of  fhe  Americas 
New  York,  N.Y. 

John  Lucas,  Ad  Mgr. 


Runner-up 

CAPWELL'S 

Oakland,  Calif. 

T.  C.  Clarke,  PR  dir. 


‘Lauded  for  showing  the  right  accessories’ 


$25  to  $50  million 
sales  volume: 

FIRST  AWARD 
ZCMI 

15  Soufh  Main 
Saif  Lake  City,  Utah 
R.  D.  Monson,  Ad  Mgr. 


Runner-up 

RHODES 

Oakland,  Calif. 

Frank  Best  &  Co.,  Agency 
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Ad  bureau  report  plots 
future  of  retailing 


In  a  study  of  trends  in  retailing  be¬ 
tween  now  and  the  year  2000,  Dr.  Leo 
Bogart  of  the  Bureau  of  Advertising  has 
found  that  there  will  be  an  even  greater 
increase  in  specialty  stores  and  consumer 
services. 

The  study  was  conducted  by  Robinson 
Associates,  Inc.  and  the  Bureau  of  Adver¬ 
tising  for  presentation  to  the  NRMA  an¬ 
nual  convention  last  week  in  New  York. 
In  making  the  survey,  a  group  of  leading 
retailers  were  invited  to  make  predictions 
of  developments  in  the  next  27  years. 

The  results  of  these  initial  predictions 
were  then  fed  into  a  computer,  and  the 
results  were  then  presented  for  analysis 
to  a  panel  of  105  retailers.  Once  again, 
after  their  discussions,  the  results  were 
fed  into  a  computer. 

It  was  after  this  process  was  completed 
one  more  time,  that  results  were  corre¬ 
lated  and  drawn  up  into  report  form.  Dr. 
Bogart  evaluated  these  for  BoA  and  then 
presented  them. 

While  there  can  be  no  real  certainty  in 
predictions,  the  test  theory  was  utilized  to 
get  retailers  reaction.  The  final  reports, 
entitled  “The  Future  of  Retailing”  con¬ 
tains  both  positive  and  negative  thinking. 

Higher  incomes 

The  group  felt  that  by  the  year  2000, 
60%  of  American  families  would  be  earn¬ 
ing  S15,000  in  annual  income  for  the  aver¬ 
age  family.  This  is  an  increase  over  the 
present  25%.  This  it  is  felt,  will  cause  an 
increase  in  “the  demand  for  quality  and 
specialty  merchandise  ...  it  will  require 
better  customer  service  and  better  person¬ 
nel.” 

The  increased  affluence  of  the  American 
family  will  also  mean  an  increase  in  col¬ 
lege  education.  The  30-34  age  range  col¬ 
lege  proportion  is  at  present  1  in  3.  This 
will  rise  to  1  in  2  by  the  end  of  the 
century.  This  increased  education  will 
naturally  also  increase  and  alter  expecta¬ 
tions.  Consumerism  is  found  to  be  par¬ 
ticularly  strong  amongst  college  educated 
persons. 

The  other  major  demographic  consider¬ 
ation  is  the  expected  rise  in  the  number  of 
working  women.  It  is  expected  by  the 
report’s  respondents  that  65%  of  women 
18-64  will  be  working  by  1987.  This  would 
have  the  effect  of  altering  traditional 
store  hours,  and  perhaps  upgrade  wom¬ 
en’s  fashions. 

The  report  took  note  of  the  impact  of 
the  media.  Newspapers  were  found  to 
play  an  always  important  role  in  the  re¬ 
tailers  attempts  to  communicate  with  the 
customer,  and  note  was  taken  of  specific 
improvements  in  local  editions,  and  inno¬ 
vations  in  technology  and  printing.  In 
speaking  of  the  specific  role  of  newspa¬ 
pers,  the  report  found  that  “the  shape  and 
future  of  newspapers  can  be  found  in  the 
future  of  retailing.” 

The  report  found  that  retailers  expect 
that  there  willl  be  a  dramatic  rise  in  the 
in-home  use  of  cable  TV.  By  1990,  the 
report  found  that  50%  of  American  homes 


are  expected  to  have  cable  TV. 

Cable  would  be  much  more  than  a  sim¬ 
ple  at-home  family  entertainment  system. 

It  would  be  used  as  a  two-way  medium, 
with  stores  able  to  provide  new  techniques 
for  in-home  merchandising,  and  ordering. 

This  would  have  the  effect  of  lessening 
the  impact  of  the  commercial  TV  adver¬ 
tising,  as  cable  would  give  the  viewer 
greater  freedom  of  choice  and  thus  min¬ 
imize  the  concentrated  audience  of  com¬ 
mercial  TV. 

No  boom  in  advertising 

While  the  report  does  not  see  any  sub¬ 
stantial  increase  in  ad  expenditures,  there 
is  a  definite  feeling  that  ad  dollars  will 
have  to  work  harder,  and  will  be  used  to 
pin-point  items. 

This  impact  must  also  be  considered  in 
light  of  the  finding  by  the  group  that 
there  almost  will  certainly  be  a  stan¬ 
dardized  nation-wide  credit  card  system 
by  the  middle  of  the  next  decade. 

This  would  tend  to  erode  traditional 
store  allegiances,  and  yet,  would  also 
serve  to  cut  store  costs.  Ad  dollars  would 
not  be  increased  substantially  because  of 
increased  costs  in  other  areas,  particular¬ 
ly  labor  and  utilities. 

It  seems  unlikely  that  the  disintegration 
of  the  central  city  can  be  halted,  or  that 
restoring  the  flagship  store  of  a  retail 
chain  can  be  accomplished.  The  retailers 
do  remain  optimistic  about  chances  of  re¬ 
versing  the  decline  and  perhaps  coming  to 
grips  with  the  problem  of  teen-age  drug 
addiction  and  hard-core  urban  ghetto 
unemployment.  If  such  changes  did  take 
place,  it  would  mean  significant  differ¬ 
ences  in  terms  of  restoration  of  flagship 
stores,  and  an  increase  in  urban  buying 
power,  and  an  increase  in  inner  city  em¬ 
ployment. 

The  increase  in  education  and  affluence 
and  perhaps  the  full-scale  adoption  of  the 
4-day  work  week,  would  present  the  re¬ 
tailer  with  the  greatest  challenge — the 
utilization  of  diminishing  time.  There 
would  be  likely  innovations  in  in-store  use 
of  computer  and  other  business  aids,  but 
the  specialization  that  the  retailers  see 
would  also  require  greater  and  more  care¬ 
ful  training  of  the  sales  personnel.  This 
also  is  true  in  light  of  the  increase  in 
consumer  awareness. 

While  consumerism  may  just  be  a  peri¬ 
odic  fad  or  “topical,”  the  retailer  must 
be  ready  to  meet  the  challenger.  Re¬ 
tailers  admit  that  consumerism  is  a  posi¬ 
tive  benefit  in  that  quality  is  increased. 
Their  main  objection  rests  with  manufac¬ 
turers,  who,  they  feel,  are  not  producing 
quality  merchandise.  This  could  lead  to 
more  private  labelling  by  stores  to  insure 
quality  and  allegiance. 

Labor  costs  now  represent  19%  of  total 
operating  expenses,  and  there  is  no  reason 
to  believe  that  these  costs  can  be  lowered 
in  the  future.  Especially  in  light  of  the 
possibility  of  24-hr,  7-day  stores.  Some 
food  markets  are  on  6-day,  24-hour  sched¬ 
ules  at  present,  and  the  increase  in  work¬ 


ing  women  will  serve  only  to  accelerate 
this  pace. 

Branch  stores  will  tend  to  be  specialty 
stores,  with  the  old-fashioned  store  that 
has  everything  becoming  rarer.  Shopping 
will  become  more  self-service  oriented, 
and  this  will  require  modifications  in  store 
design  and  layout. 

The  report  found  that  one-third  of  ad¬ 
vertising  would  be  used  to  “pin-point” 
specific  consumer  targets,  and  that  there 
would  be  no  increase  in  sales/ad  ration. 

Nearly  50%  of  the  respondents  say  that 
over  one-third  of  all  general  merchandis¬ 
ing  will  be  done  outside  the  store,  and 
that  there  will  be  an  emphasis  on  in-store 
boutiques  and  specialty  shops. 

• 


The  Federal  Trade  Commission  has 
proposed  a  plan  which  would  survey  su¬ 
permarket  prices  and  make  them  available 
to  newspapers  for  publication. 

The  proposal,  which  must  go  through  a 
60-day  comment  period  before  it  could  be 
enacted,  would  enable  shoppers  to  over¬ 
come  the  mass  of  counter-claims  that  sur¬ 
round  grocery  shopping,  the  FTC  said. 

The  survey  would  be  similar  to  one 
which  has  been  conducted  in  Hawaii  since 
April,  1969.  In  that  program,  there  is  a 
weekly  survey  of  prices  made,  and  the 
results  are  then  offered  to  the  local  papers 
as  a  public  seiwice. 

The  material  can  either  be  run  as 
straight  news,  or  in  a  column  format. 
Officials  have  been  pleased  with  the  reac¬ 
tion  of  the  papers,  and  the  Hawaiian  pa¬ 
pers  report  that  there  have  been  “no 
threats  and  no  cutbacks”  of  supermarket 
advertising. 

12  city  test  areas 

Under  the  proposed  FTC  plan,  between 
50  and  100  items  would  be  surveyed  twice 
a  month,  in  12  metropolitan  areas,  includ¬ 
ing  New  York,  Chicago,  Boston,  Los  An¬ 
geles,  Washington,  Kansas  City  and 
Cleveland. 

In  one  variation  of  the  Hawaii  pro¬ 
gram,  which  was  “studied  long  and 
hard”  according  to  an  FTC  spokesman, 
the  item  to  be  priced  would  not  be  re¬ 
vealed  before  hand.  In  Hawaii,  the  same 
items  are  surveyed  every  week.  If  the 
proposal  is  adopted,  different  items  would 
be  surveyed,  and  only  when  the  list  was 
made  known  would  the  markets  know’ 
what  items  were  included.  This  would  be 
done  to  insure  that  no  price  changes  are 
made  on  survey  items. 

The  results  would  be  made  known  by 
local  offices  of  the  FTC  as  a  regular  news 
release.  If  it  is  found  that  the  papers  are 
not  using  the  figures  on  this  basis,  “an¬ 
other  means  of  distributing  the  informa¬ 
tion  would  have  to  be  found.” 

The  survey  was  originally  proposed  by 
Robert  Pitofsky,  consumer  protection  head 
of  the  FTC,  who  left  the  commission  on 
January  12  to  join  New  York  University’s 
law  school.  The  pricing  of  items  would  be 
done  in  the  supermarket  chains,  with  ap¬ 
proximately  6  to  8  chains  being  surveyed. 


Food  store  price 
survey  proposed  by 
Federal  Trade  Comm. 
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Howdoyou  get  to 


You'll  reach  seven 
out  of  ten  Philadelphia 
v\?omen*Avith  the  Bulletin. 
That's  755,000,  or  58% 
more  \vomen  than  you 
could  meet  in  the  area's 
second  largest  paper. 

You'll  get  W/ice  as 
many  exclusive  women 
readers.  That's  434,000, 
or  145%  more  than  that 
second  largest  paper. 

And  you'll  get 
388,000  working 
women.  That's  115,000, 
or  42%  more  than  you- 
know-who. 

Take  The  Bulletin. 
The  first  place  to  go  for 
Philadelphia  women. 

Nearly  everybody 
reads  The  Bulletin. 

♦DAILY  READERS  OF  PHILADELPHIA  NEWSPAPERS  IN  THE  EIGHT- 
COUNTY  SMSA  SOURCE  PHILADELPHIA  MEASURE  OF  A  MARKET  BY 
BELDEN  ASSOCIATES-72 
MEMBER  MILLION  MARKET  NEWSPAPERS.  INC 


Philadelpliia  womei 


Take  The  Bidletiii 

Evening  and  Sunday 


ZCMI  tries 
for  a  graphic 
feel  in  ads 

By  Ronald  D.  Anderson 

Public  Relation!!  Director 

ZCMI 

Newspaper  advertising  is  the  lifeblood 
of  our  business  and  always  has  been.  Of 
course,  we  have  been  increasing  our  use 
of  tv  and  radio,  but  we  use  them  as  sup¬ 
port  media.  The  bulk  of  our  advertising 
is  still  with  the  newspaper. 

We  usually  g^roup  our  ads  to  attain 
visual  dominance  on  the  page.  We  do 
this  to  better  compete  with  inserts,  sec¬ 
tions,  and  national  chain  advertisers  who 
are  able  to  spend  more  than  we  do. 

We  try  to  give  our  advertising  a  graphic 
“feel”  that  identifies  ZCMI  and  is  dis¬ 
tinctive  from  the  advertising  done  by  our 
competitors. 

We  run  a  heavy  schedule  with  Salt 
Lake  City’s  two  metropolitan  dailies  with 
nearly  identical  schedules  in  two  smaller 
dailies  in  the  metro  areas  along  the 
Wasatch  Front  to  the  north  and  to  the 
south.  In  addition,  the  Salt  Lake  dailies’ 
influence  is  strong  not  only  locally,  but  in 
many  of  the  less-populous  areas  in  sur¬ 
rounding  states.  Often  mail  responses  to 
ads  come  from  as  far  as  300  miles  away. 


-^WILMINGTON 

Delaware 


NEWS-JOURNAL 

PAPERS 


Multi-Billion  Dollar  Market 
$6  221  retail  sales  per  household, 
15th  in  U.S. 

$217,550,000  total  food  sales 
$235,534,000  gen’l  mdse,  sales 

Dominant  Coverage 

73%  of  the*  169,800  hsids  in 

135,889  total  circulationt 
2nd  to  Phila.  papers  in  4th  ADI 


.  N*  Retail  Sales  Tax 
Sanday  Sellini  •  Sinfle  Rate  Plan 


MORNING  NEWS 


EVENING  JOURNAL 


WILMINGTON,  DELAWARE 

Telephone  302/654-5351 
or  Story  &  Kelly-Smith,  Inc. 

All  liCHm  SM  7/10/72  unltss  noM  fABC  Audit  12/31/71 


Poll  shows  retailers  rate 
newspapers  as  prime  medium 


Newspapers  will  be  the  prime  medium 
for  retailers  in  1S73,  according  to  a  fore¬ 
cast  prepared  by  the  Bureau  of  Advertis¬ 
ing. 

The  survey  found  most  retailers  expect¬ 
ing  a  sales  increase  over  1972,  and  that 
50%  of  those  responding  indicated  that 
they  would  expand  their  advertising 
budget  in  an  attempt  to  stimulate  sales. 

Upwards  of  80%  of  retailers’  budgets 
will  go  to  newspaper  advertising,  and 
26%  of  those  polled  said  that  they  would 


expend  as  much  as  90%  of  their  budget  in 
newspapers. 

The  survey  was  conducted  in  66  cities 
in  the  US  and  Canada,  and  fully  54%  of 
the  respondents  represented  department 
stores.  One  reason  perhaps  for  the  reli¬ 
ance  on  newspaper  advertising  was  the 
feeling  held  by  44%  of  those  surveyed, 
who  said  that  they  felt  business,  while  it 
would  expand  by  8%,  would  be  harder  to 
get.  This  is  due  to  higher  prices  and 
increased  competition. 


How  to  get  best  ad  results 


By  Thomas  H.  Waltz 

Advertising  Manager 

Ziesel  Brothers  Co. 

Who  says  a  small,  independent  depart¬ 
ment  store’s  advertising  has  to  look 
small? 

Newspaper  advertising  or  any  form  of 
advertising  has  to  reflect  the  image  of  its 
store.  In  1968,  when  I  (then  27)  took  over 
as  advertising  manager,  Ziesel’s  advertis¬ 
ing  was  typical  of  so  many  small  home 
town  stores’  advertising.  My  main  goal 
was  to  get  Ziesel’s  advertising  in  charac¬ 
ter  with  the  quality  store  it  was;  thus, 
enhancing  its  image  and  improving  its 
performance. 

It  did  not  come  overnight.  With  the 
cooperation  of  management  and  Ziesel’s 
enthusiastic  buyers,  the  total  change  came 
about  gradually  over  a  2%  year  period. 

From  a  format  of  small  cluttered  ads 
and  omnibus  ads  running  daily  (using 
manufacturer’s  ad  mats,  mat  services,  a 
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We  feel  strongly 
about  our  weeklies 

And  rightfully  so!  One  reason  • 

is  the  large  volume  of  adver-  • 

tising  our  newspapers  carry  • 

annually.  Last  year  the  total  2 

amounted  to  a  whopping  16,-  • 

271,105  lines.  National  amount-  • 

ed  to  905,569  lines.  Think  • 

about  it!  Most  dailies  don’t  2 

have  such  a  fine  track  record!  2 

The  Ridgewood  N.  J. 
Newspapers 

30  OAK  ST.,  RIDGEWOOD.  N.  J.  07451  • 

S.  Austin  Bmw  2 

National  Advartlting  Consultant  2 

Marilyn  Sngarman  * 

National  Advartising  Raprasantatlva  2 


variety  of  type  styles  and  little  white 
space)  to  large  impact  ads  like  our 
award-winning  NoRMA  ad,  we  feel  we’ve 
accomplished  this  goal. 

We  try  to  make  a  customer  remember 
our  store,  even  if  she  doesn’t  rush  in 
tomorrow.  The  long  lasting  impression  is 
what  counts.  If  we  don’t,  we  can  lose  her 
because  the  store  on  the  next  block,  and 
the  next  has  the  same  items  at  the  same 
price. 

To  do  this  we  cut  back  our  advertising 
inches  so  we  could  afford  top  quality  art 
and  ROP  spot  color.  People  “see”  first, 
then  read,  so  we  try  to  make  our  ads 
visually  exciting.  It’s  far  better  to  be  in 
the  newspaper  less  with  ads  that  make 
heads  turn,  make  people  talk  about  our 
store  across  the  dinner  table,  than  adver¬ 
tise  everyday  with  a  lot  of  little  ads.  It’s 
the  only  way  for  independents  to  go.  Try 
to  compete  with  the  volume  of  newspaper 
space  chain  stores  and  discounters  use  is 
impossible.  Besides,  we  find  that  unusual 
and  creative  ads  often  look  like  we’re 
advertising  more.  Since  we  started  this 
program  the  percentage  we  spend  for  ad¬ 
vertising  has  gone  down,  and  we’ve  shown 
a  steady  growth  in  volume  and  profits. 

We  work  very  closely  with  the  Elkhart 
Truth  and  spend  about  75%  of  our  adver¬ 
tising  budget  in  the  newspaper.  W’e  find, 
as  most  retailers,  we  can  count  on  the 
newspaper  to  deliver  a  greater  dollar  vol¬ 
ume  return  than  any  other  medium. 

Over  the  past  5  years  Ziesel’s  has  been 
the  Truth’s  biggest  user  of  ROP  color. 
Not  only  does  it  enhance  the  merchandise, 
like  in  our  award-winning  ad,  but  it  defin¬ 
itely  increases  the  retention  value  of  the 
ad. 

Just  an  additional  point  of  information: 
Ziesel’s  now  has  3  stores  in  Elkhart.  The 
Main  Store — Downtown,  a  branch  store  in 
Pierre  Moran  Mall,  and  a  Retail/Com¬ 
mercial  Carpet  Store. 


Ink  company  acquired 

Mallinckrodt  Chemical  Works,  St.  Louis 
acquired  the  Bowers  Printing  Ink  Co.  of 
Chicago,  on  December  29,  for  $7,000,000  in 
cash  that  was  paid  for  all  outstanding 
stock  of  the  company. 
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The  Plain  Dealer 


Cleveland-Northeast  I  v  - 

Ohio.  " 

The  eighth -largest  Area  of  v¥ 

Dominant  Influence  in  the  \  ^  a 

country.  W 

A  market  in  which  retail  H 
sales  during  1971  totaled  *  I 

$7,122,286,000.*  C.l  M 

And  a  region  in  which  The 
Plain  Dealer  and  the  Cleveland  Press  ^ 

were  running  neck  and  neck  in  the  ^  ■ 
race  for  readers  just  four  years  ago.  ^  ■ 
All  that  is  changed  now.  The  k 
circulation  edge  of  2,168  we  enjoyed 
over  the  Press  in  1968  has  widened  to 
a  commanding  lead  of  35,000-plus.**  ^ 

But  we  don’t  just  give 
advertisers  a  bonus  of  a  bigger  total  wk 
audience.  According  to  W.  R.  Simmons  5 

&  Associates  Research,  Inc.,  each  copy  | 

of  the  daily  Plain  Dealer  is  read  on 
the  average  by  2.7  adults;  only  2.4 
persons  18  and  over  read  the  Press.  ^ 

Beyond  the  excellence  of  our  editorial 
product,  the  fact  that  we’re  a  morning  daily 
has  a  lot  to  do  with  our  growth  and  emergence 
as  Ohio’s  largest  newspaper.  The  Press,  an 
evening  paper,  works  only  half  as  long  for  its 
advertisers.  During  the  breakfast  hour,  for 


/  example.  The  Plain  Dealer  has 
virtually  no  competition.  The 
Press,  on  the  other  hand,  is 
__  T/ ^  pitted  directly  against  early- 
evening  television  news 
I  programs  in  its  daily  battle  for 
^  ^  f  audience  attention. 

And  what  about  changing 
1  p  life-styles?  Dining  out  at  night 

used  to  be  a  treat.  Today,  people 
visit  their  favorite  restaurants 
early  —  and  often.  Score  another 
/  plus  for  the  morning  newspaper. 

Of  course  we’re  excited  by 
the  increasing  preference  of  Greater 
Clevelanders  for  The  Plain  Dealer. 
i  We’re  excited  by  the  circulation 

.  saturation  we’ve  achieved 

,  *0  in  the  area’s  higher  income  groups. 
-  We’re  excited  by  the  greater 

number  of  better-educated  people  we 
count  among  our  daily  and  Sunday 
subscribers. 
And  we’re  certainly 
excited  by  that  circulation  lead  of  35,000-plus. 
But  it  would  be  extravagant  to  say  that 
we’ve  made  a  runaway  of 
the  Cleveland-Northeast  Ohio  circulation  race. 


*Source:  Sales  Management. 

**Source:  Newspaper  publishers'  statements, 
March  31,  1968  •  March  31,  1972. 


One  newspaper.  All  the  newspaper  you  need  in  Cleveland. 


Scott  Paper  ad  buyers 
meet  with  Phila.  reps 

By  Jeff  Mill 


The  Philadelphia  chapter  of  the  Ameri¬ 
can  Association  of  Newspaper  Repre¬ 
sentatives  invited  Marion  Lockett,  Scott 
Paper’s  advertising  media  manager, 
Joann  Herbert  the  associate  media  man¬ 
ager,  and  Rufus  Schriber,  associate  brand 
manager  for  VIVA  towels  to  lunch  to  ex¬ 
plain  how  Scott  uses  newspapers  for  their 
advertising. 

The  answer  according  to  Ms.  Lockett,  is 
as  a  supplement  to  the  national  ad  cam¬ 
paign,  which  uses  ‘TOM’ — that  other 
medium. 

Once  Marion  explained  why  Scott  uses 
‘TOM,’  she  was  then  able  to  explain  how 
Scott  uses  newspapers.  Newspaper  adver¬ 
tising  “isn’t  as  right’’  for  Scott’s  needs  as 
‘TOM,’  for  a  national  campaign. 

Newspapers  are  used  “extensively”  by 
Scott  in  “promotion  as  opposed  to  general 
advertising.”  Scott  also  uses  papers  in 
specific  geographical  or  regional  areas  to 
supplement  national  ad  campaigns,  or  for 
drops,  or  for  local  needs. 


Special  situations 


In  particular  instances  and  situations, 
newspapers  do  provide  exactly  what  Scott 
wants. 

Ms.  Lockett  cited  a  specific  instance: 
last  year  in  Milwaukee,  Scott  made  a  deal 
with  the  local  government  to  provide  $25,- 
000  worth  of  playground  equipment,  in 
exchange  for  Scott  seals  turned  in  by  the 
public. 

The  public  was  advised  of  the  promo¬ 
tion,  and  told  to  turn  in  the  seals  at 
supermai'kets  and  newspaper  offices,  and 
that  they  would  be  added  to  the  overall 
total.  The  company  was  committed  to  buy¬ 
ing  $25,000  worUi.  Extra  seals  would 
mean  extra  equipment. 


/r 


Buying  Boston? 


Be  sure  to  include 

WORCESTER 

The  other  major 
market  in  the 
Nation's  5th  largest  A.D.I. 

Boston  and  Worcester 
are  separate 
newspaper  markets. 

Always  add  the 
Worcester  Telegram 
and  The  Evening  Gazette. 

Most  advertisers  do. 


■  WORCESTER  TELEGRAM  &  GAZETTE 

Daily  Over  150,000;  Sunday  Over  105,000 
Represented  by  CWO&O 


The  promotion  was  handled  strictly 
through  newspapers  in  a  6-week  cam¬ 
paign.  Three  weeks  after  the  initial  tar¬ 
get  date,  Scott  used  an  ad  to  bring  the 
story  up  to  date.  Pictures  of  the  equipment 
in  actual  use  were  included. 

Seven  weeks  after,  there  was  another 
follow-up  story,  told  through  an  ad,  that 
emphasized  that  it  was  the  people  of  Mil¬ 
waukee  who  made  the  playground  pos¬ 
sible. 


Test  marketing 

Ms.  Lockett  emphasized  that  this  is  the 
type  of  thing  for  which  newspapers  are 
ideally  suited  in  relation  to  Scott.  She  also 
added  that  Scott  relies  upon  newspapers 
for  testing  products  in  regional  areas,  for 
promotions,  and  for  coupon  drops,  and 
‘zingers.’ 

In  February,  1972,  Scott  ran  a  pre¬ 
printed  insert  in  62  papers  across  the 
countrj'.  From  this  experience,  Scott 
found  that  not  enough  papers  were  pre¬ 
pared  to  accept  the  pre-printed  idea,  but 
that  at  present,  98%  of  the  papers  are 
now  prepared. 

The  campaign  was  mounted  in  lieu  of  a 
direct  mail  campaign,  to  acquaint  custom¬ 
ers  with  a  full  line  of  Scott  products.  Ms. 
Lockett  said  that  if  papers  take  on  more 
responsibility  for  “policing  and  control¬ 
ling”  coupons,  then  more  manufacturers 
would  be  inclined  to  use  coupons  for  their 
advei'tising. 

Rufus  Schriber  of  the  Viva  division  of 
Scott  then  addressed  the  group  to  explain 
another,  particular  situation  in  which  pa¬ 
pers  are  used  by  Scott. 

In  paper  towelling,  the  largest  growth 
has  been  in  the  decorated  towel  area. 
Where  4  years  ago,  26%  of  the  general 
towel-using  population  did  not  use  paper 
towels,  that  figure  today  is  13%,  and  the 
largest  growth  has  been  in  the  decorated 
towel  industry. 

Viva  saw  the  need  to  cover  this  field, 
and  so  launched  Fiesta  towels.  Testmar¬ 
keting  was  done  in  the  Pacific  Northwest, 
an  area  where  all  the  towel  and  paper 
companies  are  heavily  involved.  To  get  the 
message  to  the  people,  Scott-Viva  used 
magazines,  Sunday  supplements  and  ROP 
and  hi-fi  ads. 

The  4-design,  4-color  towels  were  intro¬ 
duced  in  6  districts  of  the  Northwest  by 
Scott  during  the  fourth  quarter  of  1972. 

Insure  with  Employers  against 
Publishers  Liability  losses 

You'll  probably  want  to  insure  yourself 
against  libel,  slander,  piracy,  invasion  of 
privacy  or  copyright  violation  ...  up  to  a 
maximum.  Beyond  that,  the  risk  may 
be  more  than  you’ll  want  to  take.  That's 
where  we  come  in.  We’ll  handle  the  excess. 

Call  us  for  assistance  in  setting  up  a 
program.  You’ll  get  quick  action  from  the 
one  of  our  5  U.S.  offices  which  is  nearest 
you.  Write  Employers  Reinsurance  Corp., 

21  West  10th,  Kansas  City,  Missouri  64105. 
Other  U.S.  offices:  New  York,  San 
Francisco,  Chicago,  Atlanta. 


Hi-fi  ads  were  particularly  useful, 
Schriber  contended,  because  of  their  “su¬ 
per  reproduction  quality.” 

The  ads  were  set  up  with  a  one  line 
head,  and  the  ad  copy  played  in  a  single 
column  on  the  side  of  the  page.  The  body 
of  the  page  was  taken  up  by  a  picture  of 
the  towels. 

Where  the  ad  ran  in  B&W,  a  coupon,  “a 
freebie,”  was  enclosed  to  introduce  the 
item. 

Since  the  introduction  was  made  in  the 
fourth  quarter,  there  has  been  a  delay  in 
receiving  the  coupons,  so  Scott  cannot 
make  a  final  evaluation  of  the  product  or 
response  to  it. 

Overall,  Scott  found  that  the  use  of  the 
Milwaukee  ad  series  caught  attention  and 
built  momentum  for  other  products.  In 
fact,  when  the  playgrounds  opened,  ‘TOM’ 
was  there  for  coverage  and  pictures. 

The  bottom  line  on  the  entire  campaign 
is  still  being  evaluated.  Scott  did  say  that 
the  insert  worked  faster  inside  Sunday 
papers. 

• 

High  court  may 
hear  ‘white 
home’  ad  case 

Last  October  the  Supreme  Court  re¬ 
fused  to  hear  the  appeal  of  The  Courier,  a 
weekly  newspaper  published  in  Prince 
Georges  County,  Maryland,  from  lower 
court  rulings  that  the  paper  had  violated 
the  federal  law  against  racially  discrimi¬ 
natory  advertising. 

William  H.  Hunter,  publisher  of  The 
Courier  filed  a  petition  for  reconsideration 
and  the  high  court  has  now  indicated  a 
new  interest  in  the  case  by  asking  the 
Department  of  Justice  to  respond  to 
Hunter’s  petition. 

That  does  not  necessarily  mean  that  the 
Court  will  grant  Hunter  a  full  hearing 
but  does  indicate  that  the  government 
must  persuade  the  justices  that  they  were 
right  when  they  turned  down  the  case  the 
first  time. 

The  Courier  published  two  advertise¬ 
ments  for  apartments  in  a  “white  home”. 
The  government  filed  a  civil  suit  and  won 
its  case  in  Maryland’s  federal  district 
court  and  the  Federal  Fourth  Circuit 
court  of  appeals. 

A  possible  reason  for  renewed  interest 
in  the  Hunter  case  is  seen  in  the  Supreme 
Court’s  agreement  last  month  to  hear  the 
case  of  the  Pittsburgh  Press,  which  chal¬ 
lenged  the  constitutionality  of  a  city  ordi¬ 
nance  against  sex  designations  such  as 
“Jobs-Male  Interest”  in  its  classified  ad¬ 
vertising  columns. 

Hunter’s  petition  for  reconsideration 
cited  the  similarity  between  the  two  cases. 


McCaffrey  retiring 

James  J.  McCaffrey,  chairman  and 
chief  executive  officer  of  McCaffrey  & 
McCall,  announced  he  will  retire  from  the 
agency  on  June  29.  McCaffrey,  50,  said  he 
will  continue  to  hold  onto  his  stock  in  the 
firm  and  remain  on  the  board. 
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The 


in  Years! 


has  been  signed  before  1st  release  [Feb.  4th] 
by  such  leading  newspapers  as: 


New  York  DAILY  NEWS 
Washington  STAR -NEWS 
Philadelphia  INQUIRER 
St.  Louis  POST-DISPATCH 
Detroit  FREE  PRESS 
Cleveland  PLAIN  DEALER 
Seattle  POST-INTELLIGENCER 
Minneapolis  TRIBUNE 
Los  Angeles  HERALD-EXAMINER 
Oklahoma  City 

OKLAHOMAN  &  TIMES 
Boston  HERALD  AMERICAN 
Miami  HERALD 
San  Francisco  EXAMINER 
Vancouver  COLUMBIAN 
Houston  CHRONICLE 
Baltimore  NEWS  AMERICAN 
Dallas  TIMES-HERALD 
Birmingham  NEWS 


San  Antonio  LIGHT 
Nashville  TENNESSEAN 
Topeka  STATE  JOURNAL 
Salt  Lake  City  TRIBUNE 
Hartford  COURANT 
Chicago  TODAY 
Albany  TIMES  UNION 
Columbus  DISPATCH 
Fort  Wayne  NEWS  SENTINEL 
Long  Island  PRESS 
Orlando  SENTINEL  STAR 
Portland  JOURNAL 
Toledo  BLADE 
Winnipeg  FREE  PRESS 
Edmonton  JOURNAL 
Victoria  TIMES 
Vancouver  PROVINCE 
Ottawa  JOURNAL 
Caracas  EL  NACIONAL 


m  papers  -•  and  adding  more  every  day! 


To  learn  if  HAGAR  THE  HORRIBU  is  still  avaiiabio  in  four  territory 
and  to  obtain  samples  and  terms,  phone  or  wire  collect 


R.  K.  ROGERS,  General  Sales  Director 

King  F^d’lVI 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


12  nominated 
for  director 
seats  at  AP 

The  nominating  committee  of  the  As¬ 
sociated  Press  has  selected  the  following 
candidates  for  election  as  directors  at  the 
annual  meeting  of  members  to  be  held  in 
New  York  April  23: 

David  R.  BnAdLEV,  St.  Joseph  (Mo.)  Niws*Piie5s 
D.  Tennant  Bryan,  Richmond  (Va.)  News  Leader  and 
Times  Dispatch 

Joe  M.  Dealey,  Dallas  (Tex.)  Morning  News 

Dave  K.  Cottuer,  Helena  (Mont.)  Independent-Record 

Charles  L.  Colld,  San  Francisco  (Caup.)  Examiner 

Katherine  Graham,  Washington  (D.C.)  Post 

Peter  M«  MacDonald,  Hutchinson  (Kan.)  News 


G.  Cordon  Strong,  Canton  (Ohio)  Repository 
Jack  Tarver.  Atlanta  (Ca.)  Constitution 
Rorert  L.  Taylor,  Philadelphia  (Pa.)  Bulletin 

For  memberships  held  in  cities  under 
50,000  population  the  committee  nom¬ 
inated  the  following: 

Charles  S.  Rowe,  Fredrricksrurc  (Va.)  Free  Lance-Star 
Dolth  C.  Simons,  Jr.,  Lawrence  (Kan.)  Journal-World 

Five  members  are  to  be  elected  from 
the  general  membership  and  one  from  a 
city  of  under  50,000  population. 

Of  the  directors  whose  terms  expire  in 
April,  Richard  L.  Jones,  Jr.,  Tulsa 
(Okla.)  Tribune,  was  not  eligible  for 
renomination,  having  served  the  maximum 
three  consecutive  terms. 

J.  Howard  Wood  of  the  Chicago  Trib¬ 
une,  although  eligible  for  renomination, 
requested  the  committee  not  to  consider 
him  for  renomination.  Wood  was  first 
elected  to  the  board  in  1968. 


Strike  against 
Los  Angeles  H-E 
enters  6th  year 

The  strike  at  the  Los  Angeles  Herald- 
Examiner  now  in  its  6th  year,  continues 
to  be  characterized  by  bitterness  between 
union  and  management,  in-fighting  among 
the  unions  themselves,  and  economic  diffi¬ 
culties  for  everybody.  Only  the  violence 
which  marked  the  early  days  of  the  strike 
is  apparently  ended. 

The  Herald  Examiner,  part  of  the 
Hearst  Corp.,  was  until  the  strike  began 
in  December  of  1967,  the  largest  after¬ 
noon  newspaper  in  the  country,  with  a 
circulation  of  over  720,000.  The  latest 
figure  is  486,000  with  a  corresponding 
drop  of  over  50%  in  ad  revenue.  Although 
company  officials  continue  to  maintain 
their  original  policy  of  complete  silence, 
observers  point  out  that  a  reduction  from 
2,090  to  1,000  workers,  and  changes  in 
production  (move  to  cold-type,  computer¬ 
ized  composing  room)  have  reduced  costs 
and  thei-efore  losses,  significantly. 

The  unions,  embarked  on  a  course  of 
campaigns  to  further  cut  the  paper’s  ad¬ 
vertising  and  circulation,  have  serious 
financial  problems  of  their  own.  Having 
spent  about  $150,000  a  month  for  legal 
costs,  strike  headquarters,  and  strike  ben¬ 
efits  to  the  350  workers  without  full-time 
jobs,  the  unions  are  currently  in  the  proc¬ 
ess  of  cutting  back  to  about  10%  of  that 
amount.  Both  the  International  Typograph¬ 
ical  Union  and  Pressmen’s  Union  have 
announced  elimination  of  strike  benefits. 

In  addition,  there  have  been  some  hard 
feeling  between  the  ITU  and  Guild  con¬ 
cerning  the  guild’s  signing  up  of  printers 
at  the  San  Juan  (Puerto  Rico)  Star. 

Nevertheless,  according  to  Bill  Robert¬ 
son,  staff  representative  of  the  LA  Coun¬ 
ty  Labor  Federation,  the  unions  as  a 
whole  remain  resolved  to  continue  because 
“we  have  no  choice,  unless  we  are  willing 
to  let  the  strike  serve  as  a  signal  to 
employers  everywhere  that  it  they  fight 
for  a  while,  they  can  break  the  union  of 
their  workers.’’ 

Meanwhile  the  building  remains  board¬ 
ed  up,  surrounded  by  barbed  wire;  a  re¬ 
minder  of  the  violence  that  left  one  non¬ 
union  printer  dead,  another  seriously 
wounded,  in  February,  1968. 


Union  is  rejected 
by  editorial  staff 

staff  members  of  the  Janesville, 
(Wise.)  Gazette  voted  down  efforts  by  the 
International  Printing  Pressmens  and 
Assistants  Union  to  organize  news  room 
employes  on  December  28. 

The  results  were  4  in  favor,  and  13 
against  representation.  The  vote  ended  a 
three-month  organization  attempt  by  a 
committee  of  newsroom  staff  members 
who  sought  to  affilitate  with  the  local, 
which  presently  represents  the  Gazette’s 
press  operations. 


NOTHING 

AFFECTS  PROFITS 
MORE  THAN 

A  MEDIOCRE  EXECUTIVE 


The  profitability  and  growth  of  a 
newspaper  over  any  reasonable 
period  of  time  is  directly  propor¬ 
tional  to  the  caliber  of  the  individ¬ 
uals  who  manage  the  business.  If 
the  management  people  are  not 
intelligent,  imaginative,  energetic, 
and  resourceful,  they  will  turn  ad¬ 
vantage  to  adversity  and  fail  where 
others  succeed. 

Mediocre  executives  are  gen¬ 
erally  hired  because  few  news¬ 
papers  are  in  a  position  to  screen 
the  large  number  of  candidates 
necessary  to  find  the  BEST  exec¬ 
utive  available  for  the  position. 
Often  this  error  is  made  when  the 
search  for  candidates  is  so  long, 
tedious,  and  unproductive  —  that 
second  best  becomes  acceptable. 
At  top  levels,  such  mistakes  are 
very  costly  as  welt  as  difficult  and 
unpleasant  to  correct. 

More  and  more  newspapers  are 
successfully  filling  their  executive 
needs  by  retaining  Ron  Curtis  & 
Company  to  conduct  a  carefully 


planned  search  over  a  wider  range 
of  prospects  than  would  otherwise 
be  practical  or  financially  feasible. 
An  outside  search  rK>rmally  costs 
considerably  less  than  the  total  ex¬ 
penditure  of  time  and  expense  in¬ 
volved  when  the  task  is  attempted 
by  the  company.  ' 

An  executive  search  firm  working 
for  management  only,  can  save 
valuable  company  time;  avoid  em¬ 
barrassing  internal  or  external 
“leaks”  by  protecting  client  identity 
in  discussions  with  sources  and 
potential  candidates;  and  insure 
objectivity  in  candidate  selection. 

We  will  welcome  an  opportunity 
to  discuss  in  greater  detail  our 
services,  our  methods,  and  our  staff 
at  any  time  with  respect  to  a 
specific  situation  in  your  General 
Management  &  Business,  Advertis¬ 
ing,  Mechanical,  Circulation,  and 
Editorial  areas. 

If  we  may  be  of  service,  please 
caH  Carl  Young,  312-693-6171. 


Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD.  CHICAGO,  ILLINOIS  60631.  (312)  663-6171 
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Ihe  Dallas  Morning  Neus 
WeYe  the  one. 


Theieaietwo 
nenspapeis  in  Dallas. 

But  Dallas  dolhing  advertisers 
put  56%  of  dieir  linajte 
in  one. 


According  to  George  Neustadt,  Inc., 

The  Dallas  Morning  News  is  an  enticing 
window  for  clothing  display. 

Last  year  local  retail  and  department  stores 
placed  56%  of  their  clothing  linage 
in  The  Dallas  News. 

And  Neustadt  points  out 
that  in  the  top  three  price  zones 
The  Dallas  News  had  64%  of  the  linage. 

Of  course  that  tells  a  lot 
about  our  readers. 

For  example,  we  have  1 7%  more 
Metro  readers  than  the  evening  paper 
who  earn  $1 0,000  and  over. 

And  36%  more  who  earn  $1 5,000  and  up. 
(We  also  have  27,000  more  Metro  readers.) 
These  are  Dallas’  fashion-conscious  consumers. 
And  they’d  like  to  see  your  style. 


*1 


Florida  newsman  discovers 


Samaritans  still  hard  to  find 


By  Jerry  Teer 

One  afternoon  in  the  (Jacksonville) 
Florida  Times-Union  newsroom,  I’m  sit¬ 
ting  in  my  spot  on  the  copy  desk  waiting 
for  my  colleagues  to  show  up  for  work. 
The  slot  man  comes  in  and  shuffles  about 
through  the  dummies  and  allows  the  pa¬ 
per  is  tight. 

The  opposition  paper  is  dull  so  I  get 
caught  up  in  the  Muzak’s  version  of  “Si¬ 
lent  Night”  and  begin  daydreaming,  puz¬ 
zling  on  Christmas. 

“Do  people  really  believe  all  this  Christ¬ 
mas  stuff,”  I  thought,  “and  if  they  do, 
how  deeply  do  they  believe  it?” 

I  took  out  a  half-sheet  and  typed  a  note 
to  our  ME  Bruce  Manning.  It  said: 

“What  if  I  wrote  a  story  about  what 
happens  when  myself  and  a  pregniant 
woman,  apparently  my  wife,  visit  inns 
around  the  city  on  Christmas  Eve  in 
search  of  a  room?” 

Manning  looked  up  over  his  spectacles 
from  the  note  and  said,  “Do  it”. 

Fake  pregnancy 

This  began  some  hustling  to  get  this 
act  together.  Pregnant  ladies  are  tough 
to  find  free  on  Christmas  Eve.  I  made  up 
my  mind  quickly  I’d  have  to  fake  it.  A 
young  woman  I  knew,  Miss  Maria  Barros, 
a  youth  counselor  for  the  Sheriff’s  De¬ 
partment,  said  she  could  play  the  role. 

I  suggested  her  costume — a  pillow  and 
a  maternity  outfit.  I  borrowed  some  hip- 
type  street  clothing  from  my  upstairs 
neighbor  and  a  headband  from  Miss 
Barros. 

The  look  I  wanted  to  achieve  was  of 
those  long-haired,  sometimes  not-so-clean- 
folks  you  see  thumbing  the  nation’s  high¬ 
ways. 

A  U.  S.  Army  duffel  bag  became  our 
luggage,  grease  from  an  auto  motor  our 
makeup  and  effect  was  complete. 

This  test  of  the  human  kindness  of  inn¬ 
keepers  on  Christmas  Eve  took  us  to  15 
stops  in  the  various  socio-economic  sec¬ 
tions  of  the  city. 

Milk  of  kindness  curdled 

I  wanted  very  badly  to  find  one  who 
would  allow  us  to  stay  the  night.  Had 
they  done  so,  I  was  prepared  then  to  in¬ 
troduce  myself  as  a  Times-Union  writer 
and  get  on  with  a  happy  story  about  my 
good  Samaritan.  There  were  none. 

The  ruse  went  off  time  and  time  again 
without  a  hitch.  I  must  add  there  was 
one  small  difficulty — Miss  Barros  looked 
too  pleasant  during  the  initial  stops.  Then 
she  fell  and  scraped  her  shin.  The  pain 
gave  her  just  the  right  expression  for  our 
subsequent  visits. 

The  story  produced  some  favorable  mail 
and  phone  calls,  no  beefs  (to  my  knowl¬ 
edge)  from  the  innkeepers  and  a  prevail¬ 
ing  question  from  my  fellow  staffers — 
“Why  didn’t  I  think  of  that?” 

To  me  the  idea  was  original  but  it 
seems  logical  that  other  newsmen  and 


Times-Union  deskman  Jerry  Teer  and  apparent¬ 
ly  pregnant  woman  find  no  room  at  the  inns 
in  Jacksonville  Christmas  Eve. 


newswomen  have  thought  of  the  same  idea 
and  have  done  it.  If  they  haven’t,  next 
Christmas  might  be  a  good  time  to  start. 

• 

Detroit  News  wants 
limited  shield  law 

The  Detroit  News  said  it  would  support 
federal  legislation  providing  “qualified 
privilege”  from  subpoena,  stating  that 
the  unqualified  privilege  bills  backed  by 
the  American  Newspaper  Publishers  As¬ 
sociation  and  American  Society  of  News¬ 
paper  Editors  would  limit  the  right  of 
government  to  obtain  information  in  “im¬ 
portant  national  interest  cases.” 

The  legislation  recommended  by  the 
News  would  require  a  government  body, 
in  order  to  get  a  subpoena,  to  show  that  a 
crime  was  involved,  that  there  was  no 
alternate  means  of  getting  the  informa¬ 
tion  available,  and  that  there  was  over¬ 
riding  national  interest  in  the  case.  Upon 
meeting  these  conditions,  a  newsman 
could  be  compelled  to  testify  or  be  held  in 
contempt  of  court. 

“The  trouble,”  claims  the  News,  “is 
that  if  newsmen  were  to  be  given  un¬ 
qualified  privilege,  they  would  be  set 
apart  from  the  general  public  they  are 
trying  to  inform  and  serve.  In  addition 
such  a  law  would  tend  to  protect  in¬ 
formants  who  try  to  use  the  press  for 
their  own  purposes,  and  would,  in  fact, 
encourage  unscrupulous  reporters.” 


Merrill  joins  Metro 
as  planning  director 

John  W.  Merrill  has  resigned  as  associ¬ 
ate  publisher  and  advertising  manager  of 
Publishers*  Auxiliary,  a  trade  paper  pub¬ 
lished  for  members  of  the  National  News¬ 
paper  Association,  to  join  Metro  Newspa¬ 
per  Service  as  director  of  planning  and 
development. 

Merrill,  who  has  18  years  of  experience 
in  the  newspaper  ad  selling  field,  will 
assume  function  previously  handled  by 
Joseph  A.  Bernstein,  editor  of  Metro’s 
Pbis  Business  and  long-time  director  of 
planning. 

Bernstein  will  continue  to  be  associated 
with  Metro  in  developing  advertising  sup¬ 
ported  special  section  programs.  The  com¬ 
pany  announcement  said  “Bernstein  has 
been  under  increasing  pressure  to  develop 
ideas  for  other  business  interests  that 
seek  the  cooperation  of  newspapers  on 
the  basis  of  his  mutually  productive  con¬ 
cepts.”  Recent  services  developed  by 
Bernstein  are  the  Champion  Spark  Plug 
Car  Care  section  and  the  Great  Outdoors 
section. 

Merrill  started  on  the  Salt  Lake  City 
Deseret  News  and  Tribune  in  1953  as  a 
space  salesman.  He  has  served  as  adver¬ 
tising  manager  of  the  Pocatello  (Ida.) 
State  Journal  and  the  Ogden  Standard- 
Examiner  and  ad  director  of  a  group  of 
30  weekly  papers  in  Kentucky. 

• 

Stahlman  gives  $2m 
more  to  med  school 

James  G.  Stahlman,  former  owner  and 
publisher  of  the  Nashville  Banner,  has 
established  an  additional  $2  million  trust 
to  endow  two  chairs  in  the  Vanderbilt 
University  School  of  Medicine. 

Stahlman,  senior  member  of  the  uni¬ 
versity’s  Board  of  Trust  and  an  alumnus, 
established  trusts  that  will  endow  the 
Gladys  Parkinson  Stahlman  Chair  in 
Cardio-Vascular  Research  in  honor  of  his 
wife,  and  the  Ann  Geddes  Stahlman 
Chair  in  Medical  Ethics  to  honor  his  el¬ 
der  daughter,  Mrs.  George  R.  Hill. 

Stahlman  recently  endowed  three  other 
chairs  in  medicine  totalling  $3  million 
memorializing  beloved  and  distinguished 
members  of  his  family.  They  are  the 
Mary  Geddes  Stahlman  Chair  in  Cancer 
Research  for  his  mother;  the  Edward 
Claiborne  Stahlman  Chair  in  Pediatric 
Physiology  and  Cell  Metabolism  for  his 
father;  and  the  Mildred  Thornton  Stahl¬ 
man  Chair  in  Peri-Natology  for  his  daugh¬ 
ter  who  is  a  professor  of  pediatrics  at 
Vanderbilt. 

• 

Canadian  shipments  up 

Preliminary  figures  for  1972  reported 
by  the  Canadian  Pulp  and  Paper  Associa¬ 
tion  indicate  that  shipments  of  newsprint 
to  the  United  States  in  1972  were  the 
highest  since  1966.  In  1971  the  picture 
was  quite  different,  with  significant  reduc¬ 
tions  having  taken  place  in  Canadian 
shipments  to  the  U.S. 
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THANK  YOU,  ASSOdATED  PRESS  MANAGCMG  EDITORS 

for  your  resolution  commending  Knight  Newspapers  and  their 
Washington  Bureau  for  their  handling  or  the 
Senator  Eagleton  story: 

"Whereas,  Reporters  Robert  Boyd  and  Clark  Hoyt  of  Knight 
Newspapers,  in  the  course  of  checking  a  telephoned  tip,  unearthed 
important  information  about  the  pr^iously-unreported  medical 
history  of  the  Democratic  vice  presidential  nominee;  and 

"Whereas,  their  investigation,  with  full  support  of  editors  of 
Knight  Newspapers,  revealed  that  some  essential  parts  of  that 
information  were  true  and  should  be  made  available  to  the  American 
public;  and 

"Whereas,  their  sense  of  decency  and  ethical  responsibility 
dictated  that  the  subject  of  their  story  be  given  the  opportunity  to 
comment  on  the  information;  and 

"Whereas,  responsibility  resulted,  in  subsequent  events,  in 
the  loss  of  a  major  exclusive  story; 

"Be  it  resolved  that  the  Board  of  Directors  of  the  Associated 
Press  Managing  Editors  Association  commends  Robert  Boyd  and 
Clark  Hoyt  and  Knight  Newspapers  for  the  zealousness  of  their 
reporting  of  an  essential  news  story  and  for  the  high  degree  of  ethical 
responsibility  they  demonstrated  in  the  face  of  competitive 
pressures;  and 

"Be  it  further  resolved  that  the  board  so  cites  Messrs.  Hoyt 
and  Boyd  and  Knight  Newspapers  for  their  adherence  to  the  highest 
standards  of  American  journalism!' 

Richard  D.  Smyser  Wendell  C.  Phillipi 

Secretary  President 


KNIGHT  NEWSPAPERS,  INC 

AKRON  BEACON  lOURNAL  DETROIT  FREE  PRESS 

BOCA  RATON  NEWS  MACON  NEWS 

CHARLOTTE  NEWS  MACON  TELEGRAPH 

CHARLOTTE  OBSERVER  MIAMI  HERALD 


PHILADELPHIA  INQUIRER 
PHILADELPHIA  DAILY  NEWS 
TALLAHASSEE  DEMOCRAT 


APME  president  keeps 
an  eye  on  the  reader 


His  glasses  are  his  trademark. 

Flipped  atop  his  brown  wavy  hair,  they 
tell  you  that  John  Collins  Quinn,  is  listen¬ 
ing,  thinking  and  solving  the  problems 
you  have  just  presented. 

Or  maybe  planning  a  practical  joke.  Or 
a  sparkling  line  for  the  needling  notes  he 
loves  to  write. 

Or  spinning  off  an  idea  or  a  suggestion 
or  a  funny  line. 

With  his  glasses  flipped  down,  John  is 
usually  buried  deep  in  newspapers  (his 
office  regularly  receives  all  of  Gannett’s 
53  papers)  and  wire  service  copy.  Even 
at  home,  he  has  a  teletype  with  jacks  that 
enable  him  to  monitor  AP  and  Gannett 
wire  service  copy. 

His  career  and  his  family  are  the  two 
love  affairs  of  his  life  and  he  works  very 
hard  at  both.  He  has  no  hobbies  and  does 
nothing  for  exercise  but  walk.  But  he  will 
race  to  catch  a  flight  back  home  to  join 
with  his  wife,  Lois,  to  see  their  oldest  son 
play  in  a  high  school  hockey  game. 

Began  as  copyboy 

A  native  of  Providence,  he  started  as  a 
copyboy  at  the  Providence  Journal- 
Bulletin  in  1943  while  still  in  college.  He 
attended  public  schools  in  Providence  and 
was  graduated  from  Providence  College 
cum  laude  in  1945,  after  which  he  re¬ 
ceived  his  master’s  degree  from  the 
Columbia  University  School  of  Journalism 
in  1946. 

While  attending  Columbia  he  worked 
briefly  with  NBC  News,  preceding  a 
23-year  career  at  the  Journal-Bulletin 
that  saw  him  advance  through  the  ranks 
of  reporter,  copy  editor,  departmental  ed- 


John  Quinn 


itor,  assistant  city  editor,  executive  news 
editor  and  assistant  managing  editor.  He 
served  two  years  in  the  Journal-Bulletin’s 
Washington  bureau  and  in  1959  was  ap¬ 
pointed  day  managing  editor. 

He  joined  the  Gannett  organization  in 
1966  as  director  of  news  of  the  Rochester 
newspapers,  and  in  1971  was  promoted  to 
group  vice  president  for  news. 

His  current  post  involves  supervision 
of  the  news  coverage  of  the  53  dailies  in 
16  states  and  Guam  with  a  daily  circula- 


One  Operation 


GLUES 


TRIMS 


24,000  TV  Magazines  per  Hour! 

COLE  (Model  101)  Combination  Quarter-folder  with  two-knife 
trimmer,  and  vacuum  system  can  be  mounted  on  your  rotary 
press  to  produce  TV  magazines,  mini-tabs,  comics,  booklets, 
etc.  as  the  product  leaves  the  press. 


7^4"  10  814" 

A  COLE  gluing  system  is  available 
for  your  press  to  glue  the  product 
as  it  comes  through  the  press 
and  over  the  former.  The  glued, 
folded  and  trimmed  product  de¬ 
livers  out  onto  the  conveyor  ready 
for  the  customer.  No  other  oper¬ 
ation  is  required. 

other  equipment 
available  for  rotary  presses: 

•  Double  Parallel  Folders 

•  Eighth  Folders 

•  Any  combination  of  operations 

•  Asbestos  Brake  Shoes  for  roll  stands 


OKLAHOMA  CITY  MACHINE  WORKS,  INC. 

1637  W.  Main  Oklahoma  City,  Oklahoma  73106  Phone  AC  405,  236-8841 


tion  of  more  than  2,300,000 ;  and  the  Gan¬ 
nett  news  service,  which  has  bureaus  in 
Washington,  New  York  City,  Cape 
Kennedy  and  a  number  of  state  capitals 
including  Albany,  Trenton,  Lansing, 
Springfield,  Ill.,  and  Tallahassee,  Fla. 

In  September,  he  was  installed  as  pres¬ 
ident  of  the  Associated  Press  Managing 
Editors  Association. 

Plans  for  year 

Asked  about  his  plans  for  APME  this 
year,  Quinn  replied:  “Too  many  press 
reviewers  spend  too  much  time  haggling 
to  make  the  news  columns  satisfy  them 
and  their  friends  and  too  little  time 
finding  new  ways  to  satisfy  the  wants 
and  the  needs  of  the  reader,  who  owns 
those  news  columns.  Hence,  APME  will 
push  to  keep  editors  working  on  editing 
enterprise,  not  paper  shuffling  and  report 
writing  that  is  multiplied  100-fold  for 
AP. 

“This  year  will  be  worthwhile  if  we 
just  manage  to  open  the  pipelines  a  bit 
more  between  the  editors  and  their  news 
service  on  one  hand  and  their  readers  on 
the  other.” 

Reader’s  thoughts  important 

Concern  for  the  reader  and  his  interest 
is  one  of  Quinn’s  most  persistent  themes. 
Back  in  his  days  at  the  Journal-Bulletin, 
he  periodically  would  take  a  bus  home  so 
he  could  observe  what  stories  or  pictures 
stopped  his  readers  as  they  leafed 
through  their  evening  paper. 

At  a  receent  speech  in  the  Internation¬ 
al  Press  Institute  in  Germany,  Quinn 
spoke  of  his  view  of  today’s  readers: 

“Today’s  reader  wants  a  newspaper 
that  is  responsive  and  responsible  and  the 
cumulative  success  or  failure  of  a  newspa¬ 
per  to  meet  this  obligation  will  determine 
the  degree  of  threat  to  its  editorial  inde¬ 
pendence  and  excellence. 

“Today’s  reader  wants  fact,  all  he  can 
get.  He  wants  international  facts,  nation¬ 
al  facts  and  most  of  all,  he  wants  local 
facts.  He  also  wants  sports  facts,  finan¬ 
cial  facts,  family  facts  and  even  foolish 
facts.  He  wants  facts  which  are  signifi¬ 
cant  and  serious  as  well  as  facts  which 
are  humorous  and  human. 

“Today’s  reader  is  hungry  for  opinions 
on  all  sides  of  every  issue,  but  opinions, 
frank  and  forceful  opinions,  as  long  as 
they  stay  where  they  belong — on  the  edi¬ 
torial  page. 

“He  wants  the  opinions  of  others — of 
the  columnists,  the  thought  leaders,  the 
specialists.  He  wants  to  hear,  too,  the 
views  of  his  neighbors  and  to  share  his 
own  opinions  in  return.  Hence,  the  ex¬ 
plosion  of  letters  to  the  editors  on  many 
newspapers  in  recent  years. 

“And  today’s  reader  wants  a  newspa¬ 
per  which  can  afford  the  talent,  the  tech¬ 
nology  and  the  space  to  bring  these  facts 
and  these  opinions  to  his  doorstep  every 
day.” 

Concern  for  his  people  as  well  as  his 
readers  is  part  of  Quinn’s  character. 

Quinn  was  born  in  Providence,  on  Octo¬ 
ber  24,  1925,  the  son  of  John  A.  and 
Kathryn  Collins  Quinn.  His  mother  now 
lives  in  Carolina,  R.  I.,  where  the  Quinns 
have  a  summer  home. 
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STA-Hl  does  everything  under  one  roof — 
from  design  through  production,  to  assure 
extremely  tight  quality  control. 

This  is  where  every  piece  of  STA-HI  equipment  begins.  And  ends.  Before  finding 
its  way  to  some  distant  corner  of  the  world.  Sta-Hi  starts  with  raw  stock  and 
maintains  control  through  each  step  in  the  production  chain— from  machine  shop, 
assembly  line  and  electronic  testing  lab  to  painting  and  final  preparation  for 
shipment.  Quality  is  an  important  part  of  every  Sta-Hi  product.  It  is  as  important 
as  product  improvements  and  the  creating  of  infinitely  more  sophisticated 
equipment  to  meet  the  expansion  of  mail  room  systems.  Holding  to  quality 
standards  within  modest  cost  increases  is  a  challenge  which  Sta-Hi  has  never 
failed  to  meet.  This  is  why  all  design  and  production  will  continue  to  be  done 
under  one  roof.  We  would  welcome  the  opportunity  to  show  you  our  plant  and  to 
demonstrate  the  versatility  of  Sta-Hi  equipment.  For  specific  product  and 
systems  information,  write  or  phone.  No  obligation,  of  course. 

2601  Campus  Drive,  Newport  Beach,  California  92663 
(714)  833-1000 

A  DIVISION  OF  SUN  CHEMICAL  CORPORATION 


See  Sta-Hi  at  the  Great  Lakes  Mechanical  Conference,  Booths  26  and  27 


Flint  is  adding 
lint  free  ink 
to  offset  line 

The  Flint  Ink  Corporation  has  an¬ 
nounced  a  technological  change  in  its  web 
offset  newspaper  inks  with  the  develop¬ 
ment  of  what  it  calls  a  new  “lint  free”  ink 
designed  to  help  prevent  lint  build-up  on 
press  blankets. 

The  new  ink,  an  addition  to  Flint’s  Ar- 
rowlith  line  of  web  offset  news  ink,  has 
been  named  Arrowlith  L.F.  (lint  free) 


Black.  In  operation,  the  new  ink’s  for¬ 
mulation  is  said  to  helps  carry  off  or 
completely  transfer  onto  the  paper,  the 
ink  and  any  lint  or  other  accumulated 
residue  with  each  blanket  impression.  The 
blanket,  stays  clean  throughout  the  run. 
Long  non-stop  runs  can  be  made,  offering 
users  substantial  savings  in  both  labor 
and  time  lost  during  ordinary  shut-down 
and  clean-up  operations  according  to 
Flint. 

In  field  tests  Flint  said  it  has  made, 
runs  of  over  200,000  impressions  (over 
four  straight  hours)  without  any  press 
shut-downs  were  achieved.  Some  runs  of 
over  400,000  impressions  have  been  made 
without  stopping  for  clean-up,  producing 
ten  times  improvement  ratio  as  com¬ 


pared  to  ordinary  offset  news  inks,  ac¬ 
cording  to  Flint. 

Recent  runs,  done  under  standard  work¬ 
ing  conditions  at  the  St.  Louis  Post 
Dispatch,  have  proved  successful  said 
John  Bartley,  pressroom  foreman.  “We 
feel  we  can  run  at  least  twice  as  long 
between  clean-ups  with  L.  F.  Black  as 
with  conventional  inks.  The  new  lint  free 
ink  has  shown  equivalent  mileage,  viscosi¬ 
ty,  pigment  and  strength.  It  handles  the 
same  as  any  standard  ink  on  press.” 

Flint  stated  that  for  optimum  results, 
all  new  runs  .should  begin  from  a  totally 
clean  system.  Performance  is  best  when 
used  with  Flint’s  Miracle  “V-2020”  Con¬ 
centrate  fountain  solution,  Flint  sug¬ 
gested. 

Flint  is  offering  the  new  Arrowlith  L.F. 
in  black  and  standard  process  colors,  in 
all  sizes  from  drums  to  tank  truck  deliv¬ 
eries. 

• 

Kodak  lists  training 
classes  in  ROP  color 

Ten  training  sessions  in  ROP  color  are 
planned  in  1973,  according  to  George  A. 
Shivers,  marketing  coordinator,  press 
photography,  professional,  commercial, 
and  industrial  markets  division,  Eastman 
Kodak  Company,  Rochester,  N.Y. 

Shivers  said  the  classes  at  Kodak’s 
Marketing  Education  Center  are  intended 
to  familiarize  those  getting  started  in 
ROP  color  with  the  proper  procedures. 
There  is  no  charge  for  attending  the  ses¬ 
sions. 

Participants  will  review  color  photogra¬ 
phy,  printing  Kodak  Ektacolor  negatives, 
densitometry  and  color  correction,  and 
masking  and  separating  of  color  negatives 
and  transparencies. 

Classes,  which  are  limited  to  six  stu¬ 
dents  because  of  the  laboratory  work  in¬ 
volved,  are  devoted  entirely  to  the  indirect 
method  of  color  separation  including  the 
making  of  continuous-tone  separation 
positive  prints. 

Sessions  will  be  held  beginning  January 
29,  February  26,  March  19,  April  9,  May 
14,  June  11,  September  10,  October  8, 
November  12,  and  December  10. 

Reservations  may  be  made  by  writing  to 
George  Shivers  at  Eastman  Kodak  Com¬ 
pany,  343  State  Street,  Rochester,  New 
York  14650. 

• 

Free  circulation 
guidebook  issued 

A  Rate  and  Data  Guide,  covering  over 
250  free  circulation  community  shoppers 
and  newspapers,  has  been  published  by 
the  National  Association  of  Advertising 
Publishers. 

The  guide,  which  is  free  to  agencies  and 
advertisers  and  $6.00  to  others,  provides 
information  on  each  publication,  including 
name,  address,  and  telephone  number,  cir¬ 
culation,  day  of  publication,  national  and 
local  rates,  page  format,  and  population 
and  area  covered. 

The  association  is  located  at  221  North 
LaSalle  St.,  Chicago. 


MEGATRONIC  107  COUNT-O-VEYOR 

Now  available  for  the  first  time  —  a  counter-stacker  with 
ELECTRONIC  COUNT  CAPABILITY  that’s  inexpensive 
enough  for  the  small  weekly,  yet  can  handle  the  output  of  a 
metropolitan  daily! 

Solid  state  electronics  in  the  107  Count-0- Veyor  insure 
unparalleled  counting  and  stacking  accuracy  with  open  or 
folded-edge  delivery.  The  MEGATRONIC  107  automatically 
follows  the  speed  of  the  press  from  creep  to  full  speed  — 
without  the  need  for  an  alternator  or  tach  generator  on  the 
parent  machine.  Easily  movable  from  machine  to  machine, 
the  107  is  plugged  in  and  ready  to  run  in  moments. 

The  new,  selective,  dial-in  count  feature  of  the  MEGA¬ 
TRONIC  107  makes  it  ideal  for  pressroom  and  bindery  work 
as  well  as  for  stuffers  and  inserters — improving  production 
and  reducing  costs. 


CAN  YOU  AFFORD  TO  BE  WITHOUT 
THE  BALDWIN  MEGATRONIC  107? 


BALDWIN' 

EGENHEIMER 


Another  quality  product  Irpm  Graphic  Engineers  Inc 
A  subsidiary  of  Baldwin-Gegenhi  imer  Corp 

401  Shippan  Avenue 

Stamford,  Connecticut  06902  •  203-325-3581 
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Tal-Star  unveils 
new  tape  reader 
and  TIOOO  order 

Tal-Star  Computer  Systems  has  an¬ 
nounced  that  it  is  marketing  a  high-speed 
photoelectric  tape  reader  for  newspaper 
production. 

The  Tal-Star  Reader  will  read  informa¬ 
tion  from  5-,  6-,  7-,  or  8-level  punched 
paper  or  mylar  tape  at  a  speed  of  300 
characters  per  second,  the  company  said. 

There  is  only  one  operator  control — the 
power  on  switch — which  controls  all  pow¬ 
er  to  the  reader.  A  variable  tape  guide 
enables  the  operator  to  quickly  adjust  the 
reader  to  the  width  of  the  tape  being 
loaded.  The  only  required  maintenance  is 
the  periodic  visual  inspection  and  cleaning 
of  the  readily  accessible  read  head. 

The  Tal-Star  Reader  measures  19 
inches  x  11  inches  x  7  inches;  weighs  17 
pounds  and  may  be  rack  mounted  in  a 
standard  19  inch  equipment  rack.  The 
Reader  requires  a  115  VAC,  single-phase 
power  source  and  draws  a  1.3  amp  run 
current. 

The  Tal-Star  Reader  is  priced  at  $850. 

Tal-Star  has  also  announced  that  an 
order  for  a  TIOOO  Production  System  has 
been  placed  by  the  Detroit  News.  The 
system  will  initially  be  installed  in  the 
News’  downtown  plant  with  later  reloca¬ 
tion  to  its  suburban  satellite  plant. 

The  Tal-Star  system,  to  be  utilized  for 
news,  display  and  classified  production, 
will  feature  dual  24K  TIOOO  computers; 
multiple  disk  drives;  a  high-speed  line 
printer;  and  Tal-Star’s  on-line  output  in¬ 
terface  which  will  enable  the  direct  and 
concurrent  driving  of  multiple  Linotron 
505s. 

Software  to  be  installed  includes  Tal- 
Star’s  Modular  Universal  System  for 
Typesetting  (MUST)  and  Classified  Ad¬ 
vertising  Production  System  (CAPS). 


6  directors  elected  to  j 
Washington  J-Center 

The  Washington  Journalism  Center  has  , 

elected  six  new  members  to  its  Board  of 
Trustees,  increasing  the  total  membership 
to  24. 

The  new  directors  are  Robert  E.  L. 

Baker,  deputy  managing  editor,  the 
Washington  Post;  John  Chancellor,  NBC 
news  commentator;  Clarence  H.  Hunter, 
director  of  University  Relations  and  Pub¬ 
lications,  Howard  University;  Eugene  C. 

Patterson,  editor  and  president,  St.  Pe¬ 
tersburg  Times;  Carolyn  S.  Raeke,  Wash¬ 
ington  correspondent,  the  Dallas  Morning 
News,  and  Robert  M.  White,  II,  editor  and 
publisher,  Mexico  (Mo.)  Ledger. 

The  Center  is  a  non-profit  educational 
institution  organized  to  contribute  to  the 
advancement  of  public-affairs  reporting. 

It  offers  fellowships  to  young  journalists 
and  sponsors  conferences  for  journalists 
on  major  issues  in  the  news. 

Julius  Duscha  is  the  Center’s  director. 
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LEKTSO  MIIWEST 
SOLVES  NEWSPIWT 

nANDUNE  PROeilMS 


Engineered  to  meet  all  the 
needs  of  the  newspaper 
Stacks  5  rolls  high 
Can  right-angle  stack  in  a  7V^ 
foot  aisle 

Picks  up  rolls  when  laying  on 
round  side 

Unloads  and  stacks  a  truck- 
load  of  paper  in  less  than  an 
hour 

All  battery  powered 

Clamp  will  hold  any  size  14 

to  42  inches 

Clamp  rotates  in  either  di¬ 
rection  360  degrees 
Clamp  lifting  capacity  1850 
lbs.  at  21-inch  load  centers 
Change  from  clamp  to  forks 
in  less  than  five  minutes 
Fork  lifting  capacity  2000  lbs. 
at  24-inch  load  centers 
Built  with  precision  skill  and 
simplicity 

Standard  mast  83  inches 
nested 

Width  39  inches 

Excellent  indoor-outdoor  truck 

almost  year  around 

Most  parts  available  in  your 

town 

>  Cost  to  operate,  pennies  a 
day 


-S' 


0 


You  can  buy  this  truck 
and  roll  clamp  for 
about  V2  the  price  of 
similar  equipment! 


YOU  DESERVE  TO  MAKE  YOUR  OPERATION  MORE  EFFICIENT  AT  A 
COST  YOU  CAN  JUSTIFY.  WRITE  OR  CALL  FOR  A  QUOTATION. 

JCektro  Midwest 

1360  No.  Sandburg  Terrace,  Suite  1502,  Chicago,  III.  60610 
Call  (312)  944-1140 


JOURNALISM  ALUMNI  AWARD— Paul  Con¬ 
rad  (left),  editorial  cartoonist  of  the  Los 
Angeles  Times,  accepts  a  distinguished  achieve¬ 
ment  plaque  from  the  president  of  the  Uni¬ 
versity  of  Southern  California,  Dr.  John  R. 
Hubbard.  The  work  of  the  Pulitzer  Prize  car¬ 
toonist  is  syndicated  by  the  Register  and 
Tribune  Syndicate  of  Des  Moines. 


Wins  nutrition  award 

Dorothy  Chapman,  food  editor  of  the 
Orlando  (Fla.)  Sentinel  has  been  selected 
a  winner  of  the  Carnation  Award  for 
having  the  best  story  in  the  nation  on 
nutrition.  The  story,  which  dealt  with  the 
expanded  nutrition  program  of  a  county 
home  that  works  with  disadvantaged  peo¬ 
ple,  appeared  in  the  October  12  issue  of 
Florida  Magazine.  Mrs.  Chapman  was  also 
a  Carnation  winner  in  July. 


SPEAKING  O  F  CO-OP 
ADS!  ACB  audits  upwards 
of  $250,000,000  in  newspa¬ 
per  co-op  ads  annually.  We 
serve  more  than  350  adver¬ 
tisers.  On  many  accounts 
ACB  pays  the  dealer  with 
our  own  bank  checks.  ACB’s 
“Automatic  Payment  Plan” 
eliminates  the  need  for  co¬ 
op  invoices  or  tear-sheets. 
Simplifies  co-op  advertising 
procedures  —  builds  addi¬ 
tional  linage. 

rtmi  every  iaily 
nemtpvfer  oivetHtemevt 

l^HE  ADVERTISING 
CHECKING  BUREAU, INC. 

NEW  YORK  (10)  353  Pwk  Avenut,  South 
CHICAGO  (5)  434  S.  Wabash  Awnut 
MEMPHIS,  Teiin.  •  COLUMBUS,  OMo 
SAN  FRANCISCO,  (2)  20  Jonas  Stmt 


news-people 


Harold  Peterson,  previously  country 
circulation  manager  for  the  Chicago  Trib¬ 
une — to  the  same  post  with  Chicago  Sun- 
Times.  Joseph  Serviss,  previously  with 
Chicago  Today — named  assistant  city 
home  delivery  manager  of  the  Sun-Times. 

0  0* 

Alexis  Cole  Shantz,  formerly  beauty- 
fashion  editor,  defunct  Newark  (N.J.) 
Evening  News — appointed  manager  of 
consumer  affairs,  a  newly-created  post,  at 
Chesebrough-Pond’s,  Greenwich,  Conn. 

0  0* 

Edward  M.  Mulligan,  former  re¬ 
porter,  Bridgeport  (Conn.)  Post,  ap¬ 
pointed  vicepresident,  public  affairs,  Con¬ 
necticut  National  Bank,  Bridgeport, 

*  *  * 

Francine  Achbar,  former  news-feature 
writer,  Boston  Herald  Traveler,  New 
York  Times,  Boston  Globe  and  Fair- 
child  Publications — named  associate  pro¬ 
ducer  of  “Sonya  Hamlin  Show,”  daily  hour 
program  on  WBZ-TV,  Boston. 

*  0  * 

Lincoln  O’Brien,  publisher  of  the 
Farmington  (N.Mex.)  Daily  Times,  re¬ 
tired. 

*  o  * 

Ross  Goodner,  former  New  York 
Times'  sports  writer  and  editor  of  Golf 
Magazine  who  has  been  doing  pr  work 
for  the  Grand  Bahama  Development  Com¬ 
pany  in  Freeport,  Bahamas — named  New 
York  manager  of  the  Bermuda  News  Bu¬ 
reau. 

0  0* 

David  Smyth,  editor  on  the  Latin 
American  desk  of  World  Services,  has 
been  appointed  financial  editor  for  the 
Associated  Press’  World  Services.  He 
succeeds  Larry  Stuntz,  who  is  retiring. 

*  o  * 

Benjamin  Burns  has  been  promoted 
from  assistant  managing  editor  to  man¬ 
aging  editor  to  managing  editor  of  the 
Lansing  (Mich.)  State  Journal.  Patrick 
McCarthy  will  succeed  Bums,  moving 
from  the  city  editor,  which  will  be  han¬ 
dled  by  James  Wallington,  the  former 
assistant  city  editor.  Robert  Stuart,  the 
chief  editorial  writer,  has  been  named 
editorial  page  editor. 

*  *  * 

Richard  C.  Harris,  with  experience  in 
several  Arkansas  papers  and  TV  sta¬ 
tions — named  sports  editor  with  the 
Rogers  (Ark.)  Daily  News. 


m  PROTECT  AGAINST 
9  WEB  BREAKS 


THE  COOKSEY  SYSTE^H 


■  KORTHE  ENGINEERING  CORPORATION  ■ 

K®  9353  Seymour  Ave.,  H 

Schiller  Park,  III.  60176  H 

_ _ 312678  5520  ■ 


Collins  Fitzpatrick 

Shelia  Collins — named  creative  ad¬ 
vertising  manager  of  the  Hxintington 
(W.Va.)  Advertiser  and  the  Herald  Dis¬ 
patch.  She  had  been  an  ad  artist  for  the 
Huntington  Publishing  Company. 

0  0* 

Albert  E.  Fitzpatrick,  city  editor  for 
the  Akron  (0.)  Beacon  Journal,  has  been 
named  assistant  managing  editor  .  .  . 
Terence  P.  Murphy,  who  had  been  as¬ 
sistant  city  editor — named  city  editor. 
Scott  Bosley  and  Don  Fermoyle  have 
been  named  assistant  city  editors. 

0*0 

Gene  Jackson,  previously  with  the 
Florida  Times  Union  and  Jacksonville 
Journal  as  regional  ad  coordinator  in  the 
national  advertising  department — named 
general  manager  of  The  Chapel  Hill 
Newspaper. 

*  0  0 

Albert  W.  Bates,  formerly  editor  of 
the  editorial  page.  Orange  Coast  Pilot, 
Newport  Beach,  Calif.,  is  now  a  Com¬ 
munications  Specialist  in  the  Office  of  the 
Postmaster  General,  Washington,  D.C., 
working  primarily  with  the  Employe  and 
Labor  Relations  Group. 

0*0 

Robert  E.  Hartley,  editorial  and  ad¬ 
ministrative  editor  for  Lindsay-Schaub 
Newspapers  Inc.  has  been  named  editor- 
in-residence  at  the  University  of  Ten¬ 
nessee  School  of  Journalism  for  the  winter 
quarter,  1973. 

*  *  * 

N,  S,  Hayden,  publisher  and  president 
of  the  Huntington  Publishing  Company 
— named  to  the  Board  of  Directors,  West 
Virginia  Chamber  of  Commerce. 

*  0  0 

Fred  C.  Benson  —  named  executive 
vicepresident  of  the  Ridgewood  Newspa¬ 
pers.  He  will  continue  as  general  man¬ 
ager.  Joe  King,  executive  editor  has  been 
named  vicepresident,  while  Raymond  M. 
Quinn  and  Edward  J.  Ferris  were 
named  assistant  vicepresidents.  Quinn  had 
been  advertising  director,  and  Ferris  was 
circulation  manager. 

*  0  * 

Thomas  N.  Billings  named  corporate 
director  of  suburban  publishing  opera¬ 
tions  for  Harte-Hanks.  Billings  had 
served  as  coordinator  of  19  San  Diego 
area  papers  purchased  by  Harte.  Billings 
will  be  replaced  in  that  capacity  by 
Harold  S.  Taxel,  who  was  publisher  of 
the  Bryan-College  Station  (Tex.)  Eagle 
and  had  been  general  manager  of  the 
Son  Antonio  Express-News. 
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in  the  news 


Najolia  Miller 

Judith  Najolia,  medical  education  re¬ 
porter  and  writer  with  the  Paddock  Pub¬ 
lications — named  information  specialist  at 
Resurrection  Hospital,  Chicafro. 

*  *  * 

Paul  H.  Miller,  a  veteran  with  Ohio 
papers,  has  been  named  general  manager 
with  the  Marion  (0.)  Star,  for  which  he 
has  served  as  editor  for  the  past  three 
years.  He  replaces  W.  E.  Aeschbacher, 
who  resigned. 

«  «  * 

Joseph  H.  Garwood,  promoted  from 
city  editor  to  managing  editor  of  the 
Bridgeton  (N.J.)  Evening  News. 

*  *  * 

John  S.  Scott — named  retail  advertis¬ 
ing  manager  of  the  Quincy  (Ill.)  Herald- 
Whig. 

*  «  * 

Peter  B.  Clark,  publisher  of  the  De¬ 
troit  News — elected  to  the  Board  of  Trust¬ 
ees  of  Kenyon  College. 

*  *  « 

Holt  McPherson,  editor  emeritus  of 
the  High  Point  (N.C.)  Enterprise  — 
named  chairman  of  the  North  Carolina 
Medical  Care  Commission,  subject  to  gu¬ 
bernatorial  approval. 

*  m  * 

Kenneth  H.  Long,  classified  advertis¬ 
ing  manager  for  the  Portsmouth  (0.) 
Times,  has  retired  after  35-years  with 
the  Thomson-Brush  Moore  Newspapers. 
Long  was  ad  manager  for  the  Times 
since  1946. 

*  *  * 

John  Beard,  Denver  Post  photographer 
— elected  director  of  Region  9  of  the  Na¬ 
tional  Press  Photographers  Assn. 

*  *  * 

Clifton  Camp,  Jr.,  has  resigned  as 
vicepresident  and  secretary-treasurer  of 
the  Times  Publishing  Co.,  publishers  of 
the  St.  Petersburg  (Fla.)  Times.  He  will 
be  succeeded  by  Frank  Furda,  present 
controller,  as  secretary  treasurer. 

*  «  * 

Laurence  A.  Jolidon  II,  metropolitan 
editor — named  assistant  managing  editor 
of  the  St.  Petersburg  Times.  Jolidon  will 
continue  as  metro  editor. 

«  *  « 

George  Carey  and  Joe  Yoakum  have 
been  named  as  personnel  managers  of  the 
McClatchy  Newspapers  of  Sacramento. 
Yoakum  was  personnel  assistant  in 
Fresno  for  McClatchy,  and  will  serve 
there  now  as  manager.  Carey  will  be  re¬ 
sponsible  for  Sacramento,  where  he  has 
served  as  personnel  assistant  since  1962. 


Ronald  E.  Cohen,  a  UPI  general  news 
editor,  has  been  appointed  Washington 
editor  in  charge  of  enterprise  stories. 
Cohen,  who  has  been  with  the  UPI  since 
1961  will  be  responsible  to  Washington 
editor  Grant  Dillman,  and  will  cover 
the  Federal  government  and  bureaucracy, 
and  report  on  the  background,  off-beat 
and  interpretive  stories. 

*  *  * 

Chester  Sullwold  —  named  regional 
editor,  the  Toledo  Blade.  He  had  been  in¬ 
volved  previously  in  several  facets  of  lo¬ 
cal  and  national  reporting.  John  Han- 
NEN,  who  has  been  a  Blade  sports  writer, 
has  been  named  sports  editor. 

«  *  * 

Arthur  Illes  named  credit  manager, 
the  Woodbridge  (N.J.)  News  Tribune. 
He  had  been  with  Swift  and  Co.  Jona¬ 
than  Theophilakos  has  been  named  gen¬ 
eral  advertising  manager  of  the  Tribune. 
He  had  been  district  manager. 

*  *  * 

Maynard  R.  Ashworth,  publisher  of 
the  Columbus  (Ga.)  Ledger-Enquirer 
Newspapers,  was  awarded  the  Patriotic 
Civilian  Service  Award  by  the  Army,  for 
“distinguished  service.”  The  award  is  the 
highest  to  a  civilian  not  connected  with 
the  military. 

«  *  * 

Dave  Harms,  with  the  UPI  for  the 
past  year,  named  general  news  reporter 
for  the  St.  Helens  (Ore.)  Sentinel  Mist. 

*  *  * 

Marge  Anderson,  formerly  education 
editor  of  the  Lebannon  (Ore.)  Express, 
has  joined  the  news  staff  of  the  Salem 
(Ore.)  Capital  Journal. 

♦  ♦  ♦ 

Ron  Aday  and  David  Harding  have 
joined  the  staff  of  the  Eugene  (Ore.) 
Register  Guard.  Harding  was  named  cir¬ 
culation  district  manager. 

*  *  * 

Robert  Shepard  has  replaced  Clarence 

Zaitz  as  Salem  (Ore.)  bureau  chief  for 

UPI.  Zaitz  resigned  to  join  United  Cal¬ 
ifornia  Bank. 

*  *  * 

Douglas  McKean,  political  editor, 
named  associate  editor  of  the  Portland 
(Ore.)  Journal’s  editorial  page. 

*  «  * 

Tom  Stimmel  named  environmental 
reporter  for  the  Klamath  Falls  (Ore.) 
Herald  and  News.  He  had  been  on  the 
editorial  staff.  Stimmel  will  also  cover 
the  state  legislature. 

*  «  * 

Portland,  Oregon’s  newly  created  “top- 
level  complaint  bureau  will  include  3 
former  reporters,  according  to  Mayor 
Neil  Goldschmidt.  Don  Barney,  a  past 
reporter  with  the  White  Plains  (N.Y.) 
Reporter  Dispatch,  Alan  Webber,  as¬ 
sistant  to  the  editor  of  the  Oregon  Times, 
and  former  editor  of  the  Amherst  College 
Student  and  Ron  Buel,  St.  Louis  bureau 
chief  of  the  Wall  Street  Journal  were  the 
3  reporters  named.  The  total  council  is 
made  up  of  7  members. 
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Two  women  named 
to  direct  pr  for 
Penna.  education 

Newsmen  dealing  with  the  Pennsylva¬ 
nia  Department  of  Education  have  a  new 
complexity  to  cope  with:  co-directors  of 
public  information — both  women. 

The  co-directors  will  alternate  their 
time  in  heading  the  Public  Information 
and  Publications  unit  of  the  agency,  each 
working  2V2  days  a  week. 

In  explaining  two  women  in  one  job. 
Secretary  of  Education  John  C.  Pittinger 
said,  “We’ve  been  doing  a  lot  of  talking 
about  giving  women  here  a  chance  to 
make  policies  and  help  move  this  depart¬ 
ment.  But  because  of  other  responsibili¬ 
ties,  a  lot  of  talented  women  can’t  hold 
full-time  jobs.” 

The  alternate  public  information  direc¬ 
tors  are  Mrs.  Suzanne  S.  Grenager,  30, 
who  co-authors  the  weekly  “Ask  About 
Learning”  column  in  the  Philadelphia  In¬ 
quirer,  and  Mrs.  Ann  P.  Witmer,  31,  who 
was  assistant  director  of  public  relations 
for  the  Pennsylvania  State  Education  As¬ 
sociation. 

They  will  divide  the  $16,978-a-year  sal¬ 
ary  that  goes  with  the  job. 


Nixon  picks  newsmen 

Stanley  Scott,  a  former  United  Press 
International  reporter,  has  been  named  a 
special  assistant  to  President  Nixon,  be¬ 
coming  the  highest  i-anking  black  on  the 
White  House  staff.  Scott  succeeds  Robert 
J.  Brown,  a  fonner  North  Carolina  public 
relations  executive  who  has  served  as  a 
link  between  the  White  House  and  black 
leaders  for  four  years. 


Walker  is  promoted 

Joel  Walker,  managing  editor  of  the 
Troy  (Ohio)  Daily  News  for  the  past  5% 
years,  has  been  named  executive  editor  of 
the  paper.  Walker  will  be  in  charge  of  all 
editorial  operations  while  Thomas  W.  Pew 
Jr.,  editor  and  associate  publisher,  is  on  a 
sabbatical  leave.  Pew  will  pursue  projects 
dealing  primarily  with  consumer  and  en¬ 
vironmental  interests. 
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Agency  wins  prize 
but  loses  account 


Fate  of  Okla/s 
utility  ad  budget 
rests  with  Court 


By  Jeff  Miller 

I.  Miller  is  a  special  winner  of  a  NoR- 
MA  this  year.  Special  because  less  than  a 
week  after  the  award  was  made,  Miller 
announced  that  it  was  leaving  Herbert 
Arthur  Morris,  the  people  responsible  for 
the  NoRMA  winning  series  in  the  $5-$25 
million  class. 

Miller  ad  director  Katie  Rosenberg  ex¬ 
plains  that  the  move  was  motivated  by  the 
fact  that  Kathy  Paine  had  left  HAM  to 
go  to  Kelly,  Nason,  Inc.  and  that  Miller 
felt  so  highly  about  Paine  that  they 
wanted  to  keep  her,  and  so  when  she  left, 
they  follow’ed. 

Miller  had  originally  come  to  HAM 
nearly  16  months  ago,  when  in  the  course 
of  shopping  for  a  new  agency,  HAM  had 
presented  an  ad  series  that  was  ultimately 
refined  into  the  NoRMA  winner 

Contemporary  lotJc 

Rosenberg  says  that  the  series  “fitted 
our  needs,”  in  attracting  shoppers  who 
had  dismissed  Miller  as  a  bastion  of  old 
lady  shoes.  Miller  had  developed  a  new 
line  of  contemporary  shoe  fashions,  and 
wanted  to  attract  the  more  “with  it”  shop¬ 
per  into  the  store. 

They  found  that  Miller  could  do  this 
through  the  Morris  series,  and  so  began  a 
partnership  to  attract  ladies  out  of  bou¬ 
tiques  and  back  to  Miller,  which  could 
provide  both  the  contemporary  and  the 
more  formal  shoe. 

To  accomplish  this.  Miller  placed  ads  in 
11  major  dailies,  corresponding  to  the  cit¬ 
ies  where  Miller  has  its  stores — New  York, 
Atlanta,  Chicago,  etc.  This  despite  the 
fact  that  there  are  several  Miller  stores 
in  the  newer  suburban  shopping  malls  that 
ring  the  major  cities. 

^tie  said  that  for  Miller's  needs,  it  was 
more  effective  to  use  the  center  city  daily, 
instead  of  the  local  suburban  paper.  She 
feels  that  the  Miller  customer  wouldn’t 
use  the  local  suburban  paper  for  her  shoe 
ideas. 

By  concentrating  in  the  center  city.  Mil¬ 
ler  would  continue  to  attract  the  urban 
resident.  To  be  sure,  much  of  this  decision 
resulted  from  budgetary  limitations,  but 
mostly,  a  realization  of  the  market  and 
the  customer  that  Miller  was  trying  to 
reach. 

As  the  series  began  to  develop,  the  rap¬ 
port  between  Miller  and  Kathy  Paine  did 
too.  Katie  Rosenberg  is  quick  to  praise 
HAM,  that  they  have  some  “wonderfully 
creative  people”  who  are  quite  capable, 
but  it  is  Kathy  Paine  that  Miller  feels  is 
the  essential. 

So,  when  she  left  for  Kelly,  Nason,  so 
did  Miller.  Katy  is  hesitant  to  speak  about 
the  dollars  and  cents  of  her  ad  budget,  but 
like  every  other  ad  director,  obviously  she 
would  like  a  larger  one. 

Katie  expects  that  this  limitation  will 
cause  Miller  to  place  small  ads  with  Kel¬ 
ly,  but  contends  that  Miller  will  continue  to 
utilize  the  dailies  as  opposed  to  the  slicks. 

Again,  Katie  says  a  lot  of  this  is  a 


monetary  consideration.  But  as  in  all  ad¬ 
vertising,  there  is  too  the  question  of 
effectiveness  in  placement.  While  the  slicks 
might  have  more  affluent  readers,  they 
have  higher  rates,  and  usually  lower  cir¬ 
culation. 

Katie  kept  the  NoRMA,  while  HAM  lost 
Kathy  Paine  and  the  account. 


Three  million  lines 

The  Virginian-Pilot/Ledger-Star  recent¬ 
ly  presented  a  special  Landmark  Milestone 
Award  to  Norfolk  Sears  Group  manager 
Marvin  Hallenbeck  for  investing  more 
than  3,000,000  lines  of  advertising  in  the 
newspapers  during  1972.  Although  the 
newspapers  have  had  a  million-liner  club 
for  several  years,  1972  marked  the  first 
time  any  single  advertiser  had  ever  placed 
3,000,000  lines. 


Aide  to  Gov.  Meskill 

Susan  White,  former  city  editor  of  the 
Winsted  (Conn.)  Evening  Citizen,  has 
been  appointed  an  administrative  assis¬ 
tant  to  Gov.  Thomas  J.  Meskill. 


Further  hearings  have  been  ordered 
held  on  a  decision  by  the  Oklahoma  Corpo¬ 
ration  Commission  to  limit  promotional 
programs  and  advertising  which  encour¬ 
ages  use  of  natural  gas  and  electricity. 

The  Commission  originally  made  the  or¬ 
der  known  on  December  21,  but  the  utili¬ 
ties  effected  appealed  to  the  Oklahoma  Su¬ 
preme  Court. 

The  Court  ruled  that  further  hearings 
would  have  to  be  held,  and  these  begin  on 
January  17. 

The  original  order  would  limit  advertis¬ 
ing  except  for  consumer  and  conseiwation 
advertising.  Electricity  in  Oklahoma  is 
produced  from  plants  run  by  natural  gas. 

Public  Service  Co.  of  Oklahoma,  Okla¬ 
homa  Gas  and  Electric  and  the  Oklahoma 
Natural  Gas  Co.  stated  that  they  spent 
a  total  of  $6.3  million  on  promotional  and 
advertising  programs  during  1972. 

• 


Richard  N.  Hammell,  who  owns  Ham- 
mell  Newspapers,  Florence,  Ala.  has 
asked  the  Federal  Communications  Com¬ 
mission  to  approve  his  purchase  of  radio 
station  WOWL,  in  Florence.  Hammell 
owns  five  dailies  in  Oklahoma,  Iowa  and 
Alabama. 


Buying  radio  station 


Promotion 

SIGN  OF  THE  TIMES 


The  Racine  (Wise.)  Journal  Times,  a 
division  of  Lee  Enterprises  Inc.,  is  one  of 
many  newspapers  in  the  last  couple  of 
years  that  has  sought  to  modernize  its 
image. 

Back  in  1969  the  paper  took  a  look  at 
itself  and  decided  that  its  conservative, 
rather  old-fashioned  image  had  kept  pace 
with  neither  its  growth  nor  the  times. 

Times  executives.  Bob  Ross,  general 
manager,  Verne  Hoffman,  executive  editor, 
and  George  Hansen,  managing  editor, 
decided  that  professional  help  was  needed 
to  create  a  distinctive  and  modern  mark 
that  would  capture  the  “today  image” 
they  wanted  to  project. 

Bozell  &  Jacobs’  Racine  office  got  the 
call,  and  art  director  Bernie  Stroschein 
and  his  crew  produced  a  new  mark  that 
served  as  the  catalyst  the  Times  was 
seeking. 

The  mark,  as  illustrated  here,  consists 
of  a  stylized  T  in  a  modern  configuration 
which  conveys  the  image  of  a  person.  The 
T  refers  to  the  Journal  Times,  the  pa¬ 
per’s  new  name  which  reflects  its  growing 
ci^xulation  in  the  area  and  the  fact  that 
the  news  is  written  for  and  about  people. 

The  new  mark  was  incorporated  into 
in-house  advertising  and  merchandising 
promotions  proposed  by  B&J.  All  newspa¬ 
per  stationery  and  forms  were  revised. 
Promotional  items  from  pens  to  new  em¬ 
blems  for  carrier  bags  and  rural  paper 


boxes  were  made  up. 

Times  management  informed  the  agen¬ 
cy  that  the  response  was  overwhelmingly 
positive  and  attributes  higher  sales  of  the 
Sunday  papers  to  the  new  sign. 
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SKITCH  HENDERSON 

Conductor,  The  Tulsa 
Philharmonic  Orchestra 


This  Guy  has 
"played  anHind!" 

Read  why  he  picked  the  Tempo  of 

TERRIFIC  TULSA 


SKITCH  HENDERSON,  the  nationally-known 
conductor,  composer  and  musical  personality 
picked  Tulsa  for  his  "musical  home’.’  Unusual? 
Not  at  all.  Tulsa  is  one  of  the  most  cosmopol¬ 
itan  cities  in  the  nation,  and  its  Philharmonic, 
which  Skitch  will  conduct,  is  one  of  the  top 
orchestras  in  the  entire  Midwest.  Read  what 
Skitch  has  to  say:  "I  was  attracted  to  Tulsa 
because  of  the  ‘tone’  of  the  city  .  .  .  and  that’s 
not  a  pun.  The  orchestra  plays  more  than  100 
performances  to  all  types  of  audiences 
throughout  the  area.  The  citizens  are  nation¬ 
ally  and  internationally  known  and  are  imbued 


with  a  civic  spirit  and  loyalty  that  is,  unfortun¬ 
ately,  almost  a  thing  of  the  past  in  larger  cities. 

.  .  .  Besides,  it’s  a  great  place  to  live!” 

What  does  all  this  have  to  do  with  marketing 
and  advertising?  Simply  that  Tulsans,  with 
higher-than-average  incomes  are  more  respon¬ 
sive  to  the  new.  One  of  the  highest  per  capita 
college  degree  counts  in  America,  and  THE 
largest  per  capita  number  of  engineers  .  .  . 
remember  that  Tulsa  is  literate,  lively,  and 
BOOMING!  Tell  and  sell  your  merchandise  in 
Tulsa’s  number  One  advertising  medium  .  .  . 


CKulsa  O^ribum 

THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 

Two  Independent  &  Separately  Owned  Newspapers  •  Reps.-BRANHAM-MOLONEY 


A  40-COUNTY— MORE  THAN  4  BILLION  MARKET 


AN  OCEAN  PORT 


Weekly  editor  By  Margaret  Cronin  Fisk 

PUBUSHER  TURNS  OVER  HIRING  TO  STAFF 


For  most  job  interviews  a  prospective 
employee  only  has  to  impress  the  boss  to 
get  hired.  But  at  the  Swainsboro  (Ga.) 
Forest  Blade  job  applicants  have  to  be 
okayed  by  everyone  on  the  staff. 

The  Forest  Blade  has  used  this  unique 
way  of  hiring  people  for  four  or  five 
years  and  has  all  but  eliminated  the  high 
employee  turnover  common  to  many  pa¬ 
pers. 

Publisher  William  C.  Rogers  noted  “I 
don’t  consider  myself  the  best  judge  of 
character.  I  let  those  people  who  will  be 
working  with  the  person  involved  inter¬ 
view  him.” 

The  job  applicant,  however,  doesn’t 
know  he’s  being  interviewed  by  the  rest  of 
the  staff.  Rogers  said  he  takes  a  promis¬ 
ing  applicant  around  a  tour  of  the  Forest 
Blade  plant,  “then  I  find  an  excuse  to 
disappear  and  let  my  people  talk  to  him.” 

One  negative  reaction  from  the  current 
staff  and  Rogers  won’t  hire  the  applicant. 

Rogers  said  the  hiring  policy  “developed 
naturally”  after  the  newspaper  experi¬ 
enced  several  staff  changes. 

Rogers,  who  majored  in  psychology  in 
college,  said  most  of  his  staff  turnovers 
were  the  result  of  workers  not  being  able 
to  get  along  with  each  other,  rather  than 
inability  to  do  the  job. 

The  Forest  Blade  staff  has  about  12 
people  full  time,  including  news  and 
typesetting.  All  but  the  press  run  is  con¬ 
ducted  in  the  Swainsboro  shop. 

Rogers  noted  that  his  policy  “might  not 
work”  in  a  larger  situation.  Swainsboro  is 
a  small  town  and  “we  usually  know  about 
a  person  and  his  family  before  we  talk  to 
him.” 

The  Forest  Blade  has  published  weekly 
in  Swainsboro  for  109  years.  Rogers  has 
been  publisher  for  14. 

The  Forest  Blade  has  received  the  Gen¬ 
eral  Excellence  Award  in  its  circulation 
division  from  the  National  Newspaper 
Association  for  the  past  two  years.  The 
weekly  has  a  paid  circulation  of  4750  and 
carries  “strictly  local  new’s  and  columns.” 

Publisher  Rogers  was  formerly  the  edi¬ 
tor  of  the  Waynesboro  (Ga.)  True  Citi¬ 
zen  for  four  years  before  acquiring  the 
Forest  Blade. 

«  *  * 

Weekly  sales 

Jerry  Fuchs,  president,  and  Millard 
Hoyle,  secretary-treasurer,  of  Gavilan 
Newspapers  Inc.  in  Gilroy,  California, 
have  announced  the  purchase  of  the  Gil¬ 
roy  News  Herald.  Fuchs  and  Hoyle  pur¬ 
chased  the  century  old  Gilroy  Dispatch  in 
March  of  1972,  from  Califia  Corp. 

The  Gilroy  Herald  was  founded  18 
months  ago  by  John  Doherty,  former  busi¬ 
ness  manager  of  the  Dispatch.  In  a  law¬ 
suit  charging  that  Doherty  had  formed  the 
Herald  while  still  serving  as  business 
manager  of  the  Dispatch,  Califia  won  an 
out  of  court  settlement. 

Fuchs  worked  for  Matzner  Suburban 
Newspapers  in  Wayne,  New  Jersey  for  14 
years,  resigning  in  July  of  1971,  as  vice 
president  and  general  manager. 


When  Doherty  founded  the  Herald, 
Fuchs  was  employed  in  his  place  as  busi¬ 
ness  manager  of  the  Gilroy  Dispatch. 
Within  the  space  of  seven  months,  he  and 
Millard  Hoyle  purchased  the  Dispatch. 

The  Gilroy  Dispatch  publishes  Wednes¬ 
day  and  Friday  with  a  paid  circulation  of 
3,700.  A  companion  shopper,  the  South 
Valley  Life  is  published  on  Wednesdays 
and  mailed  to  more  than  8,000  homes  in 
Gilroy,  Morgan  Hill  and  San  Martin. 

«  *  * 

Don  Mullan,  who  has  been  managing 
editor  of  the  Guelph  (Ont.)  Daily  Mercu¬ 
ry  for  the  past  three  years,  has  purchased 
two  eastern  Ontario  weeklies. 

The  papers,  the  Mamora  Herald  and 
the  Norwood  Register  were  bought  by 
Mullan,  along  with  their  printing  plants. 
The  Herald  was  purchas^  from  Mr.  & 
Mrs.  Jack  Golden  and  the  Register  from 
the  estate  of  the  late  Jack  Cheevers. 

Mullan  will  become  president  and  pub¬ 
lisher  of  the  papers.  He  has  worked  for 
Thomson  Newspapers  for  16  years,  on 
various  Canadian  papers. 

«  «  « 

The  Cambridge  (O.)  Daily  Jeffersonian 
has  purchased  the  Newcomerston  (O.) 
News,  a  weekly.  Named  to  edit  the  News 
is  Jeffersonian  veteran  Jerry  Wolfrom. 
He  will  be  assisted  by  Shirley  Hayes,  who 
had  been  with  the  News. 

The  purchase,  for  an  undisclosed  price, 
was  made  from  Mrs.  Florence  Julien,  who 
has  operated  the  paper  since  the  death  of 
her  husband  Max,  president  and  general 
manager,  in  1970.  "rhe  purchase  includes 
land,  building  and  the  News’  equipment. 
Wolfrom  is  an  8-year  veteran  with  the 
Jeffersonian. 

*  4>  * 

The  weekly  St.  John  (Kan.)  News,  has 
been  acquired  by  the  Tribune  Publishing 
Co.,  publishers  of  the  Pratt  (Kan.) 
Tribune,  a  daily.  Clelland  Cole,  owner  of 
the  News  since  1943,  will  continue  as 
publisher  on  a  part  time  basis.  Jeff  Barnes, 
son  of  the  publisher  of  the  Tribune, 
has  been  named  managing  editor.  The 
News  was  changed  to  the  offset  printing 
process  on  January  4.  Krehbiel-Bolitho 
Newspaper  Service  Inc.  was  the  broker  in 
the  transaction. 

*  *  * 

Roger  and  Sandra  Sterling  have  pur¬ 
chased  the  2,950  circulation  weekly  Car- 
pinteria  (Calif.)  Herald  from  John  and 
Mary  Henderson. 

The  Sterlings  also  own  the  La  Virgenes 
Enterprise  in  Calabasas,  west  of  Los  An¬ 
geles.  The  Herald,  founded  in  1920,  is  lo¬ 
cated  in  the  area  just  south  of  Santa 
Barbara. 

Sterling  is  a  fourth-generation  journal¬ 
ist,  who  had  experience  on  his  father’s 
Sanger  (Calif.)  Herald  while  in  college. 
Mel  Hodell  was  broker  for  the  sale,  for 
which  no  price  has  been  announced. 

*  *  * 

Frank  Parchman,  publisher  of  the  Mon¬ 
mouth  (Ore.)  Polk  County  Sun,  has  pur¬ 
chased  the  Mount  Angel  (Ore.)  News  and 
the  Willamina  (Ore.)  Times. 

Mr.  &  Mrs.  E.  B.  Stolle  were  the  sellers 


of  the  News,  and  Mr.  &  Mrs.  Orval 
Thompson  were  the  owners  of  the  Times. 
Parchman  named  Donald  Ross  former 
managing  editor  of  the  Polk  County  Sun  as 
publisher  of  the  Mt.  Angel  paper. 

*  *  • 

The  Sheffield  (Ala.)  Standard  and 
Times  has  been  sold  to  Jim  Crawford,  Jr. 
Crawford,  who  is  with  the  Colbert  County 
Publishing  Co.  will  be  president  and  pub^ 
lisher  of  the  S  &  T.  The  paper,  a  weekly 
with  a  reported  circulation  of  505,  was 
owned  previously  by  Mrs.  George  Morris, 
and  the  Morris  Publishing  Co. 

*  *  * 

Briefs 

Meridian,  Mississippi  has  a  new  free 
distribution  weekly  newspaper.  The 
Lauderdale  Ledger  (named  after  the 
county)  began  publication  December  29, 
1972. 

Editor  and  publisher  of  the  new 
newspaper  is  Ray  Narro,  former  sports 
editor  of  the  Meridian  Star.  E.  I.  Watson, 
formerly  of  the  defunct  Jackson  State- 
Times,  is  the  director  of  advertising. 

The  Ledger  is  mailed  to  8,236  rural 
families  in  Lauderdale  county. 

*  *  * 

While  many  weekly  newspapers  in  the 
U.S.  celebrated  the  New  Year  with  a  cap¬ 
sule  rundown  of  the  year’s  events,  the 
Country  Squire  in  South  Kansas  City, 
Kansas,  did  something  different. 

Borrowing  a  little  from  Esquire  Maga¬ 
zine’s  Dubious  Achievement  Awards,  the 
Squire’s  Tom  Leathers  assembled  the 
more  ironic  moments  of  1972  for  its  An¬ 
nual  Awards.  A  sampling: 

“The  No-One-Will-Ever-Know-The-Dif- 
ference  Award :  To  Senator  Robert 
Bennett  who,  in  his  election  advertise¬ 
ments,  used  an  endorsement  by  the  Vil¬ 
lage  Squire  to  show  the  support  he  was 
gating.  He  neglected  to  mention  that  the 
endorsement  had  been  made  prior  to  a 
previous  election — and  that  the  Village 
Squire  endorsed  his  opponent  in  1972. 

“The  Tasty  Morsel  Award :  To  the  Spa¬ 
ghetti  emporium  who  on  its  radio  commer¬ 
cials  explained  that  a  mobile  blood  bank 
was  parked  at  the  restaurant.  ‘Get  a  free 
spaghetti  dinner  by  coming  over  and  giv¬ 
ing  a  pint  of  blood,’  the  commercial 
added.” 

•  *  * 

Three  midwest  weeklies,  with  281  years 
of  continuous  publishing  between  them, 
have  folded. 

The  100-year-old  Pike  County  (Ill.)  Ad¬ 
age  ceased  publication  in  November.  Pub¬ 
lishers  Harry  and  Frances  Hess  noted  in 
a  farewell  editorial  “Granddad  had  it.  Dad 
had  it,  and  We’ve  had  it!” 

The  98-year  old  Norwegian  language 
Decorah  (Iowa)  Posten  folded  in  Decem¬ 
ber  with  a  final  circulation  of  5000,  down 
from  45,000.  The  Posten’s  subscription 
lists  will  be  taken  over  by  another  Norwe¬ 
gian  language  newspaper  published  in 
Seattle. 

The  junior  member  of  the  trio,  the 
Cambridge  (Iowa)  Leader  was  founded  in 
1889.  For  64  years  the  Leader  was  owned 
by  the  Langford  family,  current  publisher 
Lafayette  0.  Langford.  Up  until  its  re¬ 
cent  death,  the  Cambridge  Leader  was  one 
of  the  few  papers  left  in  the  U.S.  whose 
type  was  set  by  hand. 
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The  Chemcomatic  System  helps  the  Las  Vegas 
Review- Journal  hit  newsstands  on  time. 


When  your  province  is  a  dynamic,  news-generating  enter¬ 
tainment  city,  meeting  press  deadlines  is  critical.  The  Re¬ 
view-Journal,  member  of  the  Donrey  Media  Group,  now  has 
additional  breathing  time,  thanks  to  its  new  Chemcomatic 
System  which  offers  fully-automated  negative  making  for 
the  high  speed,  precisely-controlled  photomechan¬ 
ical  operation. 

"What  we  were  looking  for,”  says  Dennis  Schieck,  Produc¬ 
tion  Manager  of  the  Review-Journal,  “was  a  complete  sys¬ 
tem  conversion  to  offset  reproduction.  We  found  Chemco 
could  best  meet  all  our  needs.  And  the  system  is  operating 
so  efficiently  that  despite  last  minute  editorial  requirements, 
deadlines  now  come  easy." 


Chemcoman  Ed  Fountaine  recommended  a  Chemco¬ 
matic  System  including  the  Marathon  roll-film  camera,  an 
automatic  film  transport,  film  processor,  and  the  Chemco 
pin  register  drill  system,  plus  Powerline*  film  and  Powerflo* 
developer.  In  combination,  they  assure  fast,  economical 
performance  for  Nevada’s  largest  daily  newspaper. 

Why  don’t  you  look  into  photomechanical  reproduction 
the  Chemco  way?  For  a  copy  of  the  new  Chemco  publica¬ 
tion,  “The  Total  Offset  Newspaper,” write  on  your  letterhead 
to  Chemco  Photoproducts  Co., 

Di V.  of  Powers  Chemco,  Inc., 

Glen  Cove,  New  York  1 1542. 

Leader  in  Automated  Negative  Making 


chemco, 


CALL  YOUR  CHEMCOMAN... AND  SOMETHING  GREAT  DEVELOPS 


Mm  <a«sars 


N.Y.  Times  won’t  work 
with  press  council 


R.  Hoe  case 

remains 

unsettled 

Judge  Sylvester  J.  Ryan  has  instructed 
lawyers  representing  an  unoffical  group 
of  Class  A  stockholders  and  a  group  of 
creditors  (“unofficial  because  they  are  un¬ 
recognized  by  the  court)  to  “either  go 
ahead  or  not”  in  their  appeal  of  the 
judge’s  decision  to  sell  an  estimated  $9 
million  of  R.  Hoe  &  Co.  printing  inventory 
and  real  estate  to  the  Wood  Co. 

In  a  hearing  January  17  in  U.S.  Dis¬ 
trict  Court  in  Manhattan,  the  judge  ad¬ 
monished  the  lawyers  for  “tying  up  the 
inventory  and  costing  the  taxpayers  and 
the  company  a  great  deal  of  money.” 

Said  Ryan:  “I  made  the  best  possible 
deal  that  could  be  made;  fair,  just,  and 
equitable,  and  I’m  not  going  to  permit  you 
to  tie  up  the  settlement  any  longer.  So  go 
ahead  or  I’m  going  to  instruct  the  trustee 
to  deny  your  appeal.” 

The  sale  approved  by  Ryan  on  Novem¬ 
ber  17,  would  give  Wood  all  remaining 
usable  press  inventory  at  Hoe’s  New  Jer¬ 
sey  and  Bronx  plants,  a  relatively  new 
44,000  square  foot  building,  and  8%  acres 
of  land,  for  $4  million.  The  court,  and  Hoe 
trustee  John  Galgay,  contend  that  the  sale 
would  eliminate  the  cost  of  maintaining 
the  inventory  over  a  long  period  and  free 
remaining  land  for  sale. 

Harold  Saligson,  attorney  for  the  Class 
A  stockholders  had  told  the  court  that  the 
appeal  would  not  be  pursued  if  an  agree¬ 
ment  could  be  reached  with  the  Talcott 
Co.,  which  loaned  to  Hoe  $12  million 
shortly  before  its  demise,  to  reduce  its 
claim  to  interest. 

Informed  that  an  arrangement  had  been 
worked  out  to  pay  Talcott  $5.4  million  in 
addition  to  what  has  been  paid  already, 
Saligson  wished  to  see  the  papers.  Said 
the  judge:  “We  have  reached  an  agree¬ 
ment  on  general  terms,  the  final  agree¬ 
ment  will  be  submitted  on  notice  to  every¬ 
one.  At  that  time,  if  you’re  still  unhappy, 
you  can  file  your  objections.  But  at  this 
point,  I  don’t  see  what  good  you’re  accom¬ 
plishing  drawing  the  thing  out.” 

The  next  hearing  is  scheduled  for  April 
27  at  10:30  am  in  Foley  Square,  New 
York. 

Schick  to  invest 
$1.5m  in  co-op  ads 


Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times,  said  (January  15) 
that  the  Times  will  refuse  to  cooperate 
with  the  press  council  being  established  by 
the  Twentieth  Century  Fund  to  monitor 
news  media. 

In  a  memorandum  to  the  Times’  staff, 
Sulzberger  questioned  the  ability  of  the 
council  to  help  the  news  media  meet  the 
threats  of  intimidation  by  government 
against  reporters  and  broadcasters. 

“As  we  view  it,”  wrote  the  publisher, 
“we  are  being  asked  to  accept  what  we 
regard  as  a  form  of  voluntary  regulation 
in  the  name  of  enhancing  press  freedom. 
We  respect  the  good  intention  of  the 
fund,  but  we  believe  the  operation  of  such 
a  council  would  not  only  fail  to  achieve  its 
purposes  but  could  actually  harm  the 
cause  of  press  freedom  in  the  United 
States.” 

“Accordingly,”  continued  Sulzberger, 
“we  have  decided  not  to  participate  in  the 
work  of  the  council.  This  means  we  will 
not  be  a  party  to  their  investigations,  nor 
will  we  furnish  information  or  explana¬ 
tions  to  the  council.” 

Replying  to  Sulzberger’s  statement  M. 
J.  Rossant,  director  of  the  Twentieth  Cen¬ 
tury  Fund  said:  “I  much  regret  that  the 
Times  will  not  cooperate  because  I  think 
it  is  the  most  responsible  and  best,  and 
therefore  should  have  nothing  to  fear 
from  cooperation.  I  am  surprised  the 
council  has  been  condemned  before  its 
members  are  known  or  it  has  had  a 
chance  to  prove  itself.” 

He  added  that  he  expected  the  council 
to  investigate  news  organizations  re¬ 
gardless  of  whether  they  cooperate. 

The  council,  to  consist  of  15  members, 
and  scheduled  to  go  into  operation  in 
March,  would  act  as  an  “ombudsman”  to 
investigate  complaints  brought  by  both 
press  and  public,  but  would  have  no  coer¬ 
cive  power.  The  formation  of  the  council 
was  recommended  by  a  task  force  (E&P 
Dec.  2),  among  whose  members  was 
Times’  editor  of  the  editorial  page,  John 
Oakes. 

According  to  a  spokesman  at  the  Twen¬ 
tieth  Century  Fund  in  New  York,  the 
refusal  by  the  Times  is  the  first  such 
action  taken  by  a  newspaper,  although  “a 
number  of  papers  have  expressed 
pessimism  about  the  project  in  their  edito¬ 
rial  columns.” 

The  New  York  News  on  January  17 
repeated  its  comment  from  a  December  2 
editorial:  “We  don’t  care  how  much  the 
Fund  prates  about  its  virtuous  intentions. 
This  is  a  sneak  attempt  at  press  regula¬ 
tion,  a  bid  for  a  role  as  unofficial  news 
censor.” 

Washington  Post's  executive  editor 
Bengamin  C.  Bradlee  stated  January  16 
that  the  Post  would  cooperate  with  the 
council  the  same  as  it  does  now  when  it 
“answers  questions  about  ourselves  from 
private  organizations.” 

Bradlee  further  said  that  “it  is  difficult 
to  comment  about  an  organization  that 
does  not  exist  and  whose  ground  rules  are 


therefore  unknown.”  His  remarks  were 
published  in  a  Post  story  about  the  Times’ 
decision  to  stay  off  the  panel. 

In  his  “Editor’s  Notebook”  January  14, 
John  S.  Knight,  editorial  chairman  of  the 
Knight  Newspapers  said:  “Editors  are  ac¬ 
countable  to  their  readers,  not  to  a  group 
of  self-appointed  busybodies  with  time  on 
their  hands  .  .  .  any  self-respecting  editor 
who  submits  to  bar  association  ‘guidelines’ 
or  subscribes  to  meddling  by  the  National 
Press  Council  is  simply  eroding  his  own 
freedoms.” 

Earl  H.  Richert,  editor-in-chief  of 
Scripps-Howard  Newspapers,  said,  “we 
are  against  a  press  council  such  as  being 
proposed  in  any  form  or  coloration,  re¬ 
gardless  of  sponsorship.  It  would  not  be 
in  the  interest  of  press  freedom  in 
America.” 

• 

Gannett  names  Langdon 
ME  of  its  news  service 

New  assignments  in  Gannett  Co.’s  news 
service  and  its  Rochester,  Washington, 
Albany  bureaus  were  announced  by  John 
C.  Quinn,  vicepresident-news. 

Jerry  Langdon  has  been  promoted  to 
managing  editor  of  the  Gannett  News 
Service  with  responsibility  for  the  Roch¬ 
ester  bureau  and  the  daily  news  report. 
Langdon  has  been  GNS  Rochester  news 
editor  for  six  months,  since  coming  from 
the  Ithaca  (N.Y.)  Journal  where  he  was 
editor. 

John  Omicinski,  GNS-Rochester  news 
editor  since  1969,  has  been  reassigned  to 
the  Washington  bureau  to  coordinate 
Capitol  Hill  regional  coverage  of  congres¬ 
sional  delegations  from  areas  served  by 
Gannett  papers. 

Sidney  H.  Hurlburt,  an  AP  staffer  for 
8  years,  has  been  named  night  news  edi¬ 
tor  of  the  GNS-Rochester  bureau.  Robin 
Branch  will  supervise  the  day  report  and 
the  features  package.  Charles  Holcomb, 
New  York  manager  for  statewide  cover¬ 
age,  will  assume  the  added  duties  of  the 
Albany  bureau  chief,  succeeding  Emmet 
O’Brien,  who  is  retiring  after  44  years 
with  Gannett. 

• 

L.  A.  Times  breaks 
classified  ad  mark 

The  Los  Angeles  Times  published  4,322, 
685  classified  ads  in  1972,  a  new  record. 
This  was  more  than  264,898  over  the  old 
record,  set  by  the  Times  in  1965. 

In  terms  of  net  paid  lines,  the  Times 
published  33,982,647.  This  was  also  an 
increase  over  the  existing  record. 

In  its  January  7,  1973  Classified 

Jubilee  issue,  the  Times  ran  more  than 
18,168  ads  in  124  pages.  This  represented 
300,770  lines.  The  Jubilee  is  one  of  three 
special  classified  editions  the  Times  pub¬ 
lishes. 


Schick  Incorporated  will  have  the  larg¬ 
est  first  half-year  ad  campaign  in  its 
history.  Schick  will  spend  $4.3  million  for 
the  spring  campaign,  plus  another  $1.5 
million  in  co-op  advertising. 

The  outlay  is  being  tied  to  Schick’s 
1973 — “Gold  Medal  Year”  campaign, 
which  will  focus  on  Schick  spokesman 
Mark  Spitz,  the  Olympic  star. 

The  ads,  created  for  Schick  by  Dancer- 
Fitzgerald-Sample  Inc.  will  appear  in  vol¬ 
ume  on  tv,  as  well  as  extensively  in  pa¬ 
pers  and  magazines. 
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39th  annual 
1973  National 
Headliner  Awards 


FOR  OUTSTANDING  ACfflEVEMENT  IN  JOURNAUSM 

Reportings  Writing,  Photography,  TV  and  Radio  Broadcasting 

DEADLINE  FOR  ENTRIES:  FEBRUARY  15,  1973 


Eligibility 

Headliner  competition  is  open  to  all  material  published  or  broadcast 
between  January  1,  1972,  and  December  31,  1972. 

There  is  no  limit  on  the  number  of  entries  that  may  be  submitted. 
However,  each  entry  may  be  entered  in  only  one  category. 

The  deadline  for  entries  is  February  15,  1973.  Entries  will  not  be 
returned. 

Headliner  awards  will  be  presented  at  the  three-day  National 
Headliner  weekend  at  Atlantic  City  in  the  Spring.  Winners  will  be 
guests  of  the  National  Headliners  Club. 

Public  Service  entries  for  both  print  and  broadcast  should  be 
accompanied  by  a  letter  outlining  background,  accomplishments  and 
results.  In  print  Public  Service,  the  exhibit  can  induce  clippings  of 
stories,  series,  photos,  editorials  and  community  reaction. 

.411  photo  entries  must  be  mounted.  Size  of  prints  may  range  from 
8  by  10  to  11  by  14.  Entries  should  contain  captions  and  tearsheets 
to  indicate  publication. 

Television  entries  must  be  in  the  form  of  16  mm  film  projection 
prints,  or  16  mm  film  transfers  (kines)  from  videotapes. 

Radio  entries  should  be  in  the  form  of  audio  tapes  at  7V^  IPS,  full 
track.  Individual  entries  should  be  on  separate  reels.  Campaign  entries 
may  be  on  same  reel. 

In  all  radio  and  television  categories,  awards  are  made  to  a  station 
or  a  network  with  proper  credits  to  an  individual  or  individuals. 
Television  and  radio  entries  should  include  a  brief  printed  resume  of 
the  entry,  with  the  material  for  judging. 

SEND  ALL  ENTRIES  TO:  ELAINE  FRAYNE,  SECRETARY, 
NATIONAL  HEADLINERS  CLVB,  2300  PACIFIC  AVENUE, 
CONVENTION  HALL,  ATLANTIC  CITY,  N.J.  08401. 

Headliner  Achievement  Atvardg  For  Daily  Newspapers 

1.  Outstanding  domestic  news  reporting,  news  feature  or  news  series 
in  Daily  Newspaper — Circulation  up  to  50,000. 

2.  Outstanding  domestic  news  reporting,  news  feature  or  news  scries 
in  Daily  Newspaper — Circulation  from  50,000  to  150,000. 

3.  Outstanding  domestic  news  reporting,  news  feature  or  news  series 
in  Daily  Newspaper — Circulation  over  150,000. 

4.  Consistently  outstanding  local  interest  or  feature  column  on 
variety  of  general  subjects. 

5.  Consistently  outstanding  local  interest  or  feature  column  on  one 
subject.  (Examples:  business,  food,  finance,  fashion,  drama,  Radio-TV, 
or  others.) 

6.  Consistently  outstanding  editorial  cartoons. 

7.  Outstanding  spot  news  photography. 

8.  Outstanding  feature  photography. 


9.  Outstanding  sports  photography. 

10.  Consistently  outstanding  sportswriting  or  sports  colunm 
by  an  individual. 

11.  Consistently  outstanding  newspaper  published  magazine. 
12  Outstanding  investigative  or  other  specialized  reporting. 
13.  Outstanding  public  service  by  a  newspaper. 


Headliner  Achievement  Awards  For  Magazines  and  Syndicates 

1.  Outstanding  coverage  of  a  major  domestic  news  event. 

2.  Consistently  outstanding  feature  writing  by  an  individual. 

3.  Consistently  outstanding  special  feature  column  on  one  subject. 
(Examples:  business,  food,  finance,  fashion,  drama,  Radio-TV,  Wash¬ 
ington  coverage,  sports,  travel,  or  others.) 

4.  Best  domestic  news  feature  or  news  series. 

5.  Syndicate  photos. 


Headliner  Achievement  Awards  For  Radio  Stations 

1.  Consistently  outstanding  radio  reporting  (cities  over  250,000). 

2.  Consistently  outstanding  radio  reporting  (cities  under  250,000). 

3.  Consistently  outstanding  radio  editorials  (no  population  limit). 

4.  Outstanding  public  service  by  a  station  (no  population  limit). 


Headliner  Achievement  Awards  For  Radio  Networks 

1.  Consistently  outstanding  radio  reporting. 

2.  Oustanding  public  service  by  a  network. 

3.  Outstanding  documentary  by  a  network. 


Headliner  Achievement  Awards  For  Television  Stations 

1.  Consistently  outstanding  TV  reporting  (cities  over  500,000). 

2.  Consistently  outstanding  TV  reporting  (cities  under  500,000). 

3.  Consistently  outstanding  TV  editorials  (no  population  limit). 

4.  Outstanding  public  service  by  a  station  (no  population  limit). 


Headliner  Achievement  Awards  For  TV  Networks 

1.  Consistently  outstanding  TV  reporting. 

2.  Outstanding  public  service  by  a  network. 

3.  Outstanding  documentary  by  a  network. 


Whenabig 
insurance  story  breaks, 
we  can  help  you 
put  it  together. 


Keeping  up  on  car  insurance  news  today  isn't  the 
world's  easiest  assignment.  Getting  the  facts  is 
only  half  the  job. 


The  hard  part  is  understanding  them  and  making 
them  easily  understood. 


Our  Press  Relations  Department  can  help. 

You'll  get  the  straight  facts  you  want,  and 
straight  talk,  too.  Fifty  years  experience  says  we 
understand  the  insurance  business.  And  the  fact 
that  many  of  the  top  editors  and  columnists  in  the 
country  contact  us  for  information  says  we 
understand  your  field,  too. 

Give  us  a  call.  Our  staff  of  news-trained  pros 
will  fill  you  in  quickly,  and  accurately.  And 
with  an  understanding  that  comes  from  being  first 
in  car  insurance. 


Call  309/662-2521  or  309/662-2063 
Department  of  Public  Relations 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 
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This  year,  New  Englanders  are  spending  at  the  rate  of  $509- 
million  every  week  in  local  retail  stores — an  estimated  $6,908 
during  the  year  for  every  one  of  the  region’s  3.8  million  house¬ 
holds — $538  above  the  national  average!  And  when  it  comes 
to  food  sales.  New  England's  $1,646  per-household  exceeds 
the  U.S.  average  by  14.4%!  New  Englanders  buy  more  news¬ 
papers,  too.  In  the  six  states  of  the  region,  daily  newspapers 
average  no  less  than  71%  home  coverage,  and  at  least  one 
local  daily  goes  into  93%  of  homes.  To  sell  more,  buy  news¬ 
papers — in  New  England! 

Take  a  look  at  these  figures: 


ftfitSteifaiA 


Per  hh. 

Retail  Sales 

Food  Sales 

Food  Sales 

MAINE 

$  1,939,263,000 

$  497,345,000 

$1,632 

NEW  HAMPSHIRE 

1,705,328,000 

441,778,000 

1,839 

VERMONT 

1,095,875,000 

257,763,000 

1,873 

MASSACHUSETTS 

12,925,250,000 

3,000,345,000 

1,655 

RHODE  ISLAND 

1,912,428,000 

449,017,000 

1,493 

CONNECTICUT 

6,924,557,000 

1,659,426,000 

1,595 

Advertising  gets  results  in  these  leading  New  England  newspapers: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 


VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


t 


&  GOLDMINE 


SENATOR  SOAPER  SAYS: 

“London  flu  is  spreading  on  the 
Continent.  A  Common  Market 
means  sharing  everything.” 

“Winter  storms  aren’t  getting 
any  worse,  it’s  just  that  there  are 
more  things  that  won’t  work  dur¬ 
ing  them.” 


It’s  because  of  nuggets  like  these 
that  TIME  magazine  called  BILL 
VAUGHAN  ‘probably  the  best’ 
paragrapher  in  the  country. 

(  A  dozen  a  day.  6  days  a  week  ) 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street  •  New  York.  N.Y.  10017 


M9HIOn 
LG^GU 


A  complete  fasKion-news  service 
that  makes  readers  and  retailers 
click  their  heels.  News,  features, 
interviews,  all  lavishly  illustrated, 
and  all  smartly  in  step  with  today  s 
styles. 

(weekly) 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street  •  New  York,  N.Y.  10017 
(212)  682  3020 


Dik  Browne  presents 
Hagar  the  Horrible 

By  Lenora  Williamson 


Arabian  Nights  and  Christmas  Eve,  all 
rolled  into  one. 

This  is  what  16-year-old  Dik  Browne 
thought  of  the  newspaper  business  the 
first  time  he  walked  into  the  New  York 
Journal  back  in  the  30s. 

The  first  sight  of  the  city  room  is  etch¬ 
ed  in  his  mind’s  eye:  Paper  a  foot  deep  on 
the  floor,  a  delicatessen  operation  going 
strong  behind  a  post;  the  desk  man 
shouting  into  a  phone,  which  he  immedi¬ 
ately  threw  across  the  room,  hitting  a 
colleague,  and  then  without  missing  a  beat 
demanding  of  Dik,  “What  do  you  want?” 

“Now,”  Dik  inquires  of  his  interviewer, 
“wouldn’t  you  be  beguiled  if  you  went  into 
a  place  like  that?  Here,  I’ll  draw  it  for 
you.”  And  he  takes  notebook  and  pen  and 
does  a  cartoonist’s  memory  sketch. 

Today,  Dik  Browne  is  very  much  in  the 
newspaper  business — not  as  a  reporter 
with  trench  coat  and  press  pass  he 
coveted  while  a  copy  boy  surrounded  by 
Journal  star  reporters  but  as  one  of  the 
top  cartoonists  on  the  comic  pages  of  the 
nation’s  daily  and  Sunday  papers. 

New  strip  planned 

All  this  cartooning  success  and  a  brand 
new  strip  to  bow  in  February  “doesn’t 
mean  I  don’t  miss  that  raincoat.”  He 
loves  to  talk  newspaper  life  and  confesses 
he’ll  never  get  over  not  being  “a  reporter 
at  a  certain  time,  a  certain  place — in  the 
1930s  it  was  a  very  wonderful  thing  to 
be.”  There  were  Jimmy  Kilgallen,  Bob 
Considine,  Mike  Claffey — among  news 
room  heroes. 

He  remembers  kindness  of  the  pro’s. 
“I’d  blush  when  they  talked  to  me.” 

Now  six  feet  tall  and  in  the  vicinity  of 
200  pounds,  attired  in  beard,  red  jacket 
and  car  coat,  Browne  is  in  effervescent 
mood.  Not  only  is  “Hi  and  Lois”,  for 
which  he  collaborates  with  Mort  Walker 
(“Beetle  Bailey”),  running  in  607  news¬ 
papers,  and  a  new  second  children’s  book 
also  in  collaboration  with  Walker  (“The 
Land  of  Lost  Things”)  about  to  be  pub¬ 
lished.  But  beginning  Sunday,  February 
4,  Browne’s  own  new  comic  strip  debuts. 

“Hagar  the  Horrible”  is  the  title  hero — 
a  hard-working  Viking  away  from  his 
castle  a  lot  in  the  competitive  trade  of 
sacking  and  looting — whose  troubles  cen¬ 
ter  at  home  with  a  statuesque  wife  Helga, 
a  short-haired  son  Hamlet  and  a  daughter 
Honi.  King  Features  Syndicate  will  dis¬ 
tributed  “Hagar”  daily  and  Sunday. 

Title  came  from  son 

It’s  not  by  accident  that  Hagar  seems  a 
natural  character  for  Dik,  physically  and 
otherwise.  “Every  man  has  a  lot  of  Viking 
in  him.  He’d  like  to  be  out  in  the  long 
boats  again.” 

Son  Christopher  ad  libed  the  title  one 
afternoon  upon  sighting  father  storming 
down  the  stairs  in  protest  at  after-school 
commotion  disturbing  his  nap.  “Oh, 


Hagar,  the  horrible,”  shouted  Chris,  and 
that  was  it. 

Dik  explains  the  nap  bit.  For  years  he 
was  a  night  worker  conditioned  by  art 
school  and  work  at  the  Journal.  He  lik^ 
that  “isolation”  of  working  at  night. 
“You’re  not  alone  much  in  this  world.  You 
grab  it  while  you  can,” 

But  in  the  past  10  years,  Dik  “discov¬ 
ered  morning.”  The  schedule  is  up  at  6 
a.m.,  coffee,  newspapers,  and  then  to 
work.  Most  of  the  day’s  work  is  done  by 
11  o’clock,  so  when  he  “poops  out”  about 
4,  it’s  naptime.  All  these  good  work  habits 
he  attributes  to  Mort  Walker’s  influence. 
Mort’s  a  fellow  “who  likes  to  work  a  year 
ahead.”  Dik  is  12  weeks  ahead  on 
“Hagar”  now,  but  aims  for  more. 

Works  in  cellar 

While  most  fathers  in  Wilton,  Connecti¬ 
cut,  go  off  to  work  somewhere,  Dik  goes 
down  to  the  cellar.  His  drawing  board  is 
there.  Christopher,  also  a  cartoonist  who 
has  done  comic  books,  works  alongside. 
Son  Robert,  a  musician  and  painter,  works 
in  Fairfield.  Daughter  Sally,  16,  personifi¬ 
cation  of  the  proverbial  apple  of  father’s 
eye,  is  the  Korean  girl  adopted  by  Dik  and 
his  wife  Joan  in  1961.  A  proud  father, 
Dik  professes  amazement  that  both  boys 
cut  their  long  hair  when  papa  grew  his 
beard  about  a  year  ago.  In  Wilton,  Dik 
finds  that  the  beard  draws  “a  better  type” 
of  question  from  townsfolk.  Such  as,  “Do 
you  think  there  is  life  after  death?”  Be¬ 
fore  beard,  the  question  would  go,  “What 
about  the  Giants?” 

Back  in  the  days  of  his  own  youth  when 
Dik  Browne  couldn’t  generate  any  real 
demand  for  his  talents  as  a  reporter  (he 
admits  to  not  being  objective  and  a  fond¬ 
ness  for  embroidering  tales) ,  everybody 
kept  suggesting  he  draw.  While  at  the 
Journal  he  was  drafted  to  do  maps  and 
murder  diagrams.  He  went  to  the  art 
staff  of  Newsweek,  married  Joan  Kelly  of 
the  New  York  Daily  News  and  was  in¬ 
ducted  into  the  army. 

After  World  War  II,  Dik  went  into 
advertising  art,  working  on  such  accounts 
as  Lipton  tea  and  Post  cereals.  The  re¬ 
designed  Campbell  Soup  kids  and  Chiquita 
Banana  came  from  his  drawing  board. 

In  the  mid-fifties  when  Mort  Walker 
wanted  a  cartoonist  to  work  with  him  on  a 
new  strip,  Dik  Browne’s  name  appeared 
or.  the  lists  of  suggestions.  The  two  met 
and  “Hi  and  Lois”  began  a  long,  success¬ 
ful  run.  Dik  says  proudly  there’s  no  law¬ 
yer,  no  contract  governing  their  associa¬ 
tion. 

Both  have  won  the  Reuben,  top  award 
of  the  National  Cartoonists  Society,  and 
both  have  served  as  president  of  the  orga¬ 
nization.  Of  cartooning  fame,  Dik  explains 
that  a  cartoonist  isn’t  a  celebrity  if  his 
strip  is  not  in  his  local  paper.  “Hi  and 
Lois”  doesn’t  run  in  the  weekly  Wilton 
Bulletin,  but  is  in  nearby  Norwalk  hour. 


EDITOR  8C  PUBLISHER  for  January  20,  1973 


40 


SHAFFSTALL 

EQUIPMENT 

Inc. 

5149  E.  65th  St. 
Indianapolis 
Phone 
251-1476 


BRPE  PUNCH  SILENCER 

#  Eliminates  80%  of  BRPE  Punch  Noise  I 

•  Shoffstoll  B-P-S  $150. 


INFRA-RED 

TAPE 

READER 


TR-5 


Designed  and  engineered  to  give  CONTINUOUS  and 
AAAINTENANCE-FREE  operation. 

ELIMINATES  costly  down-time  and  maintenance  problems. 

SPEED  OF  OPERATION  .  .  .  adjustable  from  0  to  250  C.P.S. 
.  .  .  higher  speeds  on  request. 

The  TR-5  is  the  product  of  more  than  six  years  of  research 
and  development  by  one  of  the  industry's  most  respected 
names  for  quality  and  dependability. 

Available  far  6,  7,  ar  8  level  tape  .  .  .  advanced  or  center 
tape  feed. 

Dimensians:  1014"  wide  x  7"  high  x  1114"  deep. 

Weight;  20  lbs. 


MTS 


MAGNETIC 

TAPE 

SYSTEMS 


MTS  Applications 

Computer  to  Photo  Composing  Machines— Eliminates  bot¬ 
tleneck  of  classified  program  operation  by  enabling  the 
classified  ads  to  be  taken  from  the  computer  at  over  1 000 
cps  then  read  directly  from  the  tape  to  ANY  photo  com¬ 
posing  machine. 

Keyboard  to  Photo  Composing  Machines— All  Makes— 
Keyboard  to  Editing  Ter.ninals— Fills  or  empties  editing 
terminal  screen  in  approximately  2  seconds,  thus  greatly 
reducing  proof-reading  time. 

Computer  Input/ Output— The  MTS  system  can  greatly  re¬ 
duce  computer  time,  as  the  input  and  autput  speeds  are 
much  greater  than  paper  tape. 

Market  and  News  Wire— Receives  the  market  and  news 
wire  at  any  wire  speed.  Alsa,  automatic  sarting  af  news 
wire  for  specific  stories  by  number. 


CLASSIFIED  ADS-Kills  and  adds  copy  in  se¬ 
quence  by  classification  number  at  near  com¬ 
puter  speeds. 


Write  or  phone  for 
...more  information  and  brochure. 


Is  somebody  throwing 
youacurve^ 

Let’s  things  strai^t...  ^ound  urban 

to  hdp  save  lives  on  wt  centers,  special 

Ammca’s  highways. 


^Around  urban 
centers,  special 
lanes  for  commuter 


Disregarding  needs  of 
motorists,  certain  groups 
have  taken  aim  at  high- 
.ways . . .  ignoring  the  fact 
that  highways  engineered 
to  modem  s^ety  stan¬ 
dards  help  save  lives.  Yet 
700,000*  miles  of 
America’s  roads  and  high¬ 
ways,  including  somehow 
may  drive  on,  are  far 
below  modem  standards. 


express  buses  can  keep 
people  moving. 

This  does  not  mean 
building  new  roads.  It 
means  improving  exist¬ 
ing  roads.  This  is  the 
omer  side  of  the  story  that 
needs  to  be  told  in  the  in¬ 
terest  of  saving  lives.  An 
informational  kit,  devel¬ 
oped  especially  for  the 
communications  indus¬ 


Built  many  years  ago, 
they  are  not  adequate  for 
today’s  traffic  ne^. 

Sharp  curves  need 
straightening.  Narrow 
lanes  need  widening. 

Steep  grades  need  leveling. 


try,  reveals  many  facts 
motoring  Amencans 
have  a  right  to  know.  To 
getyourlat,  write: 

Mr.  Donald  Knight,  The  Road 
Information  Program,  Inc., 

525  School  St.,  S.  W., 
Washington,  D.C.  20024. 

*Source:  1972  National  Highway  Needs  Report.  Does  not  include  local  streets. 


Your  highways.  You’ve  got  a  lot  riding  on  them. 


Consiimefi^m 


You’re  probably  going  to  write  about  it 
sometime  soon.  Here’s  tbe  ammunition. 


The  first  professional 
source  for  the  facts, 
ideas,  and  opinions 
you'll  want  to 
work  with 


Involved  in  the  media?  Then 
you’re  already  involved  in  con¬ 
sumerism,  as  the  concerns  of  the 
buying  public  become  more 
prominent  every  day  in  all  kinds 
of  news.  Finance,  politics,  law, 
medicine,  government,  business, 
fashion,  public  relations— almost 
every  area  of  journalism  has  also 
become  an  area  of  consumer 
journalism. 

To  help  you  keep  pace  with  this 
erratic,  rapidly  expanding  field, 
here  is  the  first  professional 
reference  source  for  consumer 
affairs:  Media  &  Consumer. 

We’re  a  new,  non-profit  publica¬ 
tion  and  accept  no  advertising. 

We  are  run  by  an  outstanding 
panel  of  journalists,  reporters,  and 
consumer  leaders  who  are  com¬ 
mitted  to  sharing  with  you  the 
best,  most  innovative  work  in  con¬ 
sumer  journalism  today— both 
broadcast  and  print. 

What’s  in  it  for  you?  A  nation¬ 
wide  forum  of  events,  ideas, 
issues,  and  original  material  you 
may  want  to  work  with,  all  in  a 
tight,  tabloid  format.  Media  & 
Consumer  brings  it  all  together; 
delivers  it  to  your  desk  once 
every  month. 

•  Comprehensive  clipping 
service:  reprints  of  outstanding 
investigative  articles,  service 
pieces,  evaluations. 

•  Journalism  review:  articles 
(both  original  and  reprinted) 
relating  to  the  craft  of  consumer 
journalism. 


•  Commentary:  reprints  of 
significant  editorials,  columns. 

•  Ideas:  new  issues,  new  areas  of 
investigation  you’ll  want  to 
pursue;  strong  opinions,  strong 
rebuttals. 

Our  first  issue  included  an  exam¬ 
ination  of  insurance  companies 
that  sell  by  mail ...  the  butcher 
who’s  swindling  Julia  Child  . . . 
the  minister  who’s  selling  God’s 
Blessings  for  Blessed  Profit . . . 
what  consumers  get  in  hamburger 
meat  (rat  hair,  among  other  items) 

. . .  how  a  big-name  health  spa 
makes  certain  that  black  cus¬ 
tomers  will  not  return ...  the 
6.1 -cent  per  ounce  roach  killer 
that’s  selling  for  62  cents  an 
ounce . . .  and  much  more. 

Why  not  join  us?  You  won’t  be 
bored,  and  you’ll  be  supporting  a 
reliable,  first-of-its-kind  publica¬ 
tion  that  carries  no  advertising. 
That  novelty  will  cost  you  just  $  1 2 
for  the  next  twelve  months.  So  fill 
in  and  mail  the  coupon  today; 
we’ll  bill  you  later  on. 


Board  of  Trustees 


Chairman — Thomas 
Pew,  Editor  and 
Associate  Publisher, 
Troy  (Ohio)  Daily 
News. 

Samuel  Archibald, 
Executive  Director, 
Fair  Campaign 
Practices  Commiitee, 
and  Director,  Wash¬ 
ington  Office,  Free¬ 
dom  of  Information 
Center. 

Richard  T.  Baker, 

Professor  of  Journal¬ 
ism,  Columbia 
University. 

Bruce  B.  Brugman, 

Editor  and  Publisher, 
San  Francisco  Bay 
Guardian 

Fran  Cerra,  Con¬ 
sumer  reporter, 
Newsday 

Betty  Furness,  Con¬ 
sumer  columnist  and 
former  consumer 
official. 

Leon  Garry,  Editor 
and  Publisher,  Media 
Industry  Newsletter 

Sharon  King,  Con¬ 
sumer  reporter, 
WBZ-TV,  Boston. 

John  Kolesar,  Execu¬ 
tive  Director,  Center 
for  Analysis  of  Public 
Issues. 


A.  Kent  MacDongall, 

Press  commentator, 
and  former  reporter. 
Wall  Street  Journal. 

Sidney  Margolins, 
Consumer  author,, 
columnist  and  editor. 

Morton  Mints,  Inves¬ 
tigative  reporter, 
Washington  Post 

Edward  P.  Morgan, 

Commentator, 
American  Broad¬ 
casting  Company. 

Francis  PoDock, 
President,  Media  & 
Consumer  Founda¬ 
tion. 

Adam  Powell,  Asso¬ 
ciate  Director, 

Institute  for  Mathe¬ 
matical  Studies  in 
the  Social  Sciences, 
Stanford  University. 

Roger  Rapoport, 

Consumer  writer. 

William  Rivm,  Pro¬ 
fessor  of  Communica¬ 
tions,  Stanford 
University. 

Stanford  Sesser, 

Assistant  Professor  of 
Journalism,  Univer¬ 
sity  of  California 
at  Berkeley. 

Sidney  ShainwaM, 

Associate  Director, 
Consumers  Union. 
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Chicago  judge 
rejects  news 
source  subpoena 


Reporter  says 
full  shield 
is  unlikely 

Legfislators  are  not  likely  to  write  re¬ 
porter  shield  laws  that  will  absolutely 
protect  news  sources  and  the  press  would 
be  better  off  if  the  subject  had  not  been 
reopened. 

That  observation  was  made  by  e\-Wall 
Street  Journal  reporter  Louis  M. 
Kohlmeier  during  a  press  law  and  inves¬ 
tigative  reporting  seminar  of  the  Mid- 
America  Press  Institute  in  St.  Louis, 
Mo.,  last  weekend  (January  13-14). 

Kohlmeier,  who  begins  a  column  on 
January  22  for  the  Chicago  Tribune-New 
York  News  Syndicate,  advised  the  group 
of  about  40  newsmen  from  10  states  to  be 
skeptical,  not  cynical,  while  seeking  in¬ 
formation  and  suggested  that  the  reporl- 
ter’s  attitude  in  confronting  public  and 
private  citizens  in  the  course  of  an  inves¬ 
tigation  has  much  to  do  with  success. 

The  reporter’s  best  allies  are  alertness, 
skepticism,  interest,  desire  and  ability  to 
cultivate  sources,  but  not  to  know  them 
too  well.  It  is  the  newsman’s  job  to  dig 
for  information,  not  the  editor’s  and  espe¬ 
cially  to  cultivate  people  who  are  likely  to 
have  seci'ets  to  disclose,  Kohlmeier  said. 

Newspapers  that  don’t  engage  in  hard 
investigative  reporting  and  neglect  the 
First  Amendment  options,  are  not  doing 
their  jobs,  Kohlmeier  said. 

Richard  W.  Hainey,  executive  editor  of 
Chicago  Today,  who  was  re-elected  chair¬ 
man  of  the  MPI,  condemmed  “handout 
reporting”  and  observed  that  newsmen 
become  unpopular  at  times  as  far  as  the 
public  is  concerned  because  facts  are 
printed.  For  instance,  he  said,  it  is  “diffi¬ 
cult  to  get  the  people  of  Chicago  to  be¬ 
lieve  the  police  don’t  use  nightsticks,  so 
we  have  become  unpopular.” 

Source  laws  upheld 

Relating  to  reporter  shield  laws,  which 
are  in  force  in  22  states  and  are  to  be 
introduced  in  legislatures  of  several  other 
states  and  Congress  this  year,  Hainey 
said  that  if  reporters  were  to  reveal  some 
of  their  sources  “someone  would  be  mur¬ 
dered.” 

Richard  W.  Cardwell,  legal  counsel  for 
the  Hoosier  (Indiana)  State  Press  Asso¬ 
ciation,  informed  the  group  that  the  ma¬ 
jority  of  states  either  will  have  reporter 
shield  laws  or  will  amend  existing 
statutes  in  1973.  He  said  the  Indiana  law 
has  existed  32  years  and  has  been  used 
only  three  times  in  very  minor  fashion. 

Cardwell  termed  the  ANPA  recommen¬ 
dations  that  Congress  enact  legislation 
that  would  block  subpoena  of  reporters 
and  unpublished  news  media  materials  in 
both  Federal  and  state  proceedings 
(E&P,  January  6)  the  best  bill  among  the 
50  that  are  likely  to  be  introduced  in  the 
Senate  and  House  during  the  upcoming 
sessions. 

There  must  be  unanimity  in  working 
with  legislatures,  Cardwell  observed,  ad¬ 
ding  “probably  more  shield  laws  have 
been  killed  by  reporters  in  contacts  with 


legislators  than  any  other  factor.”  Many 
reporters  feel  they  don’t  need  any  protec¬ 
tion  for  their  sources,  he  observed. 

We’ve  got  to  have  absolute  protection 
of  sources  or  forget  it,”  he  declared. 

What  was  Kohlmeier’s  advice  to  young 
reporters  starting  out  as  to  the  best  place 
to  look  for  corruption  and  irregularities? 

“Look  where  there  is  money  connect¬ 
ed,”  he  answered,  “as  with  construction 
contracts,  building  of  highways  and  what 
privileges  have  been  granted  by  local, 
state  and  Federal  authorities.” 

He  noted  that  there  are  many  stories  to 
be  found  in  the  operation  of  pension 
funds  and  foundations.  Chiefly,  discover 
where  the  money  came  from  to  finance 
foundations.  Much  can  be  done  on  an 
attribution  basis  in  gathering  and  report¬ 
ing  stories.  Many  Internal  Revenue  Serv¬ 
ice  and  Security  and  Exchange  Commis¬ 
sion  regional  offices  are  making  more  in¬ 
formation  available. 

He  advised  reporters  to  look  into  the 
subtleties  of  public  officials  borrowing 
funds  in  amounts  beyond  their  ability  to 
pay,  a  more  that  generally  allows  crime 
cartels  to  enter  the  picture.  Problems  of 
investigative  reporters  generally  evolve 
from  rendering  officials  so  angry  that  it 
causes  a  drying  up  of  the  source.  The 
answer  to  this  is  to  gain  the  respect  of 
the  source,  which  generates  new  sources. 
• 

Judge  dismisses  suit 
against  Paddock  Corp. 

U.  S.  District  Judge  Thomas  R.  McMil- 
len  has  dismissed  a  complaint  filed  by 
three  minority  stockholders  of  the  Pad- 
dock  Corporation  charging  three  members 
of  the  Paddock  family  with  “fraudulently 
inducing”  them  to  invest  $920,000  in  the 
company  in  1971. 

The  suit  was  filed  in  October  by  Dr. 
Robert  K.  Burns,  a  professor  of  business 
at  University  of  Chicago;  John  R. 
Malone,  newspaper  consultant;  and 
George  M.  Hilgendorf,  attorney  (E&P, 
Oct.  28). 

The  plaintiffs  had  charged  that  an  al¬ 
leged  agreement  included  promises  of  re¬ 
visions  in  corporate  and  management 
structure  as  well  as  assurances  that  all 
three  plaintiffs  “would  occupy  certain  im¬ 
portant  offices  and  positions  in  the  com¬ 
pany.”  Malone  and  Hilgendorf  are  former 
officers  of  the  corporation. 

Judge  McMillen’s  ruling  was  on  the 
defendants’  motion  to  dismiss  the  com¬ 
plaint  because  it  failed  to  state  a  cause  of 
action  under  the  securities  law. 

The  Paddock  Corporation  is  a  holding 
company  for  Paddock  Publications  Inc., 
Arlington  Heights,  Ill.,  publishers  of  dai¬ 
ly  newspapers  in  Chicago  suburbs,  and 
Paddock  Circle  Newspapers  Inc.,  Liber- 
tyville.  Ill.,  publishers  of  seven  suburban 
weekly  newspapers  in  Lake  County. 
• 

Correction 

It  was  erroneously  reported  in  the  Jan¬ 
uary  6  Editor  &  Publisher  that  Hamilton 
Thornton,  who  died  December  30,  was 
editor  of  the  St.  Louis  Post  Dispatch  edi¬ 
torial  page.  In  fact  it  was  the  St.  Louis 
Globe-Democrat. 


Subpoena  seeking  information  from  the 
Chicago  Sun-Times,  Chicago  Tribune, 
Chicago  Daily  News  and  Chicago  Today 
were  quashed  (January  16)  by  Circuit 
Court  Judge  George  A.  Higgins. 

Five  persons,  through  their  attorneys, 
asked  the  four  managing  editors  for  ma¬ 
terial  ranging  from  photographs  and  tape 
recordings  to  the  names,  notes,  addresses 
and  telephone  numbers  of  reporters  and 
photographers. 

In  his  opinion.  Judge  Higgins  said  that 
allowing  subpoenas  to  be  issued  generally 
would  require  newspapers  to  produce 
reams  and  volumes  of  material  in  court 
cases. 

The  .subpoenas  were  a  blanket  request 
for  information  gathered  by  newsmen 
who  covered  a  police  community  relations 
meeting  in  Chicago. 

A  disturbance  at  the  meeting  resulted 
in  arrest  of  the  five  individuals  on  charges 
of  participating  in  mob  action.  Judge 
Higgins,  in  quashing  the  subpoenas, 
referred  to  guidelines  established  in  1970 
by  Judge  Louis  Garrippo  in  rejecting 
subpoenas  served  on  the  news  media  for 
information  related  to  a  1969  disorder  in 
a  Chicago  park. 

Judge  Higgins  ruled  that  the  material 
sought  through  him  was  “irrelevant  and 
unnecessary”  in  the  preparation  of  a  de¬ 
fense  for  the  five  arrested  at  the  commu¬ 
nity  meeting. 

Judge  Higgins  also  said  enforcement  of 
the  subpoenas  would  violate  the  privilege 
statute  passed  by  the  Illinois  General  As¬ 
sembly  in  1971. 

• 

Ireland  takes  10 
ad  pages  in  Journal 

The  Goverment  of  Ireland  used  10  full 
pages  of  the  January  2  Wall  Street  Jour¬ 
nal  to  coincide  with  Ireland’s  admission 
into  the  European  Economic  Community. 

The  idea  of  the  program  was  to  interest 
U.S.  investors  in  Ireland,  and  represented 
the  largest  international  advertising  to 
appear  in  one-volume  in  the  Journal. 

27,000  additional  copies  w’ere  run  off  for 
distribution  in  Irish  commercial  attache 
offices  in  the  US  and  Europe. 


A  $100,000  gift 

The  Binghamton  (N.Y.)  Evening  Press 
and  Sun-Bulletin  (Gannett  group)  has 
donated  the  52-year  old  building  formerly 
occupied  by  the  Binghamton  Sun  to  the 
neighboring  First  Presbyterian  Church. 
Robert  R.  Eckert,  publisher,  said  the  value 
of  the  property  exceeds  $100,000.  The 
Press  came  into  possession  of  the  7,497 
square  feet  of  land  and  building  in  1971 
when  it  bought  the  Sun-Bulletin. 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

American  Financial  Corp.  (OTC)  . 


Dow  Jonas  (OTCi 


Laa  Entarprisas  (AMEX)  . 
Madia  6anaral  (AMEX) 

Mullimadia  (OTC)  . 

Naw  York  Timas  (AM^) 


Southam  Press  (CE)  . 

Spaidal  (OTC)  . 

Thomson  Nawspapars  (CE) 


Toronto  Star  (CE) 


SUPPLIERS 


Abitibi  (CE) 
Addrassograph  Multi. 


Bali  Corp.  (OTCJ 
B.  C.  Forest  (CE) 


Boise  Cascade  (NYS^ 
Compugraphic  (AMEX) 
Compuscan  (OTC)  ... 


Dayco  (NYSE)  . 

Digital  Equipment  (NYSE] 

Domtar  (AMEX)  . 

Dow  Chamical  (NYSE)  .. 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 
Ehranraich  Photo  (AMEX) 


Georgia  Pacific  (NYSE) 
Grace.  W.  R.  (NYSE)  ... 
Great  Lakes  Paper  (CE) 


International  Paoar  (NYSE) 
Itek  Corp.  (NYSE)  . 


MacMillan. 
Mllgo  Elec 


Whaalabrator-Frya  (NYSEJ 


ADVERTISING  AGENCIES 

Doramus  (OTC)  . 

Doyle.  Dana.  Bernbach  (OTC)  . 

Foote.  Cone.  Balding  (NYSE)  . 

Gray  Advertising  (OTC)  . 

Intarpublic  Group  (NYSE)  . 

Naadham.  Harper  t  Steers  (OTC)  . 

Oqllvy.  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locka  (OTC)  . 

Walls  Rich  Greene  (NYSE)  . 
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Colorado  legislators 
propose  shield  laws 

The  Colorado  legislature  is  expected  to 
pass  a  shield  law  this  session  to  protect 
the  right  of  newsmen  not  to  reveal  their 
sources.  Several  bills  have  been  proposed 
and  two  qualified  shield  laws  have  been 
introduced. 

William  Lindsay,  executive  secretary  of 
the  Colorado  Press  Association,  said,  how¬ 
ever,  he  expected  Colorado  media  to  back 
and  unqualified  bill  to  be  introduced  this 
month  by  State  Senator  Joe  Shoemaker. 


Deaths 

Millard  Brown  (“M.B.”)  Tapp,  61,  ad¬ 
vertising  production  manager  of  the  Mem¬ 
phis  Commercial  Appeal  and  the  Press 
Scimitar  of  the  Memphis  Publishing  Com¬ 
pany.  January  5. 

♦  «  * 

Roy  Rucmjles  Johnson,  89,  retired  man¬ 
aging  editor  of  the  Worcester  (Mass.) 
Telegram  and  night  editor  and  columnist 
of  the  Boston  Globe.  Johnson  broke  the 
1913  story  of  Jim  Thorpe’s  “professional¬ 
ism”  which  led  to  Thorpe’s  relinquishing 
his  1912  Olympic  Gold  medals.  January  11. 

«  «  * 

Robert  M.  Grannis,  69,  retired  manag¬ 
ing  editor  of  the  Brooklyn  Eagle,  and  re¬ 
porter  for  several  other  New  York  papers. 
January  5. 

*  « 

N.  Stanley  Reid,  member  of  the  ad 
staff,  Colorado  Springs  Gazette  Tele¬ 
graph.  December  31. 

*  *  * 

Oliver  L.  Brennan,  42,  Boston  Globe 
news  editor.  January  5. 

*  *  * 

Charles  Fowler  (Red)  Hill,  72,  re¬ 
tired  newsman  for  the  New  York  Times 
and  the  Herald  Tribune,  most  recently 
with  the  Norwich  (Conn.)  Bulletin.  Janu¬ 
ary  5. 

*  *  « 

Marie  Douglas,  46,  secretary-librarian, 
Klamath  Falls  (Ore.)  Herald  and  News. 
December  29. 

*  *  * 

Orlando  R.  Davidson,  60,  former  re¬ 
porter  for  the  Washington  Daily  News, 
and  the  Portland  (Ore.)  Journal,  and 
vicepresident  of  public  affairs  at  Reed 
College. 

*  *  * 

Harry  M.  Dayton,  86,  retired  sports 
writer  for  the  Flint  Journal,  and  the  old¬ 
est  member  of  the  Michigan  chapter  of 
the  BBWAA.  January  7. 

*  *  * 

Robin  F.  Garland,  58,  marketing  spe¬ 
cialist,  press  photography,  sales  develop¬ 
ment,  Eastman  Kodak  (Company;  joined 


Kodak  in  1957  and  called  on  metropolitan 
newspapers  across  the  country,  partici¬ 
pated  in  news  photography  seminars; 
formerly  photography  editor,  Curtis  Pub¬ 
lishing  Company,  and  manager,  photo 
journalism  dept.,  Graflex,  Inc.;  December 
13. 

• 

Fleetwood  sells 
Cartersville,  Ga. 
papers  to  WaUs 

Carmage  Walls  and  Associates  of 
Montgomery,  Ala.,  acquired  the  Car¬ 
tersville  (Ga.)  Daily  Tribune  News  and 
the  Herald  Tribune,  owned  by  John  T. 
Fleetwood. 

The  transaction  was  effective  January 
1,  according  to  an  announcement  by  Fleet- 
wood  and  Charles  E.  Hurley,  the  new 
editor  and  publisher. 

A  new  corporation,  with  Hurley  as 
president,  was  formed  by  the  new  own¬ 
ers. 

Also  included  in  the  transaction  were 
the  North  Bartow  News  in  Adairsville 
and  the  Chatsworth  Times,  weeklies. 

Earnings,  billings 
set  record  at  W,R,G 

Wells,  Rich,  Greene,  Inc.,  achieved  rec¬ 
ord  billings  and  earnings  per  share  in  its 
fiscal  year  ended  October  31,  1972.  Earn¬ 
ings  per  share  for  fiscal  1972  rose  to  $1.90 
from  $1.66  a  share  a  year  earlier.  Compu¬ 
tations  were  based  on  1,587,608  average 
shares  outstanding,  compared  with  1,576,- 
301  for  fiscal  1971. 

Gross  billings  totaled  $115  million  in 
the  year  just  ended,  compared  with  $108 
million  the  year  previous. 

Net  income  as  a  percentage  of  billings 
rose  for  the  fifth  consecutive  year,  climb¬ 
ing  to  2.6  compared  with  2.4  per  cent  a 
year  earlier.  The  advertising  industry 
composite  measure  is  less  than  1  per  cent. 
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BENEFIT  FROM  OUR  VAST 

1  Cl 1 1 1  d 
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NEWSPAPER  AUDIENCE 

FEATURES  AVAILABLE 


AUTOMOTIVE 


DAILY/ WEEKLY  COLUMKS  by  top 
Detroit  masaxine  editor  (ABP  award 
winner;  own  daily  radio  ahow).  Varie¬ 
ty  of  inside  Detroit  information — 
opinion,  forecasts,  humor,  news — with 
universal  appeal.  Samples  from  Cum¬ 
mins  Publishing  Company,  21690 
Greenfield,  Oak  Park,  Mich.  48237. 


BIRTHDAY  CALENDAR 


HUMOR 


-GEX  WHIZ.  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation’* 
funniest  gal.  Hilarious  account  o 
swinging  secretary  who  sees  all  bosse 
as  husband  material  and  all  husband 
as  immaterial.  Now  in  21  newspai>eri 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  689.  Miami,  Fla.— 
33101. 


RELIGIOUS 


MU^mfil.  |2"!o!l  and  Advertising  M 


Box  63,  Editor  &  Publisher. 


COMIC  STRIPS 

"SASSAFRAS  TEA”— Best  strip  in 
years.  For  details  write:  Bob  Howard 
Enterprises  Inc.,  3128  Dunloe  Rd.. 
rnlumbus,  Ohio,  43227. 


GENEALOGY 


GENEALOGY— Freshly  written  weekly 
column  will  attract  rapidly  growing 
numbers  enjoying  this  popular  past¬ 
time,  New  guide  for  the  veteran  family 
tree  climber  and  the  beginner.  Reason¬ 
able  low  rates.  Box  120,  Editor  & 
ubiisher. 


agers:  After  over  40  years  of  the  old 
"canned”  church  features,  there  is 
now  something  new  and  fresh  and 
profitable  in  this  field.  Zone  6,  7 

and  8  contact  F.  L.  Conway,  Box  17, 
Elditor  &  Publisher. 


TV  LOG 


WE  CAN  SUPPLY  YOU  with  a  week 
ly  TV  Program  Log  complete  with 
network  storylines  and  movie  high 
lights.  Only  stations  viewed  in  your 
area  are  included.  Material  Is  sent  to 
you  already  typeset  in  camera-ready 
veloxes,  set  12  pica  measure  and  ar¬ 
rives  in  your  plant  at  your  specified 
deadline.  Our  10  years  experience  pro¬ 
ducing  complete  and  accurate  TV  I^gs 
speaks  for  itself.  Samples  and  rates. 
Box  940,  Editor  &  Ubiisher, 


ANNOUNCEMENTS  | 

BUSINESS  OPPORTUNITIES  i 

- I 

MAGAZINE  i 

SEMI-ANNUAL  ■ 

REQUIRES  CAPITAL 

Subscription  orders  (throughout  North 
America)  in  excess  of  3  million  per 
issue.  BPA  audit  applied  for.  Immune 
to  postal  increases,  with  unlimited  ex¬ 
pansion  potential.  Highly  efficient  low- 
cost  operation.  Exceptionally  high 
profit  margin  expect^.  Completely 
ready  for  press.  $100,000  required  from 
investor.  Contact  (914)  376-0566. 

'~NEWSPAPER^APPRAisERr^  \ 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2284  E.  Romneys,  Anaheim,  Cal.  92806 


APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton.  Kans.  67654. 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  i 
that  buys  the  newspaper — it’s  the  per-  j 
sonality  and  ability  of  the  buyer.  This  I 
is  why  we  insist  on  personal  contact  | 
selling. 

LEN  FEIGHNBUl  AGENCY  j 
Box  189,  Mount  Pleasant,  Mich.  48868. 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston.  Texas  77006 
Ph  (713)  664-9414 


Tbe  DIAL  Agency,  1603  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph;  349-7422. 
“America’s  Mo.  1  Newspaper  Broker.” 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCELLENT  $120,000  gross  weekly 
serving  two  central  Jersey  communi¬ 
ties.  Offset  printed.  Fine  staff.  Box 
102,  Editor  &  Publisher. 


AREA  3  WEEKLY,  gross  $80,000  plus, 
profitable,  long  established,  respected, 
in  fast  growing  market.  Box  128,  Edi¬ 
tor  &  Publisher. 


MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


LINOTRON  MODEL  606C  (computer 
model)  complete  with  grids,  fonts,  and 
spare  parts.  Installed  late  1971.  Inspect 
while  still  in  operation.  Complete  main¬ 
tenance  log  available.  Excellent  condi¬ 
tion-excellent  savings!  For  further 
information  contact;  Inland  Newspaper 
Machinery  Corporation,  1720  Cherry 
Street,  Kansas  City,  Mo.  64108.  (816) 
221-9060. 


Rocky  Mountain  Newspapers  2  PHOTON  660's.  perfect  condition,  4 

BILL  KING  ASSOCIA'TES  discs,  best  offer.  Press  Publications, 

2025  Foothills  Rd.,  Golden.  Coin.  80401.  \12  S.  York  St.,  Elmhurst.  III.  (312) 

(303)  279-6346  834-0900. 


ROBERT  N.  BOLITHO,  newspapers, 
magazines;  appraisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service. 
Box  13L  Emporia,  Kans.  (316)  342-5280. 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (206)  262-2411 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
^iationa  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8063  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
83616.  No  obligation,  of  course. 

MEL  HODELL.  Broker 
Sales-Appraiaals-Oonsultatlon 
1888  N.  Euclid.  Upland,  (TaliL  91786 


ALAN  G.  LEWIS,  Broker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Road,  Hardwick, 
Mass.  01037.  (413)  477-6669. 


MOUNTAIN  STATE  daily,  new  2-unit 
offset  press,  photocompoei ng  machine, 
growing  area,  scenic  sportsman’s  par¬ 
adise,  $90,000  down,  financial  refer¬ 
ences.  J.  A.  Snyder,  Newspaper 
Broker,  2284  E.  Romneya  Dr..  Ana¬ 
heim,  Calif.  92806. 


WB‘?TERN  SLOPE  COLORADO  offset 
weekly.  Uses  central  plant.  $11,000 
terms.  $2,000  down.  Box  1729,  Editor 
&  Publisher. 


AVAILABLE 

Newspapers,  radio,  TV,  CA'TV,  banks, 
saving  &  loans.  Write  fully: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  64  Wheaton.  Ill.  60187 

WASHINGTON  STATE— Bright  prof¬ 
itable,  growing  weekly,  captive  shop¬ 
per,  gross  $60M  plus,  letterpress  and 
offset  equipped,  sell  $59M,  health.  Box 
1404,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPERIENCED  NEWSPAPERMEN 
would  like  to  acquire  several  weeklies 
in  Zone  4.  If  you  have  one  for  sale, 
write  to  Box  87,  Editor  &  Publisher. 

LARGE  NEWSPAPER  owner  wants 
to  add  small  to  medium  paper  up  to 
$9  million  cash  If  seller  prefers  cash. 
In  complete  confidence.  Deal  direct. 
Box  9,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER  Zone  6.  Pre¬ 
fer  offset,  contract  printing.  Write  A1 
Ward.  Box  973.  Norman,  Okla.  73069. 


COUPLE  wishes  to  purchase  smajl 
weekly.  We  have  money,  much  experi¬ 
ence.  What  do  you  have?  J.  Saunders. 
2006  Glen  Ross  Rd..  Silver  Spring,  Md. 
20910. 

TALK  TO  OUR  GROUP  of  dedicated 
newspapermen  about  your  newspaper. 
We’re  small  (4  dailies,  5  weeklies)  and 
have  excellent  credit  and  reputation. 
Interested  primarily  in  dailies,  min¬ 
imum  $300,000  gross.  EAP  chart  Areas 
3,  4,  or  6.  Reply  to  Box  101,  Editor  & 
Publisher. 

LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
Co.,  P.O.  Dr.  12428,  Panama  City,  Fla. 

SMALL  WEEKLY  wanted  in  Zones 
1,2,5  or  9,  James  A.  Horsley.  9  Gloriet- 
ta  Court,  Orinda,  Calif.  94563. 

YOUNG  PRO  seeks  weekly  or  small 
daily  management  with  gradual  buyout 
chance.  Experienced  in  advertising, 
news,  photo.  J-degree,  married.  Short 
on  cash,  long  on  ideas,  hustle.  Box 
126,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala. — 36902 
Ph:  (206)  646-3366 


^C^I^WAXER 


WIdt 

Smoothly  woioi  proofs,  nowtprint,  ovor- 
loyi  li  dim.  No  wovy  rid9*<.  dry  oroos, 
woi  ooio  ot  odgos  or  woi  bloodthrough. 
Cioon  prir^ting.  Procticol.  Coovooiortt. 


istlMi  Pstt  Isee 

ClINTON,  CONN.  04413 
Ttlsshwn:  (1031  44«-4000 


JUSTAPE  COMPUTER,  serial  #2265, 
autohyphen,  wire  service  converter,  bi¬ 
directional  reader,  713  foremat  control 
kit,  spare  parts  kit,  excellent  condi¬ 
tion.  Original  cost  $32,000.  Make  offer 
to  Ron  Linden,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  N.Y.  13501, 
Call  (316)  797-1111. 

JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products. 
1500  Kings  Highway.  Cherry  Hill,  N.J. 
—08034  (AC  609)  428-3223 


PHOTON  618 

12  lenses,  2  discs,  high  speed  leading 
unit.  This  is  a  reverse  reding  ma¬ 
chine.  Will  sell  for  best  offer  before 
February  1,  1973. 

George  Knight 

National  Business  Services,  Inc. 
Second  and  Clearview  Ave. 
Trevose,  Pa.  19047 
(216)  366-6800 

COMPUGRAPHIC  MODEL  2961TL— 
factory  reconditioned,  installed  and 
guaranteed.  Available  now  at  good  sav¬ 
ings.  For  further  information  contact: 
Inland  Newspaper  Machinery  Corpora¬ 
tion,  1720  Cherry  Street,  Kansas  City. 
Mo.  64108.  (816)  221-9060. 

ALL  PRICED  TO  SELL  Immediately— 
Elconolith  Plate  Maker,  standard ;  Tele¬ 
type  setter  ATF  8  and  10  pt. ;  Proof 
Dryer,  standard  size;  Schaffer  large 
waxer  pw  762  model;  Arkay  F  186 
Print  Dryer;  Model  720  Headliner, 
Write  P.O.  Box  423,  West  Haven, 
Conn.  06616,  or  phone  (203)  933-1000. 


ALL  MODELS 

Linotyiies — Intertypes — Liidlows 
PRINTCRAFT  REPRESENTATIVia 
136  Church  Street,  N.Y..  N.Y.  10007 
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MACHINERY  &  SUPPLIES 


MACHINERY  &  SUPPLIES 

^^^^^mscEi£imovs'^ 


MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 


CLASSIFIED 

Advertising  Rates 
"POSITIONS  WANTED" 
(Payobl*  with  ordtrl 


4-w«cl(s . $1.10  per  line,  per  issue 

3-weel(S . $1.20  per  line,  per  issue 

2-weelis . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  average  wonts  per  line 
or  38  characters  andVor  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted’ 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
(Kemlttance  should  accompany  clas¬ 
sified  copy  when  submitted  unless 
credit  has  been  established.! 


4-weeks . $1.60  per  line,  per  issue 

3-weeks . $1.70  per  line,  per  issue 

2-weeks . $1.80  per  line,  per  issue 

1-week  . $1.90  per  line. 


Count  5  average  wonts  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 

APPEAR. 


DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 


COMPUC.RAPHIC  MODEL  4961TL  and 
Model  7'200  Headliner — factory  recondi- 
tionevl,  installed  and  KUaranteed.  Sav- 
inKs  up  to  $2,000.  Immediate  shipment. 
Kor  further  information  contact;  In¬ 
land  Newapai)er  Machinery  Corpora¬ 
tion,  1720  Cherry  Street,  Kansas  City, 
Mo.  64108.  (816)  221-9060. 

FOR  SALE— PHOTON  B60.  Two  disc 
with  duplicates,  twelve  sizes — 6,  8,  10, 
12,  14,  18;  24,  30,  36,  48,  60,  72.  Can 
lie  seen  in  operation  now. 
INTERTYPES— Three  G-4-4’8,  one  F-4- 
4,  one  F-4.  Ail  in  stooti  condition.  EL¬ 
ROD — Modei  F.  gas  pot. 

REMELT  FURNACE  —  Gas.  2400 
pound,  Dumperin  Power  Lift. 
WANTED  TO  BUY— Smali  paper  cut¬ 
ter. 

Contact:  John  Brooks 
Newark  Advocate 
25  West  Main  St. 

Newark,  Ohio  43056 
Ph:  (614)  345-4053 

COMPUWRITER  in  new  condition, 
less  than  one  year  old.  Complete  with 
spare  parts  kit  and  20  fonts,  all  acces¬ 
sories.  Save  one-third.  Dismar:  (215) 
42.5-6900  or  (212)  966-5562. 

WHO  NEEDS  TURTLES?  You  do  if 
you  don’t  use  jmSpacemakers.  3444 
Country  Club  Dr.,  Medina,  Ohio  44256. 

JUSTOWRITERS— Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin. 
Wise.,  and  18  W  22  N.Y.C.  10010 


ELGRAMA  PHOTO-LATHE  Type-GA, 
Serial  208.  In  goo<l  workable  condition. 
No  reasonable  offer  refu8e<l.  NOLAN- 
JAMPOL  INC.,  Rome.  N.Y.  (315) 
336-3100. 


MAILROOM 


TRADE  INS 

Used  Mueller  EMIO  news¬ 
paper  inserting  machine  with 
2  insert  stations.  Used  for 
less  than  2  years. 

Used  Didde-Glaser  newspaper 
inserting  machine  with  2  in¬ 
sert  stations. 

I  Hans  Mueller  Corp. 

72  Jericho  Turnpike 
Mineola,  N.Y.  11501 
'  (516)  741-1380 


MATERIAL  FOR  SALE 


!  SAVE  MONEY  on  Headliner  paper  and 
1  litho  films.  Order  from  Natl.  Publish- 
!  ers’  Supply  (NAPSCO),  Berlin,  Wise., 
!  and  18  W.  22  St..  N.Y.,  N.Y.  10010. 

I  ^^'^^InisCEiXANEOVS^^ 


WECKLY  CLOSING  TIME  I 

Tuesday,  4:30  PM  New  York  Time  I 

Box  numbers,  which  are  mailed  each  day  j 
as  they  are  received,  art  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  nuin« 
ber  given  in  the  ad,  c/ o  Editor  A 
Publisher,  850  Third  Avenue,  New 
York,  N.Y.  10022. 

Please  be  selective  in  the  number  of 
flips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manilla  en¬ 
velope. 

Editor  A  Publisher  U  not  responsible 
for  the  return  of  any  material  suh» 
mitted  to  its  advertisers.  Therefore, 
ii*e  suggest  that  you  never  send  irro- 
plaeeable  material. 

Thank  you. 


EDITOR  SC  PUBLISHER  for  January  20,  1973 


HAMMOND  FACTORY  REBUILT 
Model  TG-36  Automatic  ’ThinType 
Glider  $1000 ;  Model  S-8  PlateShaver 
$1500.  Call  Fred  Krafft  or  Alex  Ervin. 
(616)  345-7151. 


GOING  OUT  OF  BUSINESS! 

FOR  SALE:  Compugraphic  4961, 
spare  parts  kit,  7  fonts  with  plugs. 
Compugraphic  7200,  spare  parts  kit,  9 
fonts.  2  Compuperfs  with  stands,  tape 
winder,  Ko<lak  daylight  processor,  Stat 
King,  plus  desks  ami  chairs.  Will  nego¬ 
tiate.  Call  (203)  255-4561  or  write  P.O. 
Bo.x  417,  Fairfield,  Conn,  06430. 

COMPLETE  newspaper  letterpress 
equipment  now  available.  All  or  part, 
make  offer.  Jack  Lander,  Kansan, 
Newton.  Kans.  67114.  (316)  283-1500. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4466 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY  \ 

“LIKE  NEW”  CAN  BE  CONVERTED 
TO  LETTER-FLEX.  20-page  GOSS 
unit  tubular  22%"  cut  off  with  CLINE 
CONTROLS,  60hp  and  5hp  motors. 
Complete  with  curved  plate  caster  and  j 
furnace.  Flat  caster  and  furnace. 
Curved  router.  Curved  shaver.  GOSS 
MAT  former.  1800  gallon  ink  storage 
tank  with  pump  and  piping  to  each 
fountain.  Can  be  seen  in  operation. 
Reason  for  sale,  converted  to  offset. 
For  Information  call  (312)  671-2633. 
ask  for  Ed. 


GOSS  SUBURBAN  4  and  5  units. 
CO’TTRELL  10  unit  V-22.  2  fold-  \ 
ers  and  drive. 

COTTRELL  6  unit  V-22,  1964.  | 

COTTRELL  3  unit  V-15.  1 

FAIRCHILD  COLOR  KING,  new  ' 
1969,  4  units  with  imprinter,  heavy  | 
duty  jaw  folder.  Like-new. 

URBANITE  QUARTER  FOLDER 
— Will  guarantee,  like  new.  Also  i 
COLE  Model  106  quarter  double  | 
parallel  folder  with  cross  per-  j 
forator,  new  in  1966. 

3  UNIT  MERGENTHALER  PACER 
6  years  old.  Priced  reasonably. 

IPEC,  Inc. 

401  N.  Leavitt  Street. 

Chicago,  Illinois  60612 

Phone:  (312)  738-1200 

A  REAL  BARGAIN  i 

4  unit  Goss  HSLC  No.  1506  Press,  j 
22% "  cutoff — 60"  wide  rolls,  2  separate 
drive  systems  and  controls:  (jutler- 
Hammer  100  HP.  AC  motor  and  Cline- 
Westinghouse  10()  HP,  AC  motor.  Tom 
Adams.  Lexington  Herald-L«ader,  Lex¬ 
ington,  Ky.  (606)  254-6666. 


USED  1968  NEWS  KING  UNIT,  $12,- 
•500.  3  unit  News  King  press.  Units 
brand  new,  folder  used.  $50,000.  N.J. 
Babb  (803)  583-5791. 


WEB  PRESS  ’TRADE-INS 
II  News  King,  1966, 

Excellent  $29,000.00 

II  Cottrell  V15A,  Exceptional, 

1968  32.000.00 

III  Cottrell.  VISA,  1969,  A-1  44.000.00 
II  V15,  22»A"x36".  1961,  gear 

converted,  top  condition  20,000.00 

IV  Color  King,  1966, 

reconditioned  65,000.00 

All  machines  carry  six  months  war¬ 
ranty.  Price  includes  installation  and 
instruction.  Send  for  your  free  Econ- 
O-Web  brochure:  Color  Decks,  Per- 
fector  Presses,  4-Color  GIG  units.  All 
designed  and  manufactured  by: 

WEB  PRESS  CORPORA’nON 
200  S.W.  Michigan  Street 
Seattle,  Washington  98106 
Call  Tim  York  (206)  762-6770 


1967  COLOR  KING— 5  units.  6  roll 
stands,  folder,  warder,  compressor, 
hoist,  extras.  Offset  Printing  Inc., 
685  Laurence  St.,  Lowell,  Mass. 


2  UNIT  ATS  WEB  OFFSET  NEWS¬ 
PAPER  PRESS.  HAMILTON  NEWELL 
PRINTING  CO..  AMHERST.  MASS. 


AVAILABLE 
FOR  SALE 
EARLY  1974 

ONE  SCOn-VICKERS 
DOUBLE  WIDTH 
LETTERPRESS 
NEWSPAPER  PRESS 
Complete  with  drive. 

Cut-off  . 26-5/16" 

Plate  thickness  . 9/16" 

Maximum  web-width  . 70" 

Press  comprises  5  Units,  (two 
reversible),  late  news  device 
and  double  folder. 
Installed  1962. 


Also  available: 
ONE  SENIORMATIC 
AUTOPLATE  CASTER 
AND 

ONE  FOUR  PLATE 
STEREO  ROUTER 


Enquiries  fa: 

The  General  Manager, 
Bristol  United  Press  Limited, 
Silver  Street, 

Bristol  1, 

England 


WANTED  TO  BUY 

3  USED  GOSS  MARK  II,  or  later 
units.  Contact  Tom  Adams,  Lexington 
Herald-Leader,  Lexington,  Ky.  (606) 
I  254-6666. 
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HELP  WANTED 

ARTISTS 


HELP  WANTED 

^'oRcijLAnoy 


COLOR  HUMPS  or  complete  COLOR 
UNITS  for  Hoe  straight-pattern  double¬ 
width  press.  22-%  cut-off.  60°  stagger.  [ 
either  impression.  Need  ink  rails,  etc.,  i 
also.  Box  1646.  EMitor  and  Publisher. 


WOOD  SUPEHIMATIC  with  tenion 
miller.  23A''  cut-off.  Write.  George 
Oxford.  Box  S4S3.  Boise.  Idaho  83707. 


ONE  COMPUGRAPHIC  MODEL  7200. 
Need  delivery  within  30  days.  Box  131. 
E<litor  &  Publisher. 


WE  ARE  LOOKING  for  some  good 
used  conveyor  equipment  (Jampol  or 
similar!  for  our  new  mail  room.  We 
neeii  about  20-25  feet  of  straight  hori¬ 
zontal  conveyor,  using  either  rollers 
or  belt.  Contact  J.  F.  Bertram,  c/o 
The  Times.  Geneva.  N.  Y.  14456. 


NEWSPAPER  SERVICES 

^^"^PRgis^E/VCfjVEEffS^^ 

INSTALLATIONS  &  MOVING 
Special  equipment,  designed  or  built. 
Equipment  available  for  sale. 

Paul  F.  Bird 
P.O.  Box  1027 
Sanford.  Fla.  32771 
(305)  668-5034 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(201)  6.59-6888 


PRESS  TIME  AVAILABLE 


PRESS-TIME  AVAILABLE  —  Offset 
Press  capable  of  printing  24  standard 
or  48  tabloid  pages.  Contact  Bob 
Schultz  (201)  647-1180.  Recorder  Pub¬ 
lishing  (jo.,  Stirling,  N.  J.  07980. 


PRIME  TIME 
AVAILABLE  NOW 
Six  unit  Urbanite  (96-tab,  48  standard 
pages)  in  new  plant  just  off  Jersey 
Turnpike  Exit  9.  Call  Bill  Canino, 
Sentinel  Newspapers,  (201)  254-7000. 


Help 

Wanted  •  • . 


ACADEMIC 


UNIVERSITY  PROFESSOR  to  teach 
newspaper  writing  and  editing  plus 
grad  courses  in  Mass  Communication 
Department  at  large  imblic  Midwestern 
metropolitan  university.  Must  have 
PhD  or  near  and  professional  experi¬ 
ence.  Send  resume.  Box  115,  Elditor  & 
Publisher. 


ADMiyiSTRATIVE 


TEAC7HING  ASSISTANTSHIPS  avail¬ 
able  in  graduate  program  in  journalism  ! 
offering  MA  in  journalism,  Ph.D.  in  i 
mass  media.  Applicants  with  news  ex-  ; 
perience  in  newspapers  or  broadcasting  ’ 
especially  desirable.  Special  considers-  ' 
tion  given  minorities.  Write  Chairman,  . 
Graduate  Affairs  (jommittee.  School  of  | 
Journalism,  Michigan  State  University,  ; 
East  Lansing,  Michigan  48823.  i 


ADMiyiSTRATIVE 


PRODUCTION  MANAGER  is  the  job 
title,  but  duties  require  involvement  I 
in  a  broad  range  of  newspaper  activi-  | 
ties  on  a  me<lium  size  New  England  i 
daily.  If  you  have  hot  metal  exiieri- 
ence.  press  stereo  savvy  and  labor  ex- 
Iierience,  as  well  as  purchasing,  this  ' 
is  a  desirable  situation  in  which  to 
grow  into  greater  resiHinsibilities.  Send  j 
resume  and  salary  requirements  to  Box  ! 
137.  Ekiitor  &  Publisher.  | 


EXCEPTIONAL  GEJNERAL  MAN¬ 
AGER  opportunity  with  me<lium  sized 
daily  in  Zone  5.  We  are  one  of  the 
fastest  growing  groups  in  the  country 
with  one  of  the  youngest  management 
teams  in  the  business.  If  you  are  cur¬ 
rently  a  General  Manager  or  Advertis¬ 
ing  Manager  with  aggressiveness  and 
knowledge  and  would  like  to  make 
$.50,000  per  year,  send  resume  to  Box 
65,  Elditor  &  Publisher. 


EXECUTIVE  Vice  President  and  Gen¬ 
eral  Manager  for  large  metropolitan 
newspaper  with  daily  circulation  in 
excess  of  200,000.  Here’s  a  once-in-a- 
lifetime  opportunity  for  a  dynamic 
executive  interested  in  joining  a  fam¬ 
ily-owned  newspaper  with  expansion 
possibilities.  Individual  potential  as 
important  as  experience.  Salary  range,  I 
$75,000  to  $100,000.  ^nd  resume  in  I 
complete  confidence  to  Dr.  White,  | 
Management  Consultant,  Box  1924, 
Editor  &  Publisher. 


LABOR  RELATIONS 
Number  2  person  with  some  newspaper 
bargaining  and  grievance  exiierience.  | 
We  are  seeking  person  to  join  a  young  ; 
aggressive  management  team  in  Ohio. 
Will  be  responsible  for  contract  nego¬ 
tiations  and  day  to  day  grievances. 
Excellent  benefits  and  fine  <9portunity 
for  growth.  Salary  commensurate  with 
experience.  Send  salary  requirements  j 
and  complete  resume  to  Box  28,  Elditor 
&  Publisher. 


IMMEDIATE  OPENINGS  nationwide 
for  General  Managers,  Advertising 
Managers  and  Advertising  Salesmen  in 
small,  medium  and  large  market  dail¬ 
ies.  Salary  range  is  $25,000  to  $100,- 
000.  Send  resume  to  Dr.  White.  Box 
60.  Editor  &  Publisher.  There  is  no 
fee.  all  replies  will  be  acknowledged. 


PRODUCTION  MANAGER— Our  pro¬ 
duction  manager  is  nearing  retirement  | 
age.  Opportunity  for  person  who  could  j 
handle  union  shop  through  period  of 
new  equipment  transition.  Recently 
went  cold  type.  Will  be  part  of  man¬ 
agement  team  on  this  Area  1  daily 
of  35,000.  Send  salary  requirements 
and  complete  resume  in  confidence  to 
Box  129.  Elditor  &  Publisher. 


ART  DIRECTOR  for  national  enter¬ 
tainment  magazine.  Must  be  diplo¬ 
matic.  cheerful  and  able  to  work  under 
pressure.  Excellent  opportunity.  Call 
Mr.  Ford  at  (212)  PL  2-6677  between 
10:15  and  4:15. 


CIRCVLATlOy 


CIRCULATION  MANAGER  to  run 
large  scale  saturation  home  delivery 
program  in  Zone  2.  Salary  $25,000-)-. 
Please  send  all  information  in  first 
letter.  Box  1936,  Eklitor  &  Publisher. 


EXPERIENCED  sales-oriented  circu¬ 
lation  district  manager  needed  for  pro-  | 
gressive,  7-day  Midwestern  newspaper. 
Elxceilent  opportunity,  benefits,  salary  i 
up  to  $11,000  for  circulator  showing 
results.  Send  complete  resume  to  Box  I 
1929,  Elditor  &  Publisher.  i 


CTTY  CIRCULATION  MANAGETR 
Growing  M-E)-S  in  Midwest  is  looking 
for  an  experienced,  aggressive  circula-  | 
tor  to  take  charge  of  city  distribution. 
Should  know  district  manager  and  in-  | 
deiiendent  dealer  operation.  Start  at  i 
$12,000  plus  fringes.  Immediate  o|>en-  j 
ing.  Box  35,  Elditor  &  Publisher. 


ZONE  4  PM  daily  has  imme<liate  op-  I 
ening  for  CIRCULATION  MANAGER  i 
— “Ground  floor"  opi>ortunity ;  105  year! 
old  County  Seat  newspaper  has  been  | 
daily  since  May,  1971.  Locate<l  in  city 
of  22,500  adjacent  to  L'niversity.  Pul>-  1 
lie  School  system  is  strong  academically 
-  goo<l  environment  to  rear  family: 
Within  hours  drive  of  metro  city.  Ex- 
I)erienced.  aggressive  iierson  of  good 
character  desire<l.  Salary  is  open,  op- 
liortunity  unlimite<l.  Send  complete  re-  ; 
sume  to  Box  82,  Ekiitor  &  Publisher.  j 


AREA  MANAGED 

Aggressive  circulator  with  the  ability  ' 
to  increase  sales  and  motivate  9  dis¬ 
trict  managers.  Only  person  with  ideas 
and  desire  to  progress  with  our  or-  | 
ganization  should  apply.  Zone  1.  Box  ; 
71.  Ekiitor  &  Publisher.  ' 


SMALL  SEMI-WEEKLY  in  Area  6 
(Louisiana)  is  going  daily  in  February 
1973.  This  wiii  be  a  5  day  PM  opera¬ 
tion.  Experience  as  assistant  circuia-  I 
tion  manager  or  district  manager  a  j 
must.  This  is  a  chance  to  grow  with  ' 
a  weli  financed  aggressive  newspaper 
group.  Send  complete  resume  and  sal-  ! 
ary  requirements  to  Box  24,  Editor  &  i 
Publisher. 

TWO  EXPERIENCED  circulation  men.  | 
1  for  newspaper  boy  operation  and  1  : 
for  adult  motor  routes.  Growing,  ex-  | 
panding  morning  and  Sunday  news-  j 
paper  offers  recognition  in  keeping  j 
with  your  ability.  $185  per  week  plus 
unusual  profitable  bonus  arrangement,  i 
All  fringes  paid.  Blue  Cross  for  fam¬ 
ily.  life  insurance,  retirement  and  va-  \ 
cation  up  to  4  weeks.  Car  furnished  , 
for  business  and  |>ersonal  use.  Nice  ^ 
area  on  East  Coast.  Furnish  complete  ! 
details,  personal  and  past  experience,  i 
Box  85.  Editor  &  Publisher.  1 


CLASSIFIED  ADVERTISiyC 


SALES  REPRESENTATIVEk-This  is 
an  unusual  opportunity  for  someone 
who  wants  to  make  a  break  for  ex- 
pande<l  opportunity  and  greater  finan¬ 
cial  rewards.  We  are  a  national  sales 
organization  serving  circulation  de¬ 
partments.  If  you  are  an  aggressive 
self-starter  and  like  to  talk  "shop", 
let’s  meet.  Position  pays  salary,  com¬ 
missions  and  full  expenses  and  requires 
traveling  in  Chart  Area  3  and  4.  Box 
83.  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

Here’s  your  chance  to  join  a  young 
aggressive  management  team  in  Aiken. 
South  Carolina.  If  you  arc  young,  25 
to  35  preferabiy,  and  willing  to  work 
hard  we  have  the  future  you  are  look¬ 
ing  for.  Experience  is  desirable  but 
not  ne<-easary,  we  will  train  the  right 
person.  Send  complete  resume  including 
salary  exi>ectations  to  the  Aiken  Stand¬ 
ard,  Attention  S.A.  Cothran,  P.O.  Box 
4.56.  Aiken,  S.  C.  29801. 


CIRCULATION  MANAGER  for  me¬ 
dium  sized  metro  daily/Sunday  in  chart 
Aren  3.  Strong  emphasis  on  sales  in 
RTZ  and  AO.  Must  l)e  analytical,  ag¬ 
gressive  an<i  have  goo<i  track  record. 
Challenge  and  excellent  growth  poten¬ 
tial.  Send  letter  and  resume  in  con¬ 
fidence  to  Box  105,  Editor  &  Pubiisher. 

CiRCULATION  MANAGER  for  grow¬ 
ing  northwest  Chicago  suburban  group. 
Will  organize  own  department  and 
build  carrier  system  from  ground  up. 
Comi)etitive  salary  paid  to  experienced 
energetic  i>erson  ready  to  tackle  chal¬ 
lenge.  Send  resume  to  Box  104,  Ekiitor 
&  Publisher, 

CIRCULATION  MANAGED  —  Experi¬ 
enced-growth  area — evening  paper 
with  350-f  Junior  Merchants,  Must  be 
promotionally  minde<i.  Salary  open. 
Excellent  fringe  benefits.  Resume  to 
William  A.  Bean.  Nashua  Telegraph, 
60  Main,  Nashua,  N.H.  03060. 


DISTRICT  MANAGER  —  Aggressive, 
growing  suburban  paper,  excellent  ad¬ 
vancement  opportunity,  top  salary  -I- 
Imnus  -f  car  allowance.  Chance  of  a 
lifetime.  Full  details  first  letter.  Write 
Box  1.33,  Editor  &  Publisher, 


CLASSIFIED  ADVERTISiyC 


CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

Join  the  classifietl  management  of  one 
of  Florida’s  top  metropoiitan  dailies. 
We’re  expanding  to  lend  management 
muscle  to  our  burgeoning  classified 
sales  team. 

You’ll  lead  the  sales  efforts  of  10  sales¬ 
men,  with  opportunity  for  additional 
responsibilities  later. 

Start  with  low  5  figure  salary,  plus 
bonus  plan  and  unmatchable  benefit 
package.  Earnings  will  grow  as  you 
grow. 

If  you’re  a  successful  salesman  with 
ambitions  for  management  or  a  man¬ 
ager  with  a  smaller  paper,  then  this  is 
your  chance  to  grab  the  brass  ring. 
Write  full  resume  to  Box  90,  Editor 
&  Pubiisher. 


i 

LABOR  RELATIONS 

Immediate  opportunity  for  individual  with  5  to  8  years  ^ 
experience  in  Labor  Relations  administration  and  ^ 

negotiation  of  contracts.  Large  mid-Atlantic  publisher  i 
prefers  person  with  graduate  degree  in  related  field  || 
•f  or  law  degree,  but  experience  is  most  important.  This  i 

^  is  an  outstanding  opportunity  with  potential  for  future  P 

growth.  Send  resume  including  salary  history  and  S 

;  requirements  to  Box  100,  Editor  &  Publisher. 


WANTED 

ASSISTANT  CLASSIFIED  MANAGER 
who  wants  to  step  up. 

You  could  be  classified  manager  or  assistant  manager  right  now  on 
a  smaller  daily.  If  you're  the  right  person  wo  can  promise  you  a 
bright  future  with  the  progressive  Syracuse  Newspapers.  Our 
classified  selling  staff  of  35  sold  10,340,271  linos  in  '72 — a  gain  of 
1,182,336  lines.  A  future  retirement  could  pave  the  way  for  further 
progress. 

All  replies  cenfidential.  Write: 

Robert  Hennessey 
Advertising  Director 
Syracuse  Newspapers 
Syracuse,  New  York  13201 

Or  see  me  personally  at  the  INAE  convention  January  21-24. 
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HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING  MANAGER 

Perhaps  the  finest  classified  manager’s  position  in 
any  Northeastern  newspaper.  A  promotion  makes  this 
opening  possible.  The  candidate  we  seek  must  have 
the  minimum  of  ten  years  experience  in  classified 
advertising  with  at  least  five  years  in  progressively 
more  responsible  supervisory  positions.  Proven  ability 
to  manage  and  to  motivate  are  both  essential.  Current 
circulation  is  in  excess  of  200,000.  Modern  facilities, 
excellent  market,  a  great  opportunity  for  growth,  but, 
you  must  have  a  past  record  of  success  in  classified. 

Send  resume  or  complete  letter  describing  experi¬ 
ence  and  career  goals,  plus  salary  history  to: 

Box  111,  Editor  &  Publisher 


MODERN  (NEW  PLANT)  offset  13.500 
daily  has  openinK  for  classified  man- 
Birer.  ManaKement  knows  the  value  of 
clasaifie<l  advertising.  If  you  are  on 
a  staff  now  with  a  couple  of  years  ex¬ 
perience  here's  your  chance  to  manase 
your  own  staff.  Work  with  aKKressive 
manairement.  Resume  to  D.  W. 
SpraKUe.  Ad  Director,  The  Transcript. 
American  LeKion  Dr..  North  Adams. 
Mass.  02147. 

CLASSIFIED  AD  MANAGER 
This  is  a  newly  created  position  on  SR- 
Rressive  Zone  5.  30.000  daily.  Our  sit¬ 
uation  requires  a  self-starter  to  sell 
classified  in  a  market  which  is  totally 
under-developed  as  well  as  to  develop 
stronR  classified  ad  department  for  the 
future.  Salary  commensurate  with  ex- 
l>erience  and  will  include  bonus.  Please 
send  resume  in  confidence  to  Box  38. 
Editor  &  Publisher.  We  believe  this  is 
a  marvelous  opportunity  for  the  riRht 
l>erson. 


DATA  PROCESSING 

WE  NEED  A 
SPECIAL  KIND  OF 
PROGRAMMER 

for  Composition  Applications 
If  you  have 

*  3  yrs  programming  experience  in  360 
ALC 

*  knowlerige  of  Digital  POP  8^e  OR 
IBM  1130 

And  are  production  oriented  a  self  starter 
and  creatively  inclined 
Then  you  might  be  our  special  kind  of 
programrT>er  You  11  en)oy  good  working 
coiKlitions  and  fringe  benefits  plus  op 
portunities  to  work  on  new  concepts  in  the 
printing  irvjustry  The  salary  is  open 
Write  PereoffwisI  Offfic* 
SoifthMSt  Media 
333  E.  Grace  St. 
Richmond,  Va.  23219 
An  Equal  Opportunity  Employer 


DISPLAY  ADVERTISING 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  3,  7  and  8.  Send  complete 
typewritten  resume.  references  to 
Inland  Daily  Assn..  100  West  Monroe. 
ChicaRO.  III.  60603. 


DISPLAY  ADVERTISING 
Display  advertisinR  salesman  with 
ideas  and  ability  to  sell  and  service 
retail  accounts  is  wanted  by  unusually 
modern  and  proRressive  eveninR  daily, 
circulation  3<3M.  part  of  a  Mid-Nation 
Rroup.  Excellent  startinR  salary,  free 
medical  insurance,  profit  sharinR,  free 
life  insurance,  Christmas  bonus,  Ren- 
erous  vacations.  We  prefer  marrierl 
person  under  40.  Real  opportunity  for  a 
satisfyinR  future  in  a  pleasant  com¬ 
munity  for  a  person  with  initiative  and 
ex|)erience.  Send  resume,  sample  lay¬ 
out  and  copy  with  letter  to  Box  124, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 

RETAIL  ADVERTISING  MANAGER 
Ck)mpetitive  medium  size  daily  in 
northern  New  Jersey  seeks  hard-hittinR 
professional  with  disciplined  knowledRe 
of  display  advertisinR  copy,  layout, 
sales  presentation  and  administration. 
Leadership  exiierience  essential.  $16,500 
StartinR  salary  plus  excellent  company 
benefits.  Opportunity  for  advancement. 
Send  resume  and  references.  Your  re¬ 
ply  will  l>e  kept  confidential  if  you 
wish.  Box  31,  Elitor  &  Publisher. 

DISPLAY  ADVER’nSING 
COUNSELOR 

Want  a  challenRe  and  a  job?  You  can 
have  both  if  you  have 

—successful  ad  sales  experience 
— RO-Ret-um  drive 
—enthusiasm 

— an  out-RoinR  interest  in  people 
— determination  to  succeed. 

We  are  a  6-afternoon  offset  paper  with 
18,000-(-  circulation  in  a  friendly  city 
of  35,000  people.  Our  area  is  experi- 
encinR  unusually  rapid  Ri-owth. 

Salary  and  bonus  commensurate  with 
ability,  plus  excellent  frinRe  benefits. 
If  you’d  like  to  come  and  rtow  with 
one  of  the  Southeast’s  most  proRressive 
newspapers,  please  contact  'Tony  Man¬ 
uel  or  RoRer  Sovde,  EveninR  Herald, 
P.O.  Box  11707.  Rock  Hill,  S.C.  29730. 
Phone  (803)  327-7161. 


GENERAL  ADVERTISING  MANAGER 
wanted  for  MichiRan  Metro  Daily.  The 
person  we  need  has  a  deRree  and  is  , 
currently  AdvertisinR  ManaRer  or  Ad-  i 
vertisinR  Account  Representative  ready  j 
to  move  up.  If  you  have  an  outstandinR  | 
record  of  success  and  would  enjoy  the  ‘ 
$40,000  income  level  and  opportunity  : 
for  equity,  send  resume  to  Box  41, 
E<litor  &  Publisher.  I 


EDITORIAL 

COPY  EDITORS  , 

The  ChicaRO  Sun-Times,  the  city’s  j 
RrowinR  morninR  newspaper,  is  seekinR  ' 
ex|)erienced  copy  editors  with  potential  I 
for  Rrowth  and  Rreater  opportunities. 
Top  salary  and  frinRes.  Please  send 
complete  resume  and  salary  require¬ 
ments  in  confidence  to: 

Mr.  Ralph  Ulrich 
Chief  Copy  Editor 
The  ChicaRO  Sun-Times 
101  N.  Wabash 
ChicaRO,  III.  60611 


NEWS  EDITOR 


If  you  have  ha<l  some  experience  in  i 
editinR  wire  copy,  enjoy  foremattinR  j 
PaRe  1  and  other  paRcs,  and  would  | 
consider  associatinR  with  an  interest-  ' 
inR  newspaper,  let  us  hear  from  you.  i 
We’re  in  Zone  5,  our  circulation  is  un¬ 
der  40.000.  Box  32,  Editor  &  Publisher. 


EDITOR 

;  MorninR  newspaper  in  Zone  5,  over  ; 

I  50.000  circulation,  is  lookinR  for  an 
:  aRRressive  and  creative  Editor.  The  | 

'  person  we  are  seekinR  may  be  the  ! 

I  manaRinR  editor,  city  editor  or  news  i 
editor  on  a  comparable  or  larRer  news-  ; 
;  paper — and  must  be  comfortable  with 
j  a  conservative  political  philosophy  j 
while  dedicated  to  unbiased,  accurate  j 
and  balanced^  report!  nR.  Salary  com-  ; 
i  mensurate  with  backRround  and  ex-  I 
;  periencc.  Excellent  benefits.  Replies  ^ 
j  will  he  held  in  strict  confidence.  Box  | 
I  13,  Elitor  &  Publisher.  I 


ZONE  5  DAILY  needs  AdvertisinR 
ManaRer  with  General  ManaRement 
capahilities.  Current  ManaRer  will  he 
retirinR  in  the  next  2  years.  Are  you 
ready  for  a  move  up  in  income  and 
position  7  If  so,  we  should  talk.  $35,000 
plus  incentive  and  stock  options.  Send 
resume  to  Bo.x  70,  Elitor  &  Publisher. 

CHICAGO — Here  is  your  opportunity 
to  join  the  General  AdvertisinR  De- 
l>artment  of  one  of  America’s  finest 
newspapers.  Rapid  advancement  possi¬ 
ble  for  candidate  with  manapement 
potential.  StartinR  income  middle  20’s. 
Resume  to  Box  55.  Editor  &  Publisher. 

FASTEST  GROWING  DAILY  in 
Southwest  Florida  needs  real  pro  dis¬ 
play  salesman,  self  motivator.  Rood 
layouts.  Most  beautiful  city  in  Florida, 
situated  directly  on  the  Gulf.  Write 
full  details  and  financial  requirements. 
Te<l  Hanauer,  Retail  Ad  ManaRer, 
Naples  Daily  News,  1075  Central  Ave., 
Naples,  Fla.  33940. 

WE  CAN  SHOW  YOU  AT  LEAST 
$40,000  PER  YEAR  INCOME  within 
3  years,  if  you  have  a  colleRe  deRree, 
a  hiRh  enerRy  level  and  learn  quickly. 
All  people  in  our  company  are  under 
35  years  of  aRe  and  currently  makinR 
$40,000  per  year  plus.  We  feel  we  offer 
the  best  income  potential  in  the  coun¬ 
try  with  limite<l  travel  and  full  bene¬ 
fits.  If  you  have  any  newspaper  sales 
exiwrience,  send  resume  to  Box  50, 
Editor  &  Publisher. 


COPY  EDITOR — Two  years  desk  ex¬ 
perience  require<l.  General  news  or 
financial  backRround  preferred.  Write: 
John  Woolley.  Business  Editor,  Detroit 
Free  Press.  321  W.  Lafayette,  Detroit, 
Mich.  48231. 

HEADED  FOR  THE  TOP? 
Yellowstone  Newspapers — Two  dailies, 
a  semi-weekly  and  a  weekly  servinR 
fabled  Yellowstone  River  basin — need 
reporter-editor  to  train  for  executive 
position.  Owners  offer  RO-Retter  BIr 
Sky  frinRes  of  pure  air,  pure  trout 
waters,  pure  outdoor  pleasure  of  the 
Yellowstone — the  Land  That’s  Still 
YounR.  Write  Paul  Husted,  Box  665, 
LivinRston,  Mont.  59047. 


CONNECTICUT’S  FASTEST  GROW¬ 
ING  afternoon  daily  has  immediate 
oi>eninKS  for  first  class  deskman,  Ren- 
eral  assiRnment  reporter  and  sports 
writer.  Heavy  experience  a  must.  MaR- 
azine  supplement  exiierience  preferreid 
but  not  essential.  Opportunity  to  Rrow 
with  a  rapidly  expandinR  news-ori¬ 
ented  orRanization.  Resume  and  clips 
to  Box  68,  Editor  &  Publisher. 


MODERN  (NEW  PLANT)  offset  13.- 
,500  daily  has  oiieninR  for  display  sales- 
l>erson  with  some  experience.  MileaRe 
and  excellent  benefits.  Good  startinR 
salary.  Rreat  place  to  live.  Resume  to 
D.  W.  SpraRue,  Ad  Director,  The 
■Transcript,  North  Adams,  Mass.  02147. 


A  challenging  opportunity . . . 

as  an  editor  and  publisher 
of  a  weekly  paper  in 
northern  Maine  to  run  the 
entire  operation.  Part  of  a 
small  group  of  weeklies. 
Salary  commensurate  with 
experience.  Write  General 
Manager,  Northeast  Pub¬ 
lishing  Company,  P.O.  Box 
510,  Presque  Isle,  Maine 
04769. 

An  Equal  Opportunity  Employtr 
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RHODE  ISLAND  OFFSET  WEEKLY 
wants  editor  who  will  concentrate  on 
hard  news  while  supervisinR  staff  of 
4  in  lively  area  offerinR  many  chal- 
lenRes,  includinR  solid  daily  competi¬ 
tion.  We’re  a  younR  Rroup  offerinR 
Rood  salary  and  benefits  plus  excellent 
professional  Rrowth  potential.  Box  84, 
Editor  &  Publisher. 


MANAGING  EDITOR  to  edit  RrowinR 
Catholic  diocesan  weekly  in  boominR 
Pacific  island,  where  America’s  Day 
beRins.  Experience  in  Catholic  news¬ 
paper  manaRement  preferred  but  not 
mandatory.  Write  to  Umatuna,  Box 
125,  ARana,  Guam  96910. 


CTTY  EDITOR 

If  you’re  enerRetic,  aRRressive  and  have 
mature  news  judRment  even  thouRh 
your  career  is  still  ascendinR,  and  if 
you  can  inspire,  lead  and  work  well 
with  a  younR  staff  destined  to  achieve 
the  best  local  news  coveraRe  in  our 
semi-metropolitan  area,  contact  us  im¬ 
mediately.  You’ll  never  rcRret  it.  Box 
91,  Editor  &  Publisher, 


EDITOR  for  national  entertainment 
maRazine.  Must  be  diplomatic,  cheerful 
and  able  to  work  under  pressure. 
KnowledRe  of  how  to  boost  newsstand 
sales  is  essential.  Excellent  oppor¬ 
tunity.  Call  Mr.  Ford  at  (212)  PL  2- 
6677  between  10:15  and  4:15. 


STRINGERS  needed  for  national  li¬ 
brary  news  maRazine  to  provide  news 
of  library  events  in  U.S.  and  Canada. 
Good  pay.  Send  backRround,  writinR 
sample  to  Box  52,  EMitor  &  Publisher. 


FULL  TIME  SPORTS  WRITERS 
wanted  for  fast  RrowinR  PM  daily  in 
Zone  two.  Good  salary,  frinRe  benefits, 
workinR  conditions.  Prefer  experience 
but  will  consider  talented  beRinner. 
Write  fully.  Box  1920,  Editor  &  Pub¬ 
lisher. 


SUBURBAN 

REPORTER 

One  of  the  nation’s  most  respected 
,  newspa|>er  Rroups  is  seekinR  younR  re¬ 
porters  with  a  future  to  work  on  its 
.  suburban  newspapers  in  Florida. 

'  The  riRht  i)erson  will  receive  an  all- 
I  around  education  in  newspaperinR  that 
can  be  a  valuable  steppinR-stone  ex¬ 
perience. 

!  Under  first-rate  editors,  you  will  learn 
j  how  to  report,  use  a  camera,  layout 
]  paRes.  Your  career  will  be  ahead  of 
you,  not  behind  you.  Excellent  startinR 
I  salary,  benefits.  Box  69,  Editor  &  Put^ 
I  lisher. 


i  REPORTER  WANTED,  man  or  wom- 
I  an.  experienced  or  recent  J-schooI 
Rraduate  for  prize  winninR  Zone  4 
.  semi-weekly.  Send  snapshot,  tell  us  all 
i  and  indicate  salary  expected.  Job  now 
'  open.  Box  46,  Editor  &  Publisher. 

I  GREAT  OPPORTUNITY  for  smart, 
i  Rutsy,  enerRetic  city  hall  type  re- 
'  porter.  Fun,  future,  top  pay.  The 
j  Kentucky  Post  &  Times-Star,  CovinR- 
ton,  Kentucky  41011. 


PERFORMANCE  MAGAZINE  is  seek- 
!  inR  professional  journalist  with  ad 
I  experience.  Interested  send  replies  to 
I  Box  45,  Eklitor  &  Publisher. 


1  REPORTERS.  DESKMEN  for  daily 
newspapers  in  E&P  Zones  5,  7  and  8. 
j  Experienced  or  qualified  beRinners. 
i  Send  complete  typewritten  resume. 

references  to  Inland  Daily  Press  Assn., 
;  100  West  Monroe,  ChicaRO,  Ill.  60603. 


'  EDITOR/REPORTER — Experienced  in 
:  all  facets  of  reportinR,  editinR  and 
I  makeup  for  respected  weekly  typeset 
newsletter  with  statewide  circulation 
coverinR  Midwest  (Zone  5)  state  capi- 
I  tol  and  leRislature.  Responsible  for 
political  coveraRe  and  interpretive  re- 
I  ports  on  wide  ranRe  of  state  issues. 
I  Send  resume,  letter,  samples  and  sal¬ 
ary  requirements  to  Box  1717,  Editor 
I  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HEIJ*  WANTED 
EDlTOmAL^ 


HELP  WANTED 
PRESSROOM 


WE’RE  LOaKTNG  for  that  No.  t  re- 
porter  on  a  small  daily  who’s  wlllinK 
to  relocate  for  more  opportunity  and  a 
better  place  to  live  .  .  .  the  experience<l 
writer  who  has  advance<l  to  discovering 
ways  to  improve  and  innovate.  We’re 
an  established  under  50.000  morninR 
daily  in  an  Eastern  rural  urban  area 
of  300.000  i>opulation.  Send  samples  of 
your  best  work  and  a  brief  statement 
on  what  you  would  like  to  be  doinR. 
Write  Rox  1912,  Eklitor  &  Publisher. 


SBCOND  CAREER  opportunity  offered 
to  experienced  newsman  as  e<litor  of 
award'WinninR  3,600  circulation  week-  . 
ly  newspaper  in  unique  Zone  8  moun-  | 
tain  town.  Good  pay,  company  l)enefits  | 
and  jol)  satisfaction.  Send  resume,  ref-  | 
erences  to  Box  36,  Editor  &  Publisher.  I 


PU  BLICATIONS  EDITOR  I 

Professional  writer/editor  responsible 
for  publishinR  one  external  monthly 
publication  and  one  quarterly  house 
orjran.  Must  know  layout,  headline 
writinR,  photo  croppinR.  and  produc¬ 
tion.  Individual  would  W'ork  in  busy 
public  affairs  office  and  \ie  responsible 
for  full  coortlination  with  manaRement  • 
team  in  this  new  position.  Three  to 
five  years  newspaper  and  house  orRan 
ex|>erience  required.  Send  resume 
(samples  will  be  appreciated)  to:  TRW 
S.A.C.-  -One  Space  Park  E2/6080,  Re¬ 
dondo  Beach,  (California  90278. 

WIRE  EDITOR— 10,500  PM  daily 
wants  person  with  imaRination.  Goo<1 
pay  ami  frinRes.  CJontact  Mike  Voelley, 
Editor,  Inde|)endent  Record,  Helena, 
Mont.  59601  or  phone  (406)  442-7190. 


OFFSET  WEEKLY,  3.200  paid  circu¬ 
lation  on  Ca|)e  Cod,  Mass.,  wants  e<li- 
torial  dynamo  with  wit  and  curiosity, 
able  to  take  charRe  when  e<litor  Roes 
on  vacation.  Send  resume  or  contact 
Horatio  RoRers  Jr.,  The  ReRister.  Box 
S6.  Yarmouth  Port,  Mass.  02675,  Tel. 
(617)  362-2111. 


REPORTER  WANTED 
We’re  an  under-50,000  circulation  daily 
newspai>er  which  delivers  a  prire- 
winninR  prmluct  afternoons  and  Sun¬ 
days  l>ecause  of  a  skilled  staff,  with 
hiRh  standards  ami  a  pnaluction  crew 
usinR  the  most  mo<lern  e<iuipment.  A 
Midwestern  reix>rter  with  a  flair  for 
wonls.  while  RivinR  the  facts,  faces  a 
briRht  future  with  us.  C<>mputer-<lriven 
tyi>e  settinR,  full-color  photoRiaphic 
fNiuipment,  new  offset  presses  ami  a 
major  renovation  of  newsroom  assures 
staffers  of  quality  pixxiuction  in  pleas¬ 
ant  surroun<linRs.  Good  startinR  pay 
plus  Christmas  lx>nus.  full  free  life 
insurance  coverape  and  profit  sharinR. 
Write  Box  122,  Editor  &  Publisher. 


COPY  EDITORS 
INVESTIGATIVE  REPORTER 

Anticipated  expansion  in  1973  will 
create  openings  for  professionals 
who  want  the  challenges  offered 
by  a  respected  metropolitan 
newspaper. 

COPY  EDITORS — A  chance  to  do 
real  editing  and  accept  respon¬ 
sibility.  No  paragraph  hookers; 
no  universal  desk;  no  wire  tape; 
no  "thats-the-way-we’ve-always- 
done-it-syndrome.”  Experience 
required,  but  not  enough  to 
engrain  bad  habits.  BA  degree  a 
must. 

INVESTIGATIVE  REPORTER— Slot 
for  a  seasoned  writer  ready  for 
fresh  opportunities.  3  to  5  years 
experience  needed  in  the  metro¬ 
politan  field  with  demonstrated 
success  in  investigative  reporting. 

Write  to: 

Managing  Editor 
The  Courier-Journal 
Louisville,  Ky.  40202 
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SPORTSWRTTER  /  PHOTOGRAPHER 
nee<le<l  for  first  rate  weekly  newspaper. 
Knowledge  of  sports,  photo  proeessing 
mandatory.  Excellent  opportunity  for 
a  lieginner.  Write  to  John  Rouse,  Edi¬ 
tor.  Bowie  News,  Bowie,  Md.  2071.'). 

GENERAL  NEWS-FEATURE  writer/ 
rewriter  for  Pennsylvania  weekly.  Ex¬ 
cellent  opi>ortunity.  Must  t)e  able  to 
help  on  sports  occasionally.  Recent 


COPYEDITOR/REWRITER  for  Penn¬ 
sylvania  weekly.  Excellent  opportunity. 


GO.SS  URBANITE  PRESSMAN— Fully 
ex|ierience<l  to  lead  shift.  Highest 


Recent  college  graduate  want«l.  Must  |  wages  paid  plus  all  fringe  l>enefita. 
be  strong  on  grammar.  s|)elling,  and  Young,  growing  plant  locat«Hl  in  north¬ 
editing.  Pennsylvania  preferred.  Send  j  ern  New  Jersey.  Send  resume  to  Box 


resume,  references,  and  salary  require¬ 
ments  to  Box  110,  Editor  &  Publisher. 

NEWS  EDITOR  Bright,  accurate  copy 
olitor  and  staff  motivator  for  fast 
growing  28,000  AM  7-day  offset 


journalism  graduate  with  some  experi- j 


S9.  hklitor  &  Publisher. 

GOSS  (X>MMUN1TY  Pressman  for 
Boulder,  Coloratlo,  commercial  plant. 
Resume  to  Box  703,  Boulder,  Colo., 
(303)  14.3-3800. 


ence  desire<i.  Pennsylvanian  preferre<l. 
Send  resume,  references,  and  salary  : 
re<iuirements  to  Box  127,  Editor  and 
Publisher, 

SPORTS  WRITER  who  has  1  to  3  ' 
years  experience,  knowledRC  of  and  in-  , 
terest  in  siiorts,  ability  to  e<lit  copy,  ’ 
write  headlines  and  makeup  pnires.  Ap¬ 
plicant  should  use  (rood  grammar,  be  a 
Km>d  si>eller,  be  neat  in  api>earance  and 
must  have  automobile.  You’ll  work  in 
a  large  m<Mlern  newspaper  locate«l  on 
the  South  Atlantic  Coast.  Zone  4  ap¬ 
plicants  preferre<l.  Paid  vacation,  sick 
leave,  hospital  and  life  insurance,  and 
retirement  program.  Send  resume,  i 
writing  samples  and  salary  require¬ 
ments  to  Box  132,  Editor  &  Publisher.  ’ 


area,  copy  and  proof  desks.  Resume  i 

to  Box  95,  Eklitor  &  Publisher.  | 

REPORTERS  , 

COPY  EDITORS  ! 

We  would  like  to  talk  to  people  who 
are  capable  and  ex|>erience<l  in  han¬ 
dling  top  news  stories,  |)erson8  who  are 
professionally  mature,  will  merit  pro¬ 
motion  an<l  have  a  solid  scholastic  |  bonus,  car  furnished,  fine  pension  plan 


PRODUCTION 

PRODUCTION  MANAGER 
Over  200,000  Midwest  dally,  part  of 
one  of  America's  most  successful 
groups.  Looking  for  ex|>erienc€^,  ma¬ 
ture  leader  who  is  strong  in  composing 
r<M)m  background.  E.xcellent  salary, 


EDITORIALLY 

SPEAKING... 

We  n€»ed  2  challenge-seeking  i»eople 
who  can  hit  the  deck  running  and  pro- 
<luce  in  Zone  5. 

WIRE  EDITOR— Strong  in  copy  e<Iit- 
ing,  news  judgment  and  layout  with 
an  interest  in  the  latest  technical 
processes.  Some  sui>ervision  experi¬ 
ence  helpful.  $10.5004-  to  start,  de¬ 
pending  on  qualifications  and  experi¬ 
ence. 

REPORTER — For  general  assignment, 
with  Journalism  degree  or  e<iuiva!ent 
and  new8pa|>er  experience.  Salary 
base<l  on  qualifications  and  experi¬ 
ence. 

INTERESTED?  For  goo<l  grow-th  o!>- 
portunities  and  a  full  range  of  com¬ 
pany  l>enefita.  send  resume  and  salary 
ex|>ectations  to  Box  130,  Editor  & 
Publisher. 

MAJOR  ?di:TRO  DAILY  in  Zone  2 
se<*ka  assistant  city  e<litor  who  can 
direct  stn)ng  rei>oi*ting  staff  and  i>ro- 
duce  professional  local  pages.  Must 
have  solid  exi>erience  as  a  reisirter 
an<l  clear  potential  for  advancement. 
Min  imum  exi>erience  5  years  Wyond 
college. 

Position  offers  imme^liate  challenge  op- 
l>ortunity  to  grow  within  major  news¬ 
paper  group.  Competitive  starting  sal¬ 
ary.  excellent  fringe  benefits. 

Send  resume  and  salary  requirements 
to  Box  121,  Editor  &  Publisher.  i 

REPORTER/EDTTOR  for  Pennsylvania 
small  <laily.  First  priority  is  solid  news 
and  analysis  stories,  photos  to  illus-  ! 
trate.  Must  l>e  adept  with  wire,  layout, 
camera  and  dark  room,  and  able  to 
supervise  offset  production.  (Tooil  No.  2 
slot  f«>r  the  right  i>er8on  with  right  ex- 
T>erience.  Great  place  to  live.  Immediate 
oi>ening.  Send  references,  samples,  re¬ 
sume.  indicate  abilities,  (intact  N<m1 
Frear.  Rcnlfonl  Gazette,  (814)  623-1151.  ! 

EDITOR 

New  newspaper  in  legal  field  looking 
for  an  innovator  who  can  build  a  staff,  j 
handle  entire  e<litoria1  responsibility.  ! 
We  want  a  crackerjack  who  will  thrive 


backgrouml.  We  offer  excellent  salary 
with  fully  pai<l  fringe  Itenefits  on  a  ' 
metrop<ditan  pa|>er  in  a  city  with  many  | 
cultural  and  recreational  opportunities.  ! 
Send  full  <letails  alkout  yourself  and 
clips  to  Box  99,  E<iitor  &  Publisher.  ! 

SAN  FRANCISCO  reporter  for  na-  ! 
tional  electronics  publication.  News  i 
ability  primary  consideration:  techni-  | 
cal.  financial  background  helpful.  Daily 
exi>erience  essential.  Salary  to  $13,000. 
Send  resume,  samples,  references  to 
Box  98,  Editor  &  Publisher. 

EDITOR  Exi»erienced,  for  well  estab¬ 
lished.  pmgiX'Ksive  weekly  in  New  Jer¬ 
sey.  Good  writing  skills  and  knowledge 
of  photography  and  layout  (lesirable. 
Box  103,  Editor  &  Publisher. 


FREEL4^CE 


FREELANCE  WRITERS  needed  for 
our  expanding  detective  magazines. 
We’re  looking  for  current,  sensational 
crimes  from  coast-to-coast.  You  can 
find  a  steady  market  with  us  if  you 
deliver.  Length  3.000  to  5.000.  Pay 
$100  to  $200.  Send  completed  manu¬ 
scripts  or  queries  to  Dominick  A. 
Merle,  Editor,  Globe  Communications 
Corp..  1440  St.  Catherine  St.  W.,  Mon¬ 
treal  107,  Quebec. 


LAYOUT  I  PASTE-UP 


MECHANICAL  LAYOUT  ARTIST. 
exi)erienced  in  producing  camera-ready 
new8pni)er  ndvertisine  layout,  with 
col<l-type  and  repro  mat  .ervices.  Must 
l>e  rapal>le  of  volume.  Call  Mr.  Signer 
(813)  688-8508;  or  write  913  S.  Flor¬ 
ida  Ave.,  Lakeland,  Fla.  33803. 


MAINTENANCE 

MAihTrirT^CE 

DIRECTOR  I 

Area  4  large  metropolitan  newspai^er 
nee<ls  qualified  maintenance  director  to  ' 
lie  responsible  for  the  repair  and  main-  , 
tenance  funct’ons  of  electrical  machin-  I 
ei*y.  air  conditioning  and  all  building 
maintenance.  Must  be  knowledgeable 
in  maintaining  pnxluction  equipment  , 
including  Supermatics,  High  Speed 
Goss  presses  with  Fincor  drives.  Cutler  i 
Hammer  stackers,  Sheridan  inserting 
machines  and  other  miscellaneous  shop  ; 
e<iuipment.  Some  technical  training  b<^  j 
yond  the  high  school  level  including 
electronics  training.  .Salary  $.300  per  j 


ami  other  l>enefits.  Send  resume  to  Box 
1919,  Editor  &  Publisher. 

PRODUtT'ION  MANAGER  for  quality 
conscious  daily  neWH|>a|»er  in  100-200,- 
000  circulation  market.  Area  6.  Chance 
for  |»er8on  on  way  up.  Nee<l  for  exjK)- 
sure  to  new  technology.  Confidential. 
Resume  to  Box  75.  E<litor  &  Publisher. 

ASSISTANT  PRODUCTION  MAN¬ 
AGER — South  Carolina  AM  daily  100% 
coUl  ty|)e  Super  Quick,  experience  pre¬ 
ferred!.  Send  resume,  salary  require¬ 
ments  to  Box  43,  Editor  &  Publisher. 

PROMOTIOIS 

PROMOTION  MANAGER  wanted  for 
Midwest  metro  daily  (over  200,000  cir¬ 
culation).  Ability  to  work  with  top 
management  and  plan  long  range  Pule 
lic  Relations  a  must.  Identity  will  )>e 
protectedl.  Resume  an<l  salary  require¬ 
ments  to  Box  78,  Edlitor  &  Publisher. 

PROMOTION  DIRECTOR 

for  long  established,  large  circulation, 
Influential,  still-growing 

NATIONAL  NEWSPAPER 
MAGAZINE 

Creative  doer  to  head  small  staff  han¬ 
dling  edlitorial,  circulation  and  adver¬ 
tising  sales  promotion,  publicity  and 
public  relations.  Writing  skill  and  ex- 
l>erience  with  newspaper  and  trade 
md^lia  ad  visuals  imi>ortant.  New  York 
basedl.  Box  135.  Eklitor  &  Publisher. 

^^^pubuF^elationT^^ 

NEWS/FEATURE  WRITER  ne«le<I  to 
h€‘ad  news  service  for  national.  New 
Jersey-based  organization.  College  de¬ 
gree  and  solid  news  re|>orting  and 
etliting  exi>€rience  re<iuiredl.  Sen<l  re¬ 
sume  to  Box  117,  Edlitor  &  Publisher. 

SYNDICATE  SALES 

WE’RE  LOOKING  for  a  person  Inter- 
estdMl  in  sports  who  already  has  access 
to,  and  reason  for,  calling  on  news- 
pai>er  editors.  This  is  a  new  and  very 
salable  sports  feature.  If  you  cover  a 
lot  of  territory  and  are  interested  in 
selling  our  feature  on  a  commission 
basis,  Box  47,  E<iitor  &  Publisher. 

TECHNICAL  REPS 


on  the  pressure  and  excitement  asso-  i  week  plus  fringe  l>enefit8.  Confitlential 
ciated  with  developing  a  major  publi-  |  replies  to  Box  81,  E<litor  &  Publisher.  I 
cation.  Candidates  should  have  law  de¬ 
gree.  newspaper  background.  I»ng- 
established,  profitable  company.  N.Y.C. 
location.  Resume  to  Box  136,  Editor  & 

Publisher. 


PRESSROOM 


CAPE  eXXD  CALLING 
Excellent  career  opportunity  on  a  pro¬ 
gressive  daily  newspaper  for  a 
qualified  stereotyi>er-pres8man  or  in-  ' 
dividual  qualified  in  either  skill.  Union  ; 
or  elegible.  Goss  tubular  equipment,  i 
Excellent  program  of  l>enefit8.  The 
greatest  l>enefit  is  year-round  living  on 
Cape  Cod.  For  full  information  contact 
OPENINGS  IN  PENNSYLVANIA.  All  |  W.  Hubert  French,  press-stereo  fore- 


WIRE  EDITOR-MAKEOJP  man  needed 
for  9M  afternoon  daily  in  growing 
progressive  community.  Plant  now  un¬ 
dergoing  modernization  for  offset.  Ex¬ 
cellent  l>enefits.  salary  negotiable.  Con¬ 
tact  Bob  Morrell,  Editor,  Daily  Tifton 
(Ga.)  Gazette. 


types.  Write  Pennsylvania  Newspai>er 
Publishers’  Association,  2717  North 
Front  St.,  Harrisburg,  Pa.  17110. 


man,  Cai>e  OkI  Standard-Times,  319 
Main  St.,  Hyannis,  Mass.  02601.  (617) 
775-1200. 


TECHNICAL  SERVICE 
REPRESENTATIVE 

Job  opportunity  for  qualified  party 
to  assist  newsprint  sales  represen¬ 
tatives.  Must  have  background  in 
newspaper  production  .  .  .  press¬ 
room  experience  preferred  Send 
resume  and  salary  requirements 
to: 

ABITIBI  NEWSPRINT  CORP. 

P.  O.  Box  501 
1400  N.  Woodward  Avenue 
Birmingham,  Mich.  48012 
Attention  Department  61 
Applications  handled  in  strict  con¬ 
fidence. 


EDITOR  &  PUBLISHER  for  January  20,  1973 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC  ,  CLASSIFIED  ADVERTISING 


MA  IN  JOURNALISM  desires  teaching 
position  in  either  journalism  or  Ent{- 
lish.  2  years  taaching  and  6  years 
newspaper  experience.  Resume.  Box 
94,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGEMENT  —  Hishly 
skilied  executive  experienced  in  aii 
phases  of  group  and  individual  newspa¬ 
per  operations  wants  to  make  change. 
MBA,  49.  49,  Editor  &  Publisher. 

LABOR  COUNSEL— Industrial  Rela¬ 
tions  Director.  Heavy  experience  last 
20  years  in  company  negotiations, 
contracts,  grievances,  arbitrations  for 
large  and  me<lium  papers.  Dealt  with 
all  unions.  Educated  journalism.  Bus¬ 
iness  Administration,  Law,  Box  7,  Edi¬ 
tor  A  Publisher. 


ACQUISITION  and  Development  Di¬ 
rector.  Knows  evaluation,  markets, 
projections,  amortization  programs, 
management.  Want  post  with  large  pa¬ 
per,  group.  Box  8,  i^itor  &  Publisher. 


TOP  SALES  REPRESENTATIVE  of 
major  syndicate,  mid-40's,  intimateiy 
familiar  with  ALL  phases  of  newspa¬ 
per  features,  seeks  key  managerial 
spot  with  feature  syndicate.  Box  93, 
^itor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
for  12,000  to  30,000  daily.  20  years 
newspaper  experience  with  last  10  in 
top  management.  Can  increase  revenue 
and  cut  exiiensea.  Letterpress  and  off¬ 
set  experience.  Labor  negot'ations. 
Would  like  Areas  3,  4.  6  but  consider 
any  area.  Prefer  salary  with  bonus 
based  on  profit  performance.  Write 
Box  58,  Editor  A  Publisher, 


CIRCULATION 


CLASSIFIED  MANAGER— Opportunity 
wanted  by  thoroughly  experienced  exec¬ 
utive  with  13  years  on  competitive 
morning  daiiy  of  60,000.  Idea  man, 
prize  winner,  able  to  work  with  and 
handie  outside  sales  staff  and  phone 
room.  Also  has  radio  management  and 
e<litorial  exi>erience.  Complete  resume 
and  covering  ietter  on  request.  Please 
write  E.  D.  Ramsey,  1002  Lalor  St., 
Trenton,  N.J.  08610.  (609)  393-2824. 


DISPLAY  ADVERTISING 


AD  MANAGER,  bachelor,  49,  BJ,  24 
years  Southern  weeklies,  small  dailies 
9  offset.  3200  draw.  Areas  3,  4  and  6. 
Box  1886,  Editor  A  Pubiisher, 


ADVERTISING  DIRECTOR  of  12,000 
ABC  daily  with  proven  record  seeking 
like  or  larger  challenge  in  Zone  4. 
Reply  Box  48,  Editor  A  Publisher, 


EDITORIAL 


ENERGETIC,  ASPIRING  Sportswriter 
with  BS  English,  College  SID,  4  years 
pro  l>aseball  ump,  6  years  in  erlucation, 
solid  sports  background,  seeking  spot 
with  daily.  Box  73,  Editor  A  Publisher. 


HUSBAND-WIFB  TEAM :  now  work¬ 
ing  on  50,000  PM.  Husband  is  siot- 
man,  business  editor;  wife  copy  editor, 
fine  arts  erlitor.  Both  young,  degreed, 
derlicated.  Box  63,  Editor  A  Publisher. 


LAYOUT/COPY  EDITING  or  report¬ 
ing.  Zones  5.  7  or  8.  Six  years  experi¬ 
ence,  MA,  some  photo.  Avaiiable  March 
1.  Box  57,  Editor  A  Publisher. 


PAPER  folded,  so  need  sports  job  now  I 
Experienced  at  everything  :  degree:  best 
references.  Will  relocate — what’s  your 
offer?  Box  80.  Editor  A  Publisher. 


PRODUCTIVE.  20  YEARS  EXPERI¬ 
ENCE,  and  still  in  early  40's.  I  have  a 
varied  background  in  all  phases  of  ! 
circulation  with  experience  in  news¬ 
papers  from  45,000  to  500,000.  Let  me 
send  you  my  resume.  Box  19,  Editor  A 
Publisher. 


42-YEAR-O'LD  supervisor  on  metro. 
10  years  experience  and  5  years  ex¬ 
perience  as  Circulation  Manager  on 
small  paper.  Desires  to  be  Circulation 
Manager  on  medium  size  in  Area  6. 
Box  62,  Editor  A  Publisher. 


CIRCULATION  MANAGER.  14  years 
experience  in  all  phases.  Strong  home 
delivery  background,  carrier  boy.  in¬ 
dependent  adults,  wholesalers.  Seeks 
No.  1  position  with  small /medium  pub¬ 
lication,  No.  2  position  with  large  pub¬ 
lication.  Box  74,  Editor  A  Publisher. 


A  SUPERIOR  CIRCULATOR 
Quality  young  man,  27,  single.  Experi¬ 
ence — Weekly  saturation  conversion, 
daily  M.E.S.  from  80  to  400,000,  Dis¬ 
trict  Manager  to  Director.  Seeks  to 
investigate  permanent  growth  oppor¬ 
tunity.  solid  organization.  Reply  Box 
79,  ^itor  A  Publisher. 

I  MAY  BE  THE  MAN  you  are  looking 
for.  20  years  productive  experience  in¬ 
cluding  8  as  head  of  department.  Age 
41,  family  man,  college  graduate  and 
prodv^r.  Box  10,  Editor  A  Publisher. 

CIRCULA'nON  MANAGER— 20  years 
experience  all  phases  of  circulation. 
Will  relocate,  prefer  ^ne  3  or  4.  Mar¬ 
ried,  2  children.  Resume  upon  request. 
Box  92,  Editor  A  Publisher. 

CIRCULATION  DIRECTOR— Over  20 
years  home  delivery  and  street  saies 
experience  plus  saturation  programs 
and  contractor  saies.  No  situation  exists 
on  large  or  small  newspapers  that  I 
haven’t  handled.  Seeking  right  spot  to 
use  this  experience.  Titie  unimportant. 
Age  43.  Box  113,  Editor  A  Publisher. 

CLASSIFIED  MANAGER  medium  size 
daily  seeks  position  with  advancement 
and  growth  potential.  All  locations 
considered.  Several  years  management 
experience.  Familiar  all  phases.  Confi¬ 
dential.  Box  56.  Editor  A  Publisher. 


EXCEPTIONAL  CHANCE  for  news¬ 
paper  with  high  standards  to  land  a 
talented,  young  (32),  well-educated 
professional  newsman  of  varied  in¬ 
terests  and  exi>erience.  ’This  dedicated 
pro  has  reach^  that  point  where  he 
wants  to  settle  down  and  serve  a  re- 
sponsible,  progressive  paper  and  its 
community.  Size  of  paper,  pay,  loca¬ 
tion  are  secondary  to  the  desire  of  the 
paper  to  live  up  to  its  potential.  In 
return,  you  get  a  thoughtful  newsman 
who  can  handle  virtually  everything — 
deskwork,  editing,  hard  news,  political 
writing,  investigative  reporting — and 
who  likes  decision-making  and  is  cap¬ 
able  of  moving  up  rapidly.  'This  pro 
has  sought,  and  bMn  given,  responsi¬ 
bility  throughout  his  career,  covering 
everything  from  the  President  to  po¬ 
lice.  He  reads  widely,  especially  in 
journalism,  and  brings  a  questioning, 
fair  mind  to  work  every  day.  He  also 
has  a  sense  of  humor.  If  this  fiils  your 
bill  of  needs,  write  Box  22,  Editor  A 
Publisher. 


SLOTMAN  of  50,000  Illinois  daily: 
age  27 ;  BS  Economics ;  fast,  innova¬ 
tive;  accurate;  valuable  reporting  ex¬ 
perience  on  all  paper’s  major  beats; 
current  salary  3250  week.  Box  59,  Edi¬ 
tor  A  Publisher. 


FEATURES/SPORTS  WRI’TER  seeks 
relocation  Zone  5,7,9.  BJ-degree.  Lay¬ 
out.  editing  experience.  Now  on  rapid¬ 
ly  growing  Extern  daily.  Prefer  daily, 
rural  area,  college  community.  Box  51, 
Editor  A  Publisher. 


ENVIRONMENTAL  -  GENERAL  As¬ 
signment  reporter,  28,  with  BS  in  en¬ 
vironmental  writing,  masters  in  Jour¬ 
nalism,  camera  ability  and  enthusiasm 
seeks  work  on  news-oriented  daily.  Re¬ 
cently  separated  from  Air  Force,  will 
consider  position  in  any  Zone.  Gary 
Haden,  9%  S.  2nd,  Herington,  Kans. 
67449.  (913)  258-2622. 


NEWSWOMAN,  88.  22  years  experi¬ 
ence  as  copy  editor  and  reporter,  last  7 
years  on  big  city  daily,  seeks  respon¬ 
sible  position  on  medium  to  large  news¬ 
paper.  Interested  in  deskwork  or  chal¬ 
lenging  reporting-feature  job.  Box 
15.  Editor  A  Publisher. 
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INVES’nGA'nVE  REPORTER— Thea¬ 
tre,  Eskimos,  Politics,  Communities. 
Relocate.  Box  134,  Editor  A  Publisher. 


TOP  EDITOR — Now  with  major  Public 
Relations  firm.  Would  consider  return 
to  large  or  medium  daily  in  key  posi¬ 
tion.  Best  references.  Box  88,  Editor  A 
Publisher, 


YOUNG  (23)  REPOR’TER.  BSJ/MSJ 
Northwestern  with  nearly  2  years  ex¬ 
perience  on  PM  daily  covering  every¬ 
thing  from  federal  court  to  movie  re¬ 
views  seeks  job  in  Zones  8  or  9  in 
amusements/entertainment.  Resume, 
clips  on  request.  Box  1918,  Editor  A 
Publisher. 


WANTED:  A  START  I  Bright  young 
J-Grad.  22,  seeks  reporter  job  on  small- 
medium  paper.  Any  Zone.  Box  116. 
Editor  A  Publisher. 


DESIRE:  To  find  medium  sized  daily 
that  appreciates  talent  and  ability. 
Now  City  Hall,  police,  court,  urban 
renewal,  housing  authority  reporter  for 
daily.  C^ver  sports,  swing  on  desk  and 
as  rural  and  sports  editors.  Have  writ¬ 
ten  column,  editorials.  Ex-printer, 
large  daily.  Future?  Age  28,  family 
man.  Box  118,  Editor  A  Publisher. 


EDITOR — Small  daily.  semi-weekly, 
weekly,  wire  or  city.  14  years  exi)eri- 
ence  all  phases  including  weekly  pub¬ 
lisher.  Zones  3,4,6.  Box  119,  Eklitor  A 
Publisher. 


EXPERIENCED  COMMUNICATOR, 
J-School  grtui  (1946)  seeks  writing, 
editing  or  PR  post.  Prefer  Zones 
7. 8, 9, 5.  Can  mail  1-page  resume.  740 
Alpine.  Boulder,  Colo.  80302. 


REPORTER  ON  LARGE  METRO  with 
5  years  experience  seeks  job  leading 
to  assistant  city  editor,  city  editor  on 
EHorida  daily.  BA,  MA.  Box  96,  ^itor 
A  Publisher. 


’TV  CRmC-COLUMNIST  top  metro, 
young,  political,  astute,  witty.  Want  to 
relocate.  Box  97,  Elditor  A  Publisher. 


ASSISTANT  CITY  EDITOR,  senior 
feature  writer  for  100,000  daily  seeks 
reporter/i>hotographer  job  in  Colorado. 
Utah  or  Wyoming  mountain  town.  9 
years  experience:  good  photo  skills, 
equipment.  Married  vet  willing  to  sac¬ 
rifice  313,000  a  year  for  scenery.  Box 
106.  Eiditor  A  Publisher. 


REPORTER,  27,  ready  again  for  gen¬ 
eral  assignment  or  sports  on  daily  or 
^  eekly.  3  years  experience  plus  degree. 
Any  zone.  Box  108,  Elditor  A  Publisher. 


NEED  A  NO.  1  or  2  man  in  sports  for 
60,000  up  paper?  Hire  10-year  metro 
vet,  experienced  all  phases,  move  any¬ 
where.  Box  109,  Elditor  A  Publisher. 


EDITORIAL 


IF  YOU  VALUE  quality  writing  as 
well  as  quality  reporting,  and  accuracy 
as  well  as  speed;  if  you  appreciate  a 
reporter  who  strives  to  be  fair-minded 
to  everyone,  notwithstanding  his  own 
liersonal  views;  if  you  telieve  in 
searching  out  good  news  as  well  as 
bad  news ;  if  you  believe  in  humaniz¬ 
ing  the  news  with  humor  and  warmth ; 
if  you  believe  a  reporter  who  likes 
people  has  a  big  edge  over  the  com¬ 
petition,  then  I  hope  you’ll  take  the 
trouble  to  write.  This  versatile  re¬ 
porter  has  worked  for  a  wire-service 
and  several  dailies.  He’s  also  been  an 
editor,  and  he’s  edited  and  produced 
newsletters.  Salary  is  secondary  to  the 
challenge.  Excellent  references.  Box 
112,  Eklitor  A  Publisher. 


EDI’TOR — MA  in  writing,  formerly 
editorial  assistant  N.Y.  Times,  as¬ 
sistant  editor  New  Leader,  presently 
college  instructor.  First  novel  just 
puBlished,  editor  of  literary  magazine. 
Desire  editorial  position  in  Los  Angeles 
or  San  Francisco  area.  Box  114,  Editor 
A  Publisher. 


LIBRARIANS 


LIBRARIAN,  MLS,  experienced  or¬ 
ganizing  news  libraries,  former  re¬ 
porter.  Box  125,  Elditor  A  Publisher. 


PHOTOGRAPHY 


YOUNG  CREATIVE  PHO’TOGRAPHBR 
experienced  in  all  areas  of  news  pho¬ 
tography  seeks  position  on  progressive 
photo-oriented  daily.  BS  degree  and 
feature  a  lipecialty.  Resume  on  request. 
Zone  8,9.  ^x  107,  Ekiitor  A  Publisher. 


PRESSROOM 


1  PRESS  SUPERINTENDENT— 35  years 
I  experience  all  letterpress  equipment, 
I  10  years  stereotype.  Want  to  relocate, 
i  Box  16,  Eiditor  A  Publisher. 


PUBLIC  RELATIONS 


SEIASONED  PRO  (12  years  experi¬ 
ence)  seeks  tough,  permanent  assign¬ 
ment.  Credentials:  program  creation 
and  execution;  media  relations;  all 
publications  (magazine,  etc.);  print 
purchase-production ;  film-tv  produc¬ 
tion;  ad  sales-production ;  compelling 
writer — all  styles ;  fund  raising.  Let  me 
bring  creative  energy  to  your  organi¬ 
zation.  Box  86,  Editor  A  Publisher. 


YOUNG  WOMAN  seeks  PR  job  with 
college  or  university.  BA,  1  year  news¬ 
paper  experience,  reporting  plus  cam¬ 
era  ability.  Prefer  Florida  or  Zone  5. 
Box  67,  ^itor  A  Publisher. 
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Shop  Talk  at  Thirty .. 


National  Press  Council 


Anyone  who  examined  the  results  of  a 
poll  of  editors  last  Fall  on  their  attitudes 
toward  the  establishment  of  “grievance 
machinery’’  within  the  American  Society 
of  Newspaper  Editors  and  the  organiza¬ 
tion  of  outside  Press  Councils  should  not 
have  been  surprised  at  the  reaction  this 
week  of  Arthur  O.  Sulzberger  and  John 
S.  Knight  to  the  Twentienth  Century 
Fund  plan  for  a  National  Press  Council. 

The  vote,  taken  before  the  Fund’s  pro¬ 
posal  was  announced,  was  three  to  one 
against  such  machinery  within  the  Society 
and  two  to  one  against  supporting  an 
outside  press  council  in  their  own  areas. 

New  York  Times  Publisher  Sulzberger 
this  week,  in  an  unusual  statement  of 
policy  in  his  own  news  columns,  an¬ 
nounced  to  the  staff  that  the  Times  would 
refuse  to  cooperate  with  the  Twentieth 
Century  Fund  group.  He  said  it  is  a  form 
of  voluntary  regulation  in  the  name  of 
enhancing  press  freedom;  it  could  actual¬ 
ly  harm  the  cause  of  press  freedom;  “we 
have  decided  not  to  participate  in  the 
work  of  the  council — we  will  not  be  a 
party  to  council  investigations — we  will 
not  furnish  information  or  explanations  to 
the  council.” 

Knight,  editorial  chairman  of  the 
Knight  Newspapers,  didn’t  go  so  far  but 
said  in  his  weekly  column  “any  self- 
respecting  editor  who  submits  to  bar  asso¬ 
ciation  ‘guidelines’  or  subscribes  to  med¬ 
dling  by  the  National  Press  Council  is 
simply  eroding  his  own  freedoms.” 

“Editors  are  accountable  to  their  read¬ 
ers,  not  to  a  group  of  self-appointed  busy- 
bodies  with  time  on  their  hands,”  he 
wrote. 

We  suspect  that  a  majority  of  newspa¬ 
per  publishers  will  agree  with  Knight  and 
Ochs  as  do  a  majority  of  their  editors. 

The  Ethics  Committee  of  ASNE  polled 
740  members  by  questionnaire  and  found 
they  were  opposed  by  more  than  three  to 
one  to  any  action  by  the  Society  to  set  up 
a  grievance  committee  which  would  re¬ 
vive  complaints  alleging  unethical  news¬ 
paper  practice  and  to  pass  judgment  upon 
them. 

The  vote  from  405  members  replying 
was  89  in  favor,  306  opposed,  10  unde¬ 
cided. 

At  the  same  time,  these  members  voted 
by  an  even  larger  margin  against  estab¬ 
lishment  by  some  other  organization  other 
than  ASNE  of  grievance  machinery. 

The  question  asked  was:  “If  grievance 
machinery  were  to  be  established  by  some 
organization  other  than  ASNE,  would  you 
favor  ASNE  cooperation?” 

The  vote  was  257  negative  and  106 
affirmative. 

Replies  to  a  following  question — “If 
not,  would  you  favor  cooperation  by  indi¬ 
vidual  editors  on  their  own  terms?” — were 
favorable  180  to  99.  But  when  asked 
whether  they  would  support  a  press  coun¬ 
cil  set  up  to  consider  grievances  in  their 
areas  the  vote  was  negative  234  to  122. 

Asked  if  ASNE  should  “go  on  record  as 
endorsing  the  establishment  of  press 
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councils  at  state  or  local  levels,”  the  vote 
was  296  against  and  92  in  favor.  We 
assume  the  negative  vote  would  be  the 
same  or  larger,  three  to  one,  if  the  ques¬ 
tion  were  expanded  to  include  national 
councils  as  well  as  state  and  local. 

With  that  sort  of  antipathy  to  the  whole 
idea  it  is  going  to  be  interesting  to  see 
whether  the  national  council  proposed  by 
the  Twentieth  Century  Fund  will  be  able 
to  function  at  all. 

• 

Ohio  police  deny  press 
access  to  teleprinters 

Local  police  agencies  in  Allen  County, 
Ohio  have  instructed  the  news  media  that 
new  police  teleprinters  will  be  for  police 
use  exclusively. 

Police  officials  from  Lima,  Delphos  Vil¬ 
lage,  Shawnee  Township,  and  Allen 
County,  have  jointly  signed  a  letter  in¬ 
forming  the  media  that  the  four  tele¬ 
printers,  contracted  by  Allen  County 
from  the  Xerox  Corporation  for  $102,000, 
will  be  unavailable  for  monitoring  police 
messages. 

Officials  stated  that  the  needs  of  news 
gatherers  would  be  filled  adequately  by 
voice  transmissions,  which  would  continue 
to  account  for  50%  of  all  transmissions. 

Representatives  of  the  media  have  asked 
the  law  enforcement  agencies  to  allow 
them  to  use  a  teleprinter  to  monitor  police 
messages. 

• 

Rex  Reed  sued 
by  tv  producer 

Columnist  Rex  Reed’s  interview  with 
Marlene  Dietrich  in  which  the  star  was 
quoted  as  critical  of  the  way  her  hour-long 
television  special  was  produced  has  been 
followed  by  libel  action  brought  by  Lon¬ 
don  by  the  producer  Alexander  Cohen  and 
his  Brentwood  Productions  Ltd. 

Cohen’s  solicitors  in  London  told  Reuter 
that  the  writ  named  Dietrich,  Reed,  the 
London  Daily  Mail  and  Reed’s  syndicate, 
the  Chicago  Tribune-New  York  News 
Syndicate. 


A  plan  under  consideration  by  the  New 
York  Stock  Exchange  to  extend  trading 
M  hour  to  4  P.M.  has  received  a  great 
deal  of  opposition  from  the  editors  of 
Eastern  PM  newspapers. 

Following  chairman  James  Needham’s 
comments  made  in  London  in  November, 
the  N.Y.S.E.  has  been  busy  collecting 
data  and  opinions,  both  pro  and  con. 

Former  AP  news  and  financial  editor 
James  Hill,  now  in  the  exchange’s  office 
of  Public  Information,  was  assigned  the 
job  of  soliciting  the  feelings  of  PM  finan¬ 
cial  editors.  As  an  ex-newsman.  Hill  was 
fully  aware  that  the  response  would  be 
somewhat  less  than  enthusiastic,  for  the 
obvious  reason  that  a  later  close  would 
make  it  impossible  for  evening  papers  to 
make  their  deadlines  and  still  publish 
closing  stock  prices. 

Joseph  Newman,  business  editor  of  the 
Philadelphia  Bulletin,  expressed  the 
problems  the  move  would  entail  for  his 
paper  in  a  letter  to  chairman  Needham. 
Similar  sentiments  were  echoed  by  every 
editor  questioned. 

Wrote  Newman:  The  4  P.M.  close 
would  deprive  the  majority  of  the  Phila¬ 
delphia  business  community  of  the  same- 
day  complete  closing  stock  prices  they 
count  on  in  the  Bulletin.  These  are  pub¬ 
lished  in  our  last  two  editions,  the  “I” 
and  “J”. 

Cautioned  Hill:  “At  this  point,  al¬ 
though  there  is  the  definite  possibility  for 
such  a  move,  it  would  be  ridiculous  to  come 
to  any  conclusions.  You’re  talking  about  a 
major  change  that  would  affect  not  only 
newspapers,  but  banks  and  financial  orga¬ 
nizations  that  structure  their  hours 
around  ours.  Major  innovations  are  not 
done  without  a  great  deal  of  consider¬ 
ation. 

• 


Ad  index  unchanged 

The  help-wanted  advertising  index  lev¬ 
eled  off  in  November,  The  Conference 
Board  reported.  At  104  (’67  =  100) ,  the  in¬ 
dex  is  unchanged  from  October’s  reading. 
It  stands  23  points  above  its  level  of  a 
year  ago.  Of  the  nine  regions  measured, 
want-ad  volume  declined  in  five,  rose  in 
three  and  remained  the  same  in  one 
(West  North  Central). 


FEDERAL  DECISION  MAKERS 
READ  IT  . .  .  RELIEVE  IT 

and  so  do  nearly  a  million  others. 


The  Washington  Star-News 
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WOOD-HOE 


standard  of  excellence 

We  do  it  with  innovations  and  with  design  concepts  that  not  only 
improve  every  Colormatic  but  maintain  its  years  ahead  leadership 
over  any  other  press  available. 

Today's  Colormatic,  a  product  of  a  combined  Wood-Hoe 
engineering  team,  is  the  finest  proven  newspaper 
production  unit  on  the  market  —  incorporating 
these  outstanding  features: 

■  Micro  touch  form  roller  socket  adjustment 

■  Automatic  folder  adjustment 

■  Dust  removal  and  noise  abatement  systems 

■  Independent  unit  drive  for  webbing  and 
maintenance 

■  Individual  ink  suppression  system  for  each  unit 

■  Completely  unitized  equipment,  pre-wired  and 
tested  at  the  factory 

■  Complete  accessibility  to  each  unit 

■  Speeds  to  80,000  pph  with  new 
shallow  relief  plate 
wrap  around  lock  up 

For  the  press  that  will  always  be 
the  newest  —  and  the  finest 
available  —  your  choice  is 
Colormatic.  Talk  to  your  nearest 
Wood-Hoe  representative. 


colorniatic  continues  to  set  the 


688  South  2nd  Street,  Plainfield,  N.  J.  07061 
(201)756-5700 


‘lllliil-Soiith’...our  tocally-edited 
Sunday  into  magazine  is  a  success 
stery...and  it  wili  werk  fer  yeu. 


Annual  feature  issues. . . Bridal  and  Home  Furnishings. . .set  records  in  1 972 


•  Advertising  up  18%  in  1972. “Mid-South’s”  selling  power  is  acclaimed  by  both 
national  and  local  advertisers  who  have  steadily  increased  their  use  of  the 
magazine  over  its  eight-year  history. 

•  Covers  your  best  prospects... read  by  84%  of  all  adults  with  $10,000  plus 
annual  incomes  in  the  Memphis  Metro  Area* 

•  Circulation  at  all-time  high. ..Sunday  net  paid  circulation  is279,496f*  deliver¬ 
ing  your  sales  message  to  growing  Memphis  and  its  76-county  market  area. 

Get  in  on  a  good  thing.  “Mid-South’s”  editorial  vitality  increases  the  effective¬ 
ness  of  your  advertising.  It  will  work  for  you. 

*  Marketing  Consultants,  Inc.,  1971  survey 
** ABC  Audit  Report  3-31-72,  adjusted  figures 

***SRDS  NCA  72-73— counties  with  20%  or  more  penetration  of  households 

Serving  selling  the  nation’s  21st  largest  newspaper  market*** 

THE  COMMERCIAL  APPEAL 

MEMPHIS.  TENNESSEE 

Represented  by  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.,  and  SCRIPPS-HOWARD  NEWSPAPERS,  General  Advertising  Department 


